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literacy to argue that just as people need to learn how to read the alphabet, they should 
DOVROHDUQKRZWRUHDGWKHPHGLD,QVKRUWDPHGLDOLWHUDWHDXGLHQFHLVDQHFHVVLW\7KLV








has shown that people spend a large amount of  time using the media; people are 




















provide people with information and entertainment, but they also aid in the creation of  







societies, television has been described as the reviver of  this tribal transmission of  
myths and stories, as it reinforces norms and values through the messages it presents 
%URZQ)LVNH	+DUWOH\*HUEQHU*URVV-DFNVRQ%HHFN-HIIULHV)R[	
6LJQRULHOOL0F/HRG+HQFHWHOHYLVLRQFDQEHGHVFULEHGDVDQLPSRUWDQW
socializing agent, on a par with traditional socializing agents such as the family and 
FKXUFK6HFRQGWHOHYLVLRQKDVDQDGGLWLRQDOFXOWXUDOIXQFWLRQDVDEDUGLHLWFRQWULEXWHV
WRWKHPDLQWHQDQFHRI RQH·VFXOWXUDOLGHQWLW\E\PDNLQJPHGLDXVHUVIHHOWKDWWKHLUZD\
of  seeing and structuring reality really does work, and that other people share this reality 
ZLWKWKHP)LVNH	+DUWOH\%HUU\
On a societal level, the media also play an important role, for there appears to be 
DQRUJDQLFOLQNEHWZHHQFRPPXQLFDWLRQDQGGHPRFUDF\.HDQHZKRGHVFULEHG
this link in great detail, explained that direct democracy is only possible in small states, 













and rapidly changing society, a lack of  diversity in the media leaves people partially 
EOLQGHGDQGWKXVXQDEOHWRIXOÀOOWKHLUUROHDVSDUWLFLSDWLQJFLWL]HQV$GGLWLRQDOO\DODFN
of  such diversity could lead to a population becoming apathetic and disinterested which 
FRXOGLQWXUQZHDNHQWKHGHPRFUDF\7KHVHFRQGSUHUHTXLVLWHIRUDZHOOIXQFWLRQLQJ
democracy is a competent citizenry which has access to and is fed by information 
UHOHYDQWWRLVVXHVRQWKHSROLWLFDODJHQGD%UDQWV	1HLMHQVS+REEVE
Recent developments in the media suggest that the diversity in the content offered by 
media institutions is threatened by the commercialization of  the mass communication 
LQGXVWULHV$OWKRXJKDGYRFDWHVRI PDUNHWVRYHUHLJQW\FODLPWKDWHFRQRPLFFRPSHWLWLRQ
between different newspapers, television or radio stations will meet the needs of  the 
DXGLHQFH(QWPDQKDVDUJXHGWKDWWKHLQFUHDVLQJLPSRUWDQFHRI ÀQDQFLDOJDLQV
ZLWKLQWKHPHGLDKDVOHGWROHVVGLYHUVLW\LQPHGLDFRQWHQW)LUVWWKHEXGJHWDYDLODEOH
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for the production of  news has, in the case of  a large number of  television stations, 
EHHQGHFUHDVHGVLQFHDXGLHQFHVDUHNQRZQWRSUHIHUHQWHUWDLQPHQW7KLVLVDQLPSRUWDQW






on the political elite for most of  their information, which has resulted in the news being 
PRUHRQHVLGHGDQGVXSHUÀFLDOWKDQZKHQUHSRUWHUVUHOLHGRQPRUHWKDQMXVWRQHVRXUFH
(QWPDQ6HFRQGO\.HDQHVXJJHVWHGWKDWWKHSURÀWRULHQWHGDWWLWXGHRI 
most media institutions works against the opinions of  minorities and promotes those of  
WKHPDMRULW\7KLVGHYHORSPHQWDSSHDUVWREHFDXVHGE\WKHIDFWWKDWSURJUDPFRQWHQW
is adapted to the lowest common denominator in order to attract the largest possible 
DXGLHQFH.HDQHOLNH%DJGLNLDQQRWHGWKDWWKHLQFUHDVLQJLPSRUWDQFHRI 
media advertising actually appears to restrict the listening, reading and viewing choices of  
PDQ\PHGLDXVHUVDVZHOODVWKHTXDOLW\RI PHGLDFRQWHQW
7KHVXJJHVWHGGHFOLQHLQWKHTXDOLW\RI WKHLQIRUPDWLRQSURYLGHGE\WKHPHGLDDV
described above, suggests that citizens need to be more than merely engaged in order to 
XSKROGDGHPRFUDF\&LWL]HQVFDQRQO\REWDLQDPRUHRUOHVVFRPSOHWHSLFWXUHRI VRFLHWDO






increased by the fact that the media do not always supply perfectly unbiased, complete, 
DQGFRUUHFWLQIRUPDWLRQ
,I SHRSOHZDQWWRDFWLYHO\VKDSHWKHUROHWKHPHGLDSOD\LQWKHLUOLYHVWKH\QHHGWRÀUVW
























children are media savvy and are capable of  using the media in a critical manner, the 
fact is that these claims are based on assumptions, while very little is factually known 
DERXWKRZPHGLDOLWHUDWHSHRSOHDUHDVWHVWLÀHGE\%XFNLQJKDP+H\DQG0RVV
























understanding people have, which determines whether or not they are able to adopt a 
FULWLFDODWWLWXGHWRZDUGVWKHPHGLD,WFRXOGVXSSO\DQVZHUVWRTXHVWLRQVVXFKDVZKDW
do consumers know about the media, are they aware of  their possible impact, and how 
do they use the media themselves? In the future, the amount of  information directed at 
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media users will only increase, while this does not necessarily mean that this information 
ZLOOEHFRPSOHWHDQGXQELDVHG+HQFHNQRZOHGJHDERXWWKHH[WHQWWRZKLFKSHRSOHDUH
capable of  critically approaching the media will only become more important, because 
it can provide insight into what people do with the information they gather through the 
PHGLDKRZVHULRXVO\WKH\WDNHLWWRZKDWH[WHQWWKH\OHWWKLVLQIRUPDWLRQLQÁXHQFHWKHLU
lives, and whether or not media education is needed to aid people in dealing with the 
PHGLD
Secondly, the information received from this measurement instrument could render 
future media education projects more effective, because these projects can be adapted 
PRUHDGHTXDWHO\WRVWXGHQWV·DELOLWLHV9DQGHU9RRUWDQG9RRLMVQRWHGWKDWWKH
problem with most media education projects is that because of  the lack of  information 
on the entry behavior and/or knowledge of  the participants, they are not based on 
what students already know about the media, but instead on what researchers feel media 
FRQVXPHUVVKRXOGNQRZDERXWWKHPHGLD7KLVSRLQWZDVHFKRHGE\$XIGHUKHLGH
who alleged that although many teachers believe their media education programs are 
HIIHFWLYHWKHUHLVQRHYLGHQFHWRSURYHWKLVFODLP)XUWKHUPRUH%XFNLQJKDP·V
DFFRXQWRI WKHKLVWRU\RI PHGLDHGXFDWLRQLQWKH8.GHPRQVWUDWHGWKDWWKHHPSKDVLV
of  the various media education projects is usually based on the dominant theoretical 
paradigm in the social sciences, thus changing with the birth of  each new school of  
WKRXJKW)RULQVWDQFHPDQ\UHFHQWPHGLDHGXFDWLRQSURMHFWVKDYHVWDUWHGWRIRFXVRQ














WKHFRQWH[WDQGWKHUHDGHU7KHGLIIHUHQWOHYHOVRI XQGHUVWDQGLQJRI HDFKRI WKHVH
aspects is outlined in detail, and includes a description of  what students need to be 
DEOHWRGRWRDFKLHYHHDFKOHYHORI PHGLDOLWHUDF\,WLVWKHQXSWRWKHHGXFDWRUVWR
FODVVLI\WKHLUVWXGHQWV$OWKRXJKWKLVSURSRVDOIRUDPHGLDOLWHUDF\VFDOHSURYLGHVDYHU\
detailed description of  what media literacy entails, it is especially suited for a constant 
monitoring of  the same group of  students over a longer period of  time by the same 
SHUVRQ,WVTXDOLWDWLYHGHVLJQLVVXFKWKDWLWZRXOGEHYHU\GLIÀFXOWIRUGLIIHUHQWSHRSOH
to assess the same group of  students, mainly because everyone would interpret the 
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FULWHULDGLIIHUHQWO\)XUWKHUPRUH0F0DKRQGRHVQRWVSHFLI\KRZRQHVKRXOGDVVHVV
ZKHQVWXGHQWVKDYHPHWWKHFULWHULDRI WKHGLIIHUHQWOHYHOV2QHDVVXPHVWKDWWKLVLVOHIW
to the discretion of  the educator, which again implies that if  this same scale is applied 
E\GLIIHUHQWWHDFKHUVWKHRXWFRPHVFRXOGEHGLIIHUHQW$GGLWLRQDOO\EHFDXVHRI WKH
GHWDLOHGQDWXUHRI WKHFULWHULD0F0DKRQ·VLQVWUXPHQWLVQRWUHDOO\VXLWHGIRUDWHDFKHU
or researcher who wants a quick impression of  how media literate a group of  students 
DUH&RQYHUVHO\WKHSXUSRVHRI WKHVWXG\SUHVHQWHGLQWKLVGLVVHUWDWLRQLVWRGHVLJQD
measurement instrument that could be applied at any time, by any one person, and which 
will immediately provide insight into how students compare on their knowledge about 
FHUWDLQDVSHFWVRI WKHPHGLDDQGWKHLUXVH
6HFRQGO\%XFNLQJKDPXVHGDTXDOLWDWLYHWHFKQLTXHWRHVWDEOLVKWKHH[WHQW
to which and the manner in which children between the ages of  7 and 12 understood 
DQGLQWHUSUHWHGWHOHYLVLRQFRQWHQW%XFNLQJKDPFDUULHGRXWRSHQLQWHUYLHZVZLWKVPDOO











UHSOLFDWHWKLVNLQGRI PHDVXUHPHQWDPRQJODUJHJURXSVRI SHRSOH7KHDGYDQWDJHRI 
the standardized measurement instrument developed in this study is that it is easy to 
UHSOLFDWHDQGXVHDQGFDQEHDGPLQLVWHUHGWRODUJHJURXSVRI SHRSOHDWGLIIHUHQWWLPHV
6HFRQGQHLWKHUVWXG\WHVWHGWKHUHOLDELOLW\DQGYDOLGLW\RI WKHLUPHDVXUHV7KLVVWXG\








media literacy there is no clear idea of  what it is that people need to know in order to be 
FRQVLGHUHGPHGLDOLWHUDWH&RQVHTXHQWO\LWKDVEHHQYHU\GLIÀFXOWWRFUHDWHDFRPPRQ










order to successfully develop a measurement instrument, it is necessary to make several 
GHFLVLRQVUHJDUGLQJWKHIRFXVRI WKLVVWXG\
$VGHVFULEHGDERYHWKHUHDUHWZRJRRGUHDVRQVZK\WKHJHQHUDOSRSXODWLRQQHHGV
to be critical of  the media; namely the size of  the role the media play on an individual 
DQGRQDVRFLHWDOOHYHO(LWKHUUHDVRQZRXOGUHTXLUHDYHU\GLIIHUHQWIRFXVRI WKH
PHDVXUHPHQWLQVWUXPHQW:KHQRQHDSSURDFKHVPHGLDOLWHUDF\IURPWKHSHUVSHFWLYH
that the media act as socializing agents who teach people not only about the dominant 
norms, values, rules, and expectations in their society, but also about parts of  the world 
they have never seen, an instrument to measure media literacy would need to look at 
ERWKÀFWLRQDQGQRQÀFWLRQSURJUDPVWKHPHVVDJHVGLVVHPLQDWHGE\WKHVHSURJUDPVWR
what extent people pick up on these messages, and whether they are aware of  the large 
UROHWKDWWKHPHGLDSOD\LQLQIRUPLQJWKHPDERXWWKHZRUOG2QWKHRWKHUKDQGZKHQ
media literacy is seen as instrumental in promoting a democratic society, an instrument 
WRPHDVXUHPHGLDOLWHUDF\ZRXOGQHHGWRIRFXVPRUHRQQRQÀFWLRQSURJUDPVZKDW
they teach people about current events, political developments, and so on, and to what 
H[WHQWSHRSOHUHDOL]HWKDWWKHPHGLDVKDSHWKHLUSHUFHSWLRQRI WKHZRUOG$OWKRXJK
WKHVHWZRSHUVSHFWLYHVDUHGHÀQLWHO\QRWH[FOXVLYHDGHFLVLRQUHJDUGLQJWKHIRFXVRI WKH
measurement instrument needed to be made since measuring media literacy from both 
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is to aid in the development of  media education projects, it should be directed at those 
audiences at which media literacy projects are usually targeted, which are mainly children 
LQPLGGOHDQGKLJKVFKRRO
7KXVWKHH[SUHVVLRQ¶DPHDVXUHPHQWLQVWUXPHQWWRPHDVXUHPHGLDOLWHUDF\·LVQRW















and fairly complete conceptualization of  media literacy, one that most scholars of  
PHGLDOLWHUDF\VKRXOGUHFRJQL]HDVUHÁHFWLQJWKHHVVHQWLDOVRI PHGLDOLWHUDF\6HFRQG
once media literacy has been thus conceptualized, it needs to be geared towards the 
OLQNEHWZHHQPHGLDDQGGHPRFUDF\,QRWKHUZRUGVWKHGHÀQLWLRQZLOOEHWDLORUHGWR
answer the question what people need to know about the media in order to be able to 
understand the connection between media, democracy, and the government, and to 
IXQFWLRQDVZHOOLQIRUPHGFULWLFDOFLWL]HQV7KLUGWKLVGHÀQLWLRQQHHGVWREHWUDQVODWHG



















it shows how the results from the measurement instrument could be used in future 
SURMHFWVWRPDNHVWDWHPHQWVDERXWWKHOHYHORI PHGLDOLWHUDF\RI WKHSDUWLFLSDQWV7KLV
chapter describes how media literate the participants were, and which factors seem to 
LQÁXHQFHWKHSDUWLFLSDQWV·VFRUHVRQWKHTXHVWLRQQDLUH)LQDOO\LQWKHFRQFOXVLRQ,ZLOO
DGGUHVVKRZWKHTXHVWLRQQDLUHGHYHORSHGLQWKLVVWXG\FRQWULEXWHVWRWKHÀHOGRI PHGLD







an important issue has become apparent through the steady increase in both the media 





7KHQXPEHURI GHÀQLWLRQVRI PHGLDOLWHUDF\LVRYHUZKHOPLQJODUJHQXPEHUVRI 
VFKRODUVRQHLWKHUVLGHRI WKH$WODQWLF2FHDQKDYHEHHQFUHDWLQJDZLGHYDULHW\RI 




insights into the current ideas held by media literacy scholars, these overviews fall short 

































WKLVVWDWHPHQW,QVSLWHRI WKHODUJHQXPEHUVRI GLIIHUHQWGHÀQLWLRQVRI PHGLDOLWHUDF\












































they also use them, both as professionals and as private individuals, and they can thus be 
DIIHFWHGE\WKHFRQWHQWDQGVW\OHRI PHGLDUHSUHVHQWDWLRQV$QH[DPSOHRI WKLVLVZKHQ
a television news producer sees a breaking story on another news channel, and considers 
UXQQLQJWKHVDPHVWRU\$QRWKHUH[DPSOHZRXOGEHWKHPDNHRYHURI RQHWHOHYLVLRQ
station giving the producers of  another station ideas about how to alter the image of  
WKHLURZQVWDWLRQ
$OWKRXJKLWLVUHOHYDQWIRUPHGLDXVHUVWREHDZDUHRI WKLVOLQHRI LQÁXHQFHRI 
WKHPHGLDRQO\RQHDXWKRUÁHHWLQJO\UHIHUVWRLWZKHQVKHGHVFULEHVPHGLDOLWHUDF\
DVLQFOXGLQJWKHDELOLW\WRUHFRJQL]HWKHFRPSOH[QDWXUHRI DXWKRUVKLS4XLQ







deemed an essential dimension of  media literacy, and literature indicates that scholars 
GHHPWKHZD\LQZKLFKPHGLDFRQWHQWLVFRQVWUXFWHGWKHUHVXOWRI WZRIDFWRUV
SURIHVVLRQDODFWLYLWLHVDQGSURGXFWLRQFRQWH[W$OWKRXJKPRVWOLWHUDWXUHGLVFXVVHV
either one or both of  these factors as aspects of  media literacy, some authors focus on 
WKHFRQFHSWRI FRQVWUXFWLRQLQLWVHQWLUHW\
Generally, authors argue that awareness of  the constructed nature of  media content 
LVHVVHQWLDOWRDYDOLGHYDOXDWLRQRI PHGLDFRQWHQW$XIGHUKHLGHQRWHGWKDWSHRSOH















described how teaching students to create their own interactive multimedia, such as an 
RQOLQHGLJLWDODUFKLYHKHOSVWKHPWRLPSURYHWKHLUJHQHUDOSUREOHPVROYLQJVNLOOVDQG
WKHFRPSOH[LW\RI WKHLUNQRZOHGJHVWUXFWXUHV,Q$XVWUDOLDOHDUQLQJKRZWRSURGXFH
media content was for a long time the foundation of  many media education programs, 
DQGUHPDLQVDQHVVHQWLDOSDUWRI PHGLDOLWHUDF\WHDFKLQJ4XLQ6HYHUDORWKHU








media literacy captures the fact that these messages are, in part, the result of  the activities 
XQGHUWDNHQE\WKHSURGXFHUV%XFNLQJKDPLQVLVWHGWKDWPHGLDOLWHUDF\LQFOXGHV
DQDZDUHQHVVRI ZKRWKHSHRSOHDUHWKDWPDNHWKHPHVVDJHVZKLOH&RYLQJWRQ



















speculate on how and why television emphasizes certain views and messages, they will 
be more likely to ask why other views and messages were excluded and how apparently 
¶QHXWUDO·HYHQWVPLJKWKDYHEHHQSUHVHQWHGIURPDGLIIHUHQWSHUVSHFWLYHµS)LQDOO\
0DVWHUPDQSRLQWHGRXWWKDWSHRSOHQHHGWRXQGHUVWDQGWKDWDUHSRUWHU·VWDVN´LV




















used in the production of  media messages, because it will reveal to them that media 
WHFKQRORJ\SOD\VDPDMRUUROHLQWKHFUHDWLRQRI WKHPHDQLQJRI DWH[W0RUHRYHUD
number of  media education programs that focus on rendering respondents critical 
towards advertising include teaching how to recognize the persuasive techniques used 
LQFRPPHUFLDOV5HFRJQL]LQJWKHVHSHUVXDVLYHWHFKQLTXHVUDQJHVIURPEHLQJDEOHWR
recognize special effects, visual and verbal elements, and symbolism, recognizing the 





























made a more general claim when they mentioned that media literacy should entail the 
LGHQWLÀFDWLRQDQGXQGHUVWDQGLQJRI GLIIHUHQWJHQUHVDQRWLRQZKLFKZDVH[SDQGHGXSRQ
E\3RWWHUDLQKLVGHÀQLWLRQRI PHGLDOLWHUDF\ZKLFKLQFOXGHVDQXQGHUVWDQGLQJRI 
























is one major component of  media literacy, referring to the study of  media industries 
and of  economic, political and ethical contexts to learn about forces shaping media 









that a number of  media education projects taught students about the role that social 
DQGFXOWXUDODVSHFWVSOD\LQWKHSURGXFWLRQRI PHGLDFRQWHQW0F0DKRQIRU
LQVWDQFHSRLQWHGRXWWKDWPHGLDOLWHUDWHSHRSOHVKRXOGEHDEOHWRPDNH´WKHFRQQHFWLRQ

















































about the mainly commercial nature of  media institutions in the US, because only then 





students need to understand the processes through which texts are produced and 


















mentioned by numerous authors, namely that people should be aware of  the impact that 
PHGLDFDQKDYHRQVRFLHW\DQGLQGLYLGXDOV*HQHUDOO\PHGLDOLWHUDF\VFKRODUVDUJXHWKDWLW
is essential for people to understand the role that media play in shaping their perceptions 
DQGGLUHFWLQJWKHLUEHKDYLRU/OR\G.RONLQHWDORUDV3LHWWHDQG*LURX[
SSXWLWLQRUGHUWRVKLHOGSHRSOHDJDLQVW´«WKHKLJKO\GHYHORSHGPDQLSXODWLYH

















when they remarked that media literate students should be able to evaluate the role of  
WKHPHGLDLQDGHPRFUDWLFVRFLHW\
,QÁXHQFHRQWKHLQGLYLGXDO








































the effect of  media education on critical attitudes towards media violence, noted that 










2.2.4 Handling the media 
7KHIRXUWKDQGÀQDODUURZSUHVHQWHGLQ)LJXUHDUURZ'FRQFHUQVDGLPHQVLRQRI 















need to be able to search for information online, and be aware of  the new developments 
LQHTXLSPHQWDQGRWKHULQIRUPDWLRQWHFKQRORJLHV6SHFLÀFDOO\IRFXVLQJRQQHZPHGLD
7\QHUSRLQWHGRXWWKDWWKHGLJLWDOPHGLDGLIIHUIURPSULQWPHGLDGXHWRWKHVKHHU
volume and speed with which information can be obtained, and therefore require special 
VWUDWHJLHVIRUEURZVLQJDQGVHDUFKLQJ6KHDGGHGWKDWLI SHRSOHDUHWREHQHÀWIURPWKH
GLJLWDOPHGLDWKH\PXVWOHDUQKRZWR´FUHDWLYHO\«UHVHDUFKDQGVHOHFWµS7KHUH









people need to know how to select media messages because of  the vast amount of  
LQIRUPDWLRQWKH\DUHVXUURXQGHGZLWKHYHU\GD\DQG&RQVLGLQHDGGHGWKDWSHRSOHQHHG
WREHDEOHWRDFFHVVDOWHUQDWLYHVRXUFHVRI LQIRUPDWLRQ)XUWKHUPRUHRWKHUDXWKRUV












complete picture of  events, and to detect the bias present in every mediated version of  
































media literacy that some authors touched upon was the ability to watch less television; 
.OLQHGHVFULEHGKRZPHGLDHGXFDWLRQFDQEHXVHGWRFXUEFKLOGREHVLW\E\











































to media literacy, it will not completely reveal how the user interprets media content, 
DQGWKHUHIRUHSHRSOHQHHGWROHDUQWKDWWKHLUSRVLWLRQVDWWLWXGHVDQGYDOXHVLQÁXHQFH
WKHPHDQLQJWKH\PDNHRI WKHWH[WV)XUWKHUPRUH%URZQFODLPHGWKDWUHFHQW



































logical step to use a schematic representation of  media use and production to review 
DQGFDWHJRUL]HH[LVWLQJGHÀQLWLRQVRI PHGLDOLWHUDF\$OOWKHOLWHUDWXUHWKDWZDVH[DPLQHG












of  a schematic representation, this categorization shows which areas of  media use and 
production are deemed important by media literacy scholars, and which have received 
OLWWOHDWWHQWLRQ7KLVRYHUYLHZUHYHDOHGIRULQVWDQFHWKDWXQGHUVWDQGLQJWKHSURGXFWLRQ





the nature of  authorship, yet no scholar points out that producers are not isolated from 
WKHPHGLDVXUURXQGLQJWKHPEXWDUHLQÁXHQFHGE\WKHPLQYDULRXVZD\V5HDVRQVIRU
WKHVHGLIIHUHQFHVZLOOEHGLVFXVVHGLQFKDSWHU
Secondly, this overview shows that every aspect of  the schematic representation of  
media use and production was already considered a part of  media literacy some twenty 
\HDUVDJR6RDOWKRXJKWKHÀHOGRI PHGLDOLWHUDF\LVRIWHQSHUFHLYHGDVHYHUFKDQJLQJDQG
IDVWSDFHGLWDFWXDOO\DSSHDUVWKDWWKHHVVHQFHRI KRZSHRSOHGHÀQHPHGLDOLWHUDF\KDV
changed very little over the years, and that scholars have instead been concerned with the 
HODERUDWLRQRI H[LVWLQJLGHDV
7KLUGEHFDXVHWKHDVSHFWVLGHQWLÀHGLQWKLVRYHUYLHZDUHWKHUHÁHFWLRQRI WKHPDMRULW\





scholars involved in media education to use this overview to check whether their media 
education project covers what are deemed to be the basic aspects of  that part of  media 
OLWHUDF\WKDWPDNHVXSWKHIRFXVRI WKHLUSURMHFW)XUWKHUPRUHWKLVRYHUYLHZFDQDOVREH






media education programs and their effectiveness, while this schematic representation 
opens up the opportunity of  measuring media literacy independent of  any program 
RUFXUULFXOXP0RUHRYHUWKHDVSHFWVWKDWPDNHXSWKHIRXUDUURZVLQ)LJXUHDUHD
UHÁHFWLRQRI ZKDWPHGLDOLWHUDF\VFKRODUVRYHUWKH\HDUVKDYHGHÀQHGDVPHGLDOLWHUDF\





WKHDZDUHQHVVRI WKHGLIIHUHQWDVSHFWVRI WKHSURGXFWLRQRI PHGLDFRQWHQWWKHLQÁXHQFH
of  the media on its users and its producers, and the way in which users deal with the 
PHGLD$Q\FULWLFDODWWLWXGHDQGRUEHKDYLRUVWRZDUGVWKHPHGLDDVZHOODVDQ\DELOLWLHV
regarding the media that are the result of  this awareness are, according to this overview, 
DOVRGHHPHGDSDUWRI PHGLDOLWHUDF\
In short, this literature overview provides a conceptual structure, in the shape of  
















study are related to the notion that the public sphere has shifted to the domain of  the 
PHGLDLPSO\LQJWKDWWKHPHGLDDUHWKHSHRSOH·VPDLQVRXUFHRI LQIRUPDWLRQUHJDUGLQJ
































putting a news broadcast together sees an important story on another television station, 
DQGGHFLGHVWRUXQDQLWHPRQWKDWVDPHVWRU\'XQZRRG\
0HGLDRUJDQL]DWLRQVDQGPHGLDLQÁXHQFHRQSURGXFHUV







will not have to closely watch international news, since they will not be producing their 
RZQLQWHUQDWLRQDOQHZVVWRULHV$GGLWLRQDOO\UHSRUWHUVZRUNLQJIRUDODUJHFRPPHUFLDO
VWDWLRQVXFKDV&%6ZLOOFORVHO\ZDWFKWKHLUFRPSHWLWRUVVXFKDV1%&$%&DQG)2;
for any new types of  programs or news stories to ensure that their station is not missing 
RXWRQDQ\WKLQJDQGWKXVSRVVLEO\ORVLQJYLHZHUV
3URGXFWLRQRI PHGLDFRQWHQW
When discussing the production of  media content, one refers to those aspects that 
FDSWXUHWKHSURFHVVHVWKURXJKZKLFKPHGLDFRQWHQWLVFUHDWHG)LUVWRI DOOWKHFRQWHQW
DQG´ORRNµRI PHGLDPHVVDJHVDUHWKHUHVXOWRI WKHSURGXFHUV·SURIHVVLRQDODFWLYLWLHV





HVVHQWLDOWRLQFUHDVLQJFKLOGUHQ·VOHYHORI PHGLDOLWHUDF\,QOLJKWRI WKHSXUSRVHRI WKLV
study, which was to develop a standardized questionnaire, it was decided that it was not 
SRVVLEOHWRPHDVXUH\RXQJVWHUV·DELOLW\WRGRVR7KHDELOLW\WRSURGXFHPHGLDPHVVDJHV





produce media content is a pedagogical tool that can be used to render students aware 
RI DOOWKHIDFHWVLQYROYHGLQWKHSURGXFWLRQRI PHGLDFRQWHQW%\WHDFKLQJVWXGHQWVKRZ
to produce media content, one sensitizes them to aspects of  production such as the use 













and conventions can be split up into two different kinds: production procedures and 
GUDPDWLFQDUUDWLYHFRGHV
7KHVHDVSHFWVDUHUHOHYDQWLQOLJKWRI WKHGLVFXVVLRQVXUURXQGLQJPHGLDDQG
democracy because they reveal that what audiences experience through the media is 
WKHUHVXOWRI KXPDQSODQQLQJDQGLQWHUYHQWLRQ2QFHSHRSOHDUHDZDUHRI WKLVLHWKDW
the content and style of  a program are carefully orchestrated, they will be less likely to 
accept what they see, hear, or read through the media at face value, and better capable of  
DGRSWLQJDFULWLFDODWWLWXGH
6HOHFWLYLW\RI WKHSURGXFHUVIn order to be considered media literate, people need to realize 
that media content is created through a process of  selection where producers decide 
ZKLFKHYHQWVVLWXDWLRQVSHRSOHWKHLUPHGLDPHVVDJHZLOOIRFXVRQ6FKXGVRQ
1H[WWRVHOHFWLQJWKHWRSLFVRI WKHLUSURGXFWLRQ%HUNRZLW]WKHSURGXFHUV
also select the images, information, and spokespeople they will use to portray the topic 
6KRHPDNHU











program, and that only in a few cases do reporters actually talk to a person involved in 
WKHVWRU\%DQW]0F&RUNOH	%DDGH$QRWKHUH[DPSOHLVWKHNLQGVRI FDPHUD
DQJOHVWKDWDUHXVHGLQDVSHFLÀFSURJUDPWKHOLJKWLQJWHFKQLTXHVXVHGWRFRQYH\D
certain mood in documentaries or talk shows, or the fact that there are certain accepted 




















































two types of  stations do not have the same background, and one can safely assume that 
WKHGHVLUHWRPDNHDSURÀWZLOOSUREDEO\DWVRPHSRLQWLQÁXHQFHWKHFRQWHQWRI QRQ
ÀFWLRQSURJUDPV0DF0DQXV3DLJH6RORVNL7KHUHIRUHSHRSOHVKRXOG
be aware of  this difference, and understand the effect it might have on the information 
SUHVHQWHGRQWHOHYLVLRQ7KLVDZDUHQHVVLVUHOHYDQWLQWHUPVRI WKHUHODWLRQVKLSEHWZHHQ
media and democracy because if  people are aware of  the motives of  the producers 
FUHDWLQJWKHQHZVWDONVKRZVRUGRFXPHQWDULHVZKHWKHUWKHVHDUHSURÀWGULYHQRUKDYH




the fact that a newspaper was aimed at a family audience meant that stories were edited 
IRUWKHXVHRI RIIHQVLYHZRUGVDQGLPDJHVS$QHZVSURJUDPVXFKDV%%&·V
Newsround, which is aimed at children will, for instance, be less likely to broadcast 
JUDSKLFLPDJHVWKDQDQHZVVWDWLRQDLPHGDWDGXOWV7KLVDVSHFWLVUHOHYDQWLQWHUPV
of  media and democracy because it reveals that what people see on television is not a 
SHUIHFWXQELDVHGDQGFRPSOHWHUHÁHFWLRQRI UHDOLW\EXWLVFDUHIXOO\VKDSHGDQGVHOHFWHG





shown that the political preferences of  those who own media outlets, such as television, 















people might become more serious in thinking about what the media tell them about 
VRFLHW\·VYDOXHV7KLVLQWXUQFRXOGKDYHDEHQHÀFLDOHIIHFWRQWKHLUDELOLW\WRSDUWLFLSDWHLQ
GHPRFUDF\DVZHOOLQIRUPHGFLWL]HQV
Secondly, using the media can affect an individual user in various ways, and an 
awareness of  this is also relevant in light of  the role that the media play in the democratic 
SURFHVVHV7KHPHGLDDUHLQVWUXPHQWDOLQWKHVKDSLQJRI RSLQLRQVQRWRQO\WKURXJKWKH




In addition, the media can also impact how people feel about a certain topic, person, or 
HYHQW,I SHRSOHDUHDZDUHRI WKLVSURFHVVDVZHOODVWKRVHIDFWRUVWKDWKHOSGHWHUPLQH
KRZPXFKDQGWRZKDWH[WHQWWKH\DUHLQÁXHQFHGE\WKHPHGLDWKH\FRXOGEHUHQGHUHG






















So if  a television talk show host decides to discuss how husbands and wives divide up 
KRXVHKROGFKRUHVWKLVFRXOGLQÁXHQFHWKHYLHZHUVWRFKDQJHDFFRUGLQJO\ZKLFKFRXOG




























process through which the interpretation given to an event by the media is adopted by the 
DXGLHQFH$QH[DPSOHRI WKHZD\LQZKLFKWKHPHGLDFDQLQÁXHQFHSHRSOH·VRSLQLRQVLVWKH
FUHDWLRQRI VRFDOOHGPHGLDK\SHV7KLVLVZKHQDFFRUGLQJWR9DVWHUPDQWKHPHGLD












mentioned was developmental maturity, which refers to the extent to which someone 
KDVPDWXUHGFRJQLWLYHO\HPRWLRQDOO\DQGPRUDOO\6HFRQGO\3RWWHUGLVFXVVHGDSHUVRQ·V































aspect is important in light of  the discussion surrounding media and democracy because 
not only do people need to be able to acquire information in order to make decisions, 
they also need to be able to question the sources where the information they use 
FRPHVIURP7KHODWWHUPHDQVWKDWSHRSOHUHDOL]HWKDWGLIIHUHQWVRXUFHVKDYHGLIIHUHQW















Secondly, people need to know how to check the reliability of  the sources offering 
LQIRUPDWLRQ7KHDELOLW\WRDVVHVVWKHTXDOLW\RI WKHLQIRUPDWLRQRIIHUHGWRWKHPLV
LPSHUDWLYHQRWLQWKHOHDVWEHFDXVHDV&RQVLGLQHSRLQWHGRXWWKHPHGLDKDYH
EHFRPHLQFUHDVLQJO\OHVVSOXUDOLVWLF2QHRI WKHZD\VRI DVVHVVLQJWKHTXDOLW\RI PHGLD





carried out in the US has indicated that people tend to underestimate the amount of  time 
WKH\VSHQGZLWKWKHPHGLD3DSSHU+ROPHV	3RSRYLFKDQGWKDWWKHDYHUDJHWLPH
people spend with the media is close to twelve hours per day, almost double the amount 
SHRSOHWKLQNWKH\VSHQGZLWKWKHPHGLD7KHPHGLDWKXVSOD\DPXFKODUJHUUROHLQSHRSOH·V
OLYHVWKDQSHRSOHWKHPVHOYHVUHDOL]H0HGLDOLWHUDF\HQWDLOVEHLQJDZDUHRI WKHVL]HRI WKLV
role, and media literate users ought to be able to recount when and for how long they, for 
LQVWDQFHZDWFKWHOHYLVLRQOLVWHQWRWKHUDGLRDQGXVHWKH,QWHUQHW
7KHDVSHFW´PDQDJLQJPHGLDXVHµLVUHOHYDQWLQOLJKWRI WKHDUJXPHQWVXUURXQGLQJ








threatened with cancellation, and one wants to prolong it, or when one wants to change 
WKHWLPHVORWRI DVSHFLÀFSURJUDP5HVHDUFKKDVVXJJHVWHGWKDWYLHZHUVDUHDEOHWR
UHYHUVHSURGXFHUV·GHFLVLRQV-HQNLQV)LQDOO\WKLVDVSHFWDOVRLQFOXGHVNQRZLQJ
how to attract media interest, which entails people knowing how to get the media to pay 
DWWHQWLRQWRDFHUWDLQLVVXHRUHYHQW
7KLVSDUWRI GHDOLQJZLWKWKHPHGLDLVUHOHYDQWLQWHUPVRI WKHGLVFXVVLRQVXUURXQGLQJ
media and democracy because it is important that people realize that they are more than 
PHUHUHFHLYHUVRI LQIRUPDWLRQ3HRSOHQHHGWRQRWRQO\UHDOL]HWKDWWKH\FDQLQÁXHQFH






























Secondly, because the factors outlined above are different for everyone, different 
SHRSOHFDQDQGZLOOLQWHUSUHWWKHVDPHPHGLDPHVVDJHGLIIHUHQWO\%HUJHU	/XFNPDQ
0F4XDLO	5HQFNVWRUI3HRSOHIURPGLIIHUHQWVRFLRHFRQRPLFRUHWKQLF











fact that these aspects are excluded from the remainder of  this study does not imply that 
they are less important than those aspects that are included, it merely indicates that they 
GRQRWPDWFKWKHIRFXVDGRSWHGLQWKLVVWXG\$SSHQGL[VKRZVWKHGLIIHUHQWDVSHFWV




































and entails asking respondents to say what they are thinking as they answer the question, 
































question completely right, a few would get it completely wrong, and the majority of  the 
UHVSRQGHQWVZRXOGVFRUHVRPHZKHUHLQEHWZHHQ6HFRQGWKHDVVXPSWLRQZDVPDGHWKDW








had written on the front of  their questionnaires, as well as the comments and questions 
SRVHGE\WKHUHVSRQGHQWVGXULQJDQGDIWHUWKHDGPLQLVWUDWLRQRI WKHTXHVWLRQQDLUH7KH
way in which the interviewed respondents had answered the questions helped determine 
LI WKHTXHVWLRQDWKDQGKDGDVSHFLÀFSUREOHPVXFKDVXQFOHDUZRUGLQJ$GGLWLRQDOO\LI 






next step was to cull and replace those questions that did not appear to measure media 
OLWHUDF\RUWKDWVHHPHGWRQRWGLVFULPLQDWHVXIÀFLHQWO\DPRQJWKHUHVSRQGHQWVDQG






have presented focus groups as an appropriate way to assess and help develop questions, 
suggesting that focus groups provide more insight into how the respondents think and talk 
DERXWDWRSLF'H/HHXZ%RUJHUV	6PLWV6QLMNHUV6LQFHWKHH[WHQWWRZKLFK
younger respondents correctly understand all the questions in a questionnaire relies, for a 





























transcribed, and I looked for questions that the majority of  the respondents answered 
LQFRUUHFWO\DQGIRUTXHVWLRQVZKLFKPRVWUHVSRQGHQWVDQVZHUHGFRUUHFWO\,I PRVW




question, what they thought the question meant, and secondly, I read through the 
WUDQVFULSWWRVHHLI UHVSRQGHQWVKDGLQGLFDWHGWKDWWKH\GLGQRWXQGHUVWDQGWKHTXHVWLRQV








questionnaire that would work for many different groups of  respondents, it needed 
WREHDVJHQHULFDVSRVVLEOH$Q\UHIHUHQFHVWRVSHFLÀFSURJUDPVRUFKDQQHOVZRXOG
increase the chance of  a missing response due to lack of  familiarity with the program, 
WKXVUHGXFLQJWKHXVHIXOQHVVRI WKHPHDVXUHPHQWLQVWUXPHQW7KHUHIRUHDOOVSHFLÀF














overawed and shocked by these events and all of  their consequences, that they were 























became apparent that an answer scale that would measure if  the respondents thought 
WKHVWDWHPHQWZDVWUXHRUQRWZRXOGEHPRUHHIIHFWLYHLQHVWDEOLVKLQJPHGLDOLWHUDF\
7KHSUHWHVWVVKRZHGWKDWZKHQDVNLQJUHVSRQGHQWVWRDJUHHRUGLVDJUHHZLWKDVWDWHPHQW




one thing, it was confusing for many respondents, especially since the answer scale 




conclusions about whether or not they agreed or disagreed with the statement, which 
meant that it was not possible to infer whether or not they knew anything about the 
WRSLFFRYHUHGE\WKHTXHVWLRQ0RUHRYHU%RUJHUV+R[DQG6LNNHODUJXHWKDW
the neutral midpoint is usually used by those who are undecided, and that children as 
well as adolescents are tempted to use the neutral midpoint in an attempt to please the 
UHVHDUFKHU7KHLUUHVHDUFKZKHUHWKHVDPHTXHVWLRQQDLUHZDVDGPLQLVWHUHGWRWKHVDPH





outlined above, this answer scale, for purposes of  analyses, needed to contain options 
ZKLFKUDQJHGIURP¶PRVWULJKW·WR¶DOLWWOHULJKW·WR¶YHU\OLWWOHULJKW·WR¶OHDVWULJKW·7KH
reason for this was that if  I would have created an answer scale where answers on one 
end would both be correct, and answers on the other end would both be wrong, the 













it tests their knowledge, hence it is plausible that some respondents may not know the 
DQVZHUWRVRPHRI WKHTXHVWLRQV+DYLQJWKHPJXHVVDQDQVZHUZRXOGRQO\GHFUHDVHWKH
TXDOLW\RI WKHUHVXOWV0RUHRYHUUHVHDUFKKDVVKRZQWKDWWKH¶GRQ·WNQRZ·RSWLRQWHQGV






the introduction, and again with the introduction of  each new topic, the respondents 
were told that they were to only use this option if  they absolutely did not know the 
DQVZHU
)LQDOO\WKHUHVXOWVRI WKHSUHWHVWVDOVRSRLQWHGWRVHYHUDOSUREOHPVLQWKHZRUGLQJ
RI VRPHRI WKHTXHVWLRQV$IHZRI WKHZRUGVXVHGZHUHWRRGLIÀFXOWRUXQFOHDU$Q
H[DPSOHRI XQFOHDUZRUGLQJZDVWKHXVHRI WLPHUHIHUHQFHVVXFKDV¶RFFDVLRQDOO\·$V
SRLQWHGRXWE\'H/HHXZDQG2WWHUXVLQJVXFKWHUPVOHDGVWRXQUHOLDEOHDQVZHUV
since everyone will have a different interpretation of  when something is occasional and 
ZKHQLWLVQRW+HQFHWKHVHZRUGVZHUHUHPRYHGRUDOWHUHGDQGHYHU\HIIRUWZDVPDGH










developing a questionnaire that was solely geared towards the production of  media 
FRQWHQWDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVDUURZV%DQG&7KHGHFLVLRQWR




awareness of  how media content is created and can be biased, and how media users can 
EHLQÁXHQFHGE\PHGLDFRQWHQWLVRI JUHDWHULPSRUWDQFHWKDQNQRZOHGJHDERXWPHGLD
LQÁXHQFHRQSURGXFHUVDQGSHRSOH·VGHDOLQJZLWKWKHPHGLD
Secondly, although the pretests had resulted in a list of  questions that appeared to 
work well, all the culling had also left some of  the aspects of  the production of  media 
FRQWHQWDQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVXQFRYHUHG7KHUHIRUHNHHSLQJDOOWKH





which explained how the respondents were supposed to answer the different types 
RI TXHVWLRQV7KHLQWURGXFWLRQDOVRWKDQNHGWKHUHVSRQGHQWVIRUÀOOLQJRXWWKH
questionnaire, and points out that if  they have any questions, they should raise their 
KDQG
7\SHVRI TXHVWLRQV
7KHTXHVWLRQQDLUHFRQVLVWHGRI WKUHHW\SHVRI TXHVWLRQV7KHPDMRULW\RI WKH











































Instead of  grouping the questions according to the aspects from the conceptualization, 
WKHTXHVWLRQVZHUHJURXSHGDFFRUGLQJWRPRUHWKHPDWLFWRSLFVVXFKDV¶GRFXPHQWDULHV·
¶SROLWLFV·DQG¶WKHQHZV·(DFKQHZWRSLFZDVLQWURGXFHGXVLQJDIHZVKRUWVHQWHQFHVWKDW
explained to the respondents what the next topic was about and outlined what they were 
VXSSRVHGWRGR'H/HHXZ'LOOPDQ
6HFRQGO\WKHRUGHULQZKLFKTXHVWLRQVZHUHSRVHGZDVDOVRLQÁXHQFHGE\WKH











alternated with the seven action questions which asked the respondents to do something 
FRPSOHWHO\GLIIHUHQW+RODGD\	7XUQHU+HQVRQ7KHODVWWZRVHFWLRQVRI WKH
TXHVWLRQQDLUHFRQWDLQHGDOLVWRI TXHVWLRQVUHJDUGLQJWKHUHVSRQGHQWV·PHGLDXVHDVZHOO








































































little or nothing to the constructs represented by either the production of  media content 
RUWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUV%HFDXVHWKHVDPSOHZLWKWKHROGHUVWXGHQWV














part of  the analysis, the idea was to merely check if  there were no anomalies among 
WKHTXHVWLRQVLQFOXGHGLQWKHVXUYH\DQGDQLWHPWRWDOFRUUHODWLRQEHORZGHÀQLWHO\

















to discriminate between people with a high and a low level of  media literacy, and that 
therefore a good question would lead to a more or less normal distribution of  scores; 
LHRQHWKDWZDVQRWWRRVNHZHG,I WKHGLVWULEXWLRQRI VFRUHVVKRZHGWKDWWKHPDMRULW\
of  the respondents got a question either right or wrong, this indicated that the reason 
ZK\WKHTXHVWLRQSHUIRUPHGSRRUO\LQHLWKHUWKHUHOLDELOLW\DQDO\VLVRUWKHWWHVWFRXOGEH
because it did little to discriminate between people with a high and a low level of  media 
OLWHUDF\6HFRQGLI WKHGLVWULEXWLRQGLGQRWJLYHDQ\FOXHVDERXWWKHTXHVWLRQ·VVFRUHVRQ
either or both analyses, the comments made by the respondents regarding this question, 
DVZHOODVWKHZRUGLQJRI WKHTXHVWLRQZHUHDOVRFRQVLGHUHG
So, for instance, one question in both pilot studies consisted of  a series of  
subquestions which asked respondents to indicate how real or acted several programs 
ZHUHTXHVWLRQLQWKHÀUVWSLORWDQGTXHVWLRQLQWKHVHFRQGSLORWVHH$SSHQGL[
DQG7KLVTXHVWLRQZDVVXSSRVHGWRPHDVXUHWKHDVSHFW´SURIHVVLRQDODFWLYLWLHVµ





















not really discriminate between older and younger respondents, it did do well in other 
UHVSHFWVDQGQRUHDVRQFRXOGEHIRXQGIRUWKHODFNRI GLVFULPLQDWLRQ7KHUHIRUH
it was decided that there was not enough reason to remove the question from the 
TXHVWLRQQDLUHDQGLWZDVUHWDLQHG
$OWKRXJKWKHSURFHGXUHXVHGWRVLQJOHRXWTXHVWLRQVIRUIXUWKHUVFUXWLQ\LQFOXGHGWZR
criteria, in the end it turned out that the reliability analysis was more of  a determining 
IDFWRUWKDQWKHFRPSDULVRQRI ROGHUDQG\RXQJHUUHVSRQGHQWV2I WKHTXHVWLRQVWKDW
were deleted from the questionnaire, the vast majority were removed because they had 
DQLWHPWRWDOFRUUHODWLRQEHORZ6HYHUDOZHUHUHPRYHGDIWHUWKH\GLGQRWPHHWERWK

























































respondents attended school number 3, the second international school, located in the 
1HWKHUODQGVVHH)LJXUH

















changing, and adding in some questions, the only changes made to the questionnaire for 
the survey was that the order of  the questions was changed, while the style and layout 
RI WKHTXHVWLRQQDLUHUHPDLQHGH[DFWO\WKHVDPH$JDLQWKHTXHVWLRQQDLUHZDVPDGH
XSRI WKUHHW\SHVRI TXHVWLRQV7KHÀUVWW\SHRI TXHVWLRQZDVDVHULHVRI VWDWHPHQWV
DERXWWHOHYLVLRQDFFRPSDQLHGE\WKHIRXUSRLQWVFDOHGHVFULEHGLQFKDSWHU(DFK










Secondly, an attempt was made to keep the questionnaire as interesting as possible by 
HYHQO\GLVWULEXWLQJWKRVHTXHVWLRQVWKHUHVSRQGHQWVZHUHH[SHFWHGWRÀQGHQMR\DEOH
7KLVPHDQWWKDWDIWHUDIHZSDJHVRI VWDWHPHQWVDQ¶DFWLRQTXHVWLRQ·ZDVLQVHUWHG7KH






























that could be dealt with without giving the answer to the statement or question away 
ZHUHDQVZHUHG$OOTXHVWLRQVDQGUHPDUNVPDGHE\WKHUHVSRQGHQWVZHUHQRWHG
GRZQDQGXVHGGXULQJWKHDQDO\VLV:KHQDUHVSRQGHQWKDGÀQLVKHGÀOOLQJRXWWKH
questionnaire, the questionnaire was handed back to the researcher, and the respondent 











answers were categorized, and each category received a number which was then deemed 
WKHUHVSRQGHQW·VVFRUHRQWKDWTXHVWLRQ,QVRPHFDVHVWKLVZDVIDLUO\VWUDLJKWIRUZDUG
for instance, one question asked which country the respondent was from, in which 
FDVHHDFKFRXQWU\ZDVDVVLJQHGLWVRZQQXPEHU,QRWKHUFDVHVWKLVUHTXLUHGPRUHLQ
GHSWKFRQVLGHUDWLRQ)RULQVWDQFHWKHTXHVWLRQZKHUHWKHUHVSRQGHQWVZHUHDVNHGWR
explain why they thought the news would use a certain picture to accompany a statement 
required careful consideration of  what could be deemed a correct answer, and what 
FRXOGQRW)RUDPRUHLQGHSWKGHVFULSWLRQRI KRZWKLVDQGRWKHUTXHVWLRQVZHUH
TXDQWLÀHGSOHDVHVHH$SSHQGL[$GGLWLRQDOO\DQDQDO\VLVZDVFRQGXFWHGWRGHWHUPLQH


































to be normally distributed with a few people getting a question right, and a few people 
JHWWLQJDTXHVWLRQFRPSOHWHO\ZURQJ7KHUHIRUHDJRRGTXHVWLRQZRXOGOHDGWRDPRUHRU
OHVVQRUPDOGLVWULEXWLRQRI VFRUHVLHRQHWKDWLVQRWWRRVNHZHG,I WKHGLVWULEXWLRQRI 




































demands that respondents list programs off  the top of  their heads, something they 
PLJKWQRWEHDEOHWRWKLQNRI DWWKDWPRPHQW7KLQNLQJRI DÀFWLRQSURJUDPFRXOGWDNH




easy for the majority of  the respondents, while a large number of  respondents were 
XQDEOHWRWKLQNRI DÀFWLRQSURJUDP+HQFHWKLVTXHVWLRQZDVDOVRH[FOXGHG
0RUHRYHUWKHDQDO\VLVRI WKHVHWZRTXHVWLRQVUHYHDOHGDQRWKHULPSRUWDQWÀQGLQJ



















Only one respondent placed the items in the same order, and twenty respondents left 
WKLVTXHVWLRQEODQN7KHVHUHVXOWVLQGLFDWHWKDWWKHTXHVWLRQZDVQHLWKHUWRRHDV\QRU
WRRGLIÀFXOW+RZHYHUWKHORZLWHPWRWDOFRUUHODWLRQLQGLFDWHVWKDWWKHTXHVWLRQEDUHO\













































impacts the extent to which the measurement instrument measures the different aspects 








of  validity, two of  which will be used to assess the validity of  the measure for media 
OLWHUDF\QDPHO\FRQVWUXFWYDOLGLW\DQGFRQWHQWYDOLGLW\7KHYDOLGLW\RI WKHPHDVXUHPHQW






















































that people who have a higher education tend to create a more stimulating environment 
which could inspire their children into adopting a more inquisitive attitude towards their 
HQYLURQPHQWZKLFKLQFOXGHVWKHPHGLD0RUHRYHUPRUHKLJKO\HGXFDWHGSDUHQWVDOVR
possess more knowledge in general and probably also about issues related to the media, 
ZKLFKWKH\FRXOGSDVVRQWRWKHLUFKLOGUHQ7KLVOHDGVWRWKHIROORZLQJK\SRWKHVLV



























this is that if  respondents are exposed to different media content, they will see that the 
VDPHQHZVLVSUHVHQWHGGLIIHUHQWO\3RWWHUD7KH\FRXOGKHQFHGHGXFHWKDWWKH
QHZVLVQRWMXVWDUHÁHFWLRQRI ZKDWLVRXWWKHUHEXWWKDWLWLVFUHDWHGE\SHRSOHDQG
differs depending on the social, economic, and cultural contexts in which these people 
ZRUN6XEVHTXHQWO\RQHFDQDVVXPHWKDWSHRSOHZKRKDYHOLYHGLQPXOWLSOHFRXQWULHV
will possess more knowledge regarding media production than people who have never 
PRYHGWRDGLIIHUHQWFRXQWU\
7KLVVWXG\ZDVFDUULHGRXWDPRQJUHVSRQGHQWVZKRFRPHIURPDQGKDYHOLYHGLQ




respondents who were at that time living in a foreign country indicated that they watch 
WKHORFDOQHZV$OWKRXJKWKLVVWXG\GLGQRWFROOHFWDQ\GDWDRQWKHUHVSRQGHQWV·YLHZLQJ















VLJQLÀFDQWO\UHODWHGWRWKDWUHVSRQGHQW·VVFRUHRQWKHVFDOHU Q S 
RQHWDLOHG5HVSRQGHQWVZKRKDYHOLYHGLQPRUHFRXQWULHVWKXVGRVLJQLÀFDQWO\EHWWHU





media to inform themselves about the news, they will be likely to notice the difference 
in content and/or form between these different sources since the differences between 


















use the Internet and/or read a newspaper for the news, the higher their score is on the 
TXHVWLRQVWKDWPHDVXUHWKHLUXQGHUVWDQGLQJRI PHGLDSURGXFWLRQ,QWHUQHWU Q 





argued that people who know more about events, places, and people in the real world, 
and whose knowledge is mainly acquired through nonmedia sources, will be more aware 
RI WKHLQDFFXUDWHSLFWXUHSUHVHQWHGE\WKHPHGLD,QDGGLWLRQSHRSOHZKRNQRZPRUH
about the world around them will also be more aware of  how institutions such as the 
PHGLDDUHVKDSHGJRYHUQHGDQGZRUN/HZLV	-KDOO\%RWKDVVXPSWLRQVUHODWHWR
NQRZOHGJHDERXWWKHSURGXFWLRQRI PHGLDFRQWHQW
Moreover, knowledge about the real world also includes an awareness of  the different 
IDFWRUVWKDWFDQVKDSHSHRSOH·VOLYHV7KRPDQDQG-ROOVH[SODLQHGWKDWHDFKSHUVRQ









such as history, geography, economics, psychology, anthropology, and sociology, subjects 







who do well in this class should possess more of  the kind of  knowledge needed to do well 
RQERWKVFDOHV7KLVOLQHRI UHDVRQLQJOHDGVWRWKHIROORZLQJK\SRWKHVLV
+$UHVSRQGHQW·VJUDGHLQVRFLDOVWXGLHVZLOOEHSRVLWLYHO\UHODWHGWRKLVKHUVFRUHRQ











found that adults were more knowledgeable about the economics and the production 
VLGHRI WKHWHOHYLVLRQLQGXVWU\WKDQFKLOGUHQDQGDGROHVFHQWV)URPKHUUHVHDUFKVKH











that measures understanding of  media production will be
7KHDQDO\VLVUHYHDOHGWKDWUHVSRQGHQWVLQKLJKHUJUDGHVGLGGREHWWHURQWKHTXHVWLRQV












of  the scale was taken in chapters 2 and 3, where every effort was made to ensure 
WKDWWKHPHDVXUHPHQWLQVWUXPHQWZRXOGUHÁHFWDOOWKHDVSHFWVWKDWDUHFRQVLGHUHGSDUW
RI PHGLDOLWHUDF\E\VFKRODUVLQWKHÀHOG7KHOLWHUDWXUHRYHUYLHZFUHDWHGDVFKHPDWLF





measurement instrument developed in this study only measures two of  the four arrows 
WKDWPDNHXSWKHVFKHPDWLFUHSUHVHQWDWLRQLHWKHSURGXFWLRQRI PHGLDPHVVDJHVDQG
WKHLULQÁXHQFHRQPHGLDXVHUVLWGRHVPHDVXUHDOORI WKHFRQFHSWVSUHVHQWHGLQWKHÀHOG
of  media literacy that are related to these two arrows and which bear a relationship to 
WKHOLQNEHWZHHQPHGLDDQGGHPRFUDF\ZLWKWKHH[FHSWLRQRI WKHVXEDVSHFWUHJDUGLQJ
WKHGLVWLQFWLRQEHWZHHQÀFWLRQDQGQRQÀFWLRQDVH[SODLQHGLQVHFWLRQ+HQFHLQ
this respect, the measurement instrument tested in the survey can be said to meet the 
standards of  content validity in the sense that it covers the vast majority of  the meanings 
WKDWDUHSDUWRI WKHFRQFHSWRI PHGLDOLWHUDF\




representative, and second, the methods of  test construction have to be deemed 
VHQVLEOH+HVXJJHVWHGXVLQJHLWKHUSRWHQWLDOXVHUVRI WKHWHVWRUSHRSOHLQSRVLWLRQV






















appropriate for the intended age group, whether the questions properly assessed if  






the end of  the questionnaire, the teachers were asked if  they thought the questionnaire 























































 $JH 0HGLDSURGXFWLRQ 0HGLDLQÁXHQFHRQLWV
  scale (n)  users scale (n)
    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  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and evaluates information is very accurate; these types of  questions are part of  how 
people handle the media, and this arrow was excluded after the pretests indicated the 
TXHVWLRQQDLUHKDGEHFRPHWRROHQJWK\VHHFKDSWHU0RUHRYHUWZRRI WKHWHDFKHUV







questions regarding this topic were included, but the analyses of  these pretests revealed 
that it was impossible to assess if  the answers respondents give to these questions were 
FRUUHFW7KHUHLVDIWHUDOOQRZD\RI NQRZLQJKRZWKHPHGLDLQÁXHQFHHDFKLQGLYLGXDO
UHVSRQGHQWWKHUHIRUHWKHLUDQVZHUVZRXOGEHFRPHXVHOHVV2YHUDOOWKHFULWLFLVP
and questions raised by the participants did not impair the content validity of  the 
PHDVXUHPHQWLQVWUXPHQW
5.4. Conclusion












instrument developed to measure media literacy is reliable and valid enough that the data 
collected using the questionnaire can be utilized for further research into the concept 
RI PHGLDOLWHUDF\6XEVHTXHQWO\WKLVFKDSWHUZLOOEHGHGLFDWHGWRGUDZLQJFRQFOXVLRQV
about how the respondents performed on the two scales that focus on media production 
DQGWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVDQGZKLFKIDFWRUVDIIHFWRQH·VSHUIRUPDQFH
RQERWKVFDOHV+HQFHWKLVFKDSWHUSURYLGHVLQVLJKWLQWRWKHXVHIXOQHVVRI WKH
questionnaire, that is, it demonstrates how the results from the questionnaire could be 
XVHGE\HGXFDWRUVLQIXWXUHSURMHFWVWRPDNHVWDWHPHQWVDERXWWKHUHVSRQGHQWV·OHYHORI 
XQGHUVWDQGLQJRI PHGLDSURGXFWLRQDQGLQÁXHQFHRQLWVXVHUV$GGLWLRQDOO\WKLVFKDSWHU









































– Make a decision on whether or not to run the story
4 7KHQHZVLVÀOPHGEHIRUHDOLYHVWXGLRDXGLHQFH
4 :KHWKHUDWHOHYLVLRQVWDWLRQKDVWRPDNHPRQH\RII LWVSURJUDPVRUQRWZLOOQHYHULQÁXHQFHWKH
























If  several popular talk show hosts call this proposal ridiculous, this proposal has a smaller 
chance to be made into a law
4 7HOHYLVLRQFDQLQÁXHQFHZKHWKHUPHQDQGZRPHQVKDUHFKRUHVLQWKHKRPH
4 7KHZD\LQZKLFKVWRULHVDERXWPDUULDJHDUHSUHVHQWHGLQWKHQHZVFDQFKDQJHKRZSHRSOH






























characters than people who do not care about them
4 7HOHYLVLRQFDQLQÁXHQFHSHRSOH·VRSLQLRQVRI LVVXHVVXFKDVSROLWLFV+,9PHGLFDWLRQGUXJ
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that the respondents, on average, knew very little about, and if  there were areas on 
ZKLFKWKH\ZHUHYHU\ZHOOLQIRUPHG7RWKDWHQG,ORRNHGDWWKRVHTXHVWLRQVRQZKLFK





questions were the majority of  the respondents got the question completely wrong, 
RUDOLWWOHZURQJLHZKHUHDWOHDVWRI WKHUHVSRQGHQWVVFRUHGD¶·RUD¶·7KH
reason why the calculation to decide whether students did very well is more stringent 
than the calculation used to determine if  they did poorly is that it is more prudent to 
XQGHUHVWLPDWHRQH·VNQRZOHGJHRI DQDVSHFWRI PHGLDSURGXFWLRQRULQÁXHQFHRQLWV
XVHUVWKDQWRRYHUHVWLPDWHLW$IWHUDOOWKHGHFLVLRQWRH[FOXGHDQDVSHFWIURPDPHGLD
education program weighs heavier and could have more negative consequences than the 
GHFLVLRQWRLQFOXGHVRPHWKLQJWKHVWXGHQWVPLJKWSRVVLEO\DOUHDG\EHDZDUHRI6RLI 
RUPRUHRI WKHUHVSRQGHQWVDUHDEVROXWHO\SHUIHFWO\DZDUHRI DVSHFLÀFDVSHFWRI PHGLD
SURGXFWLRQRUWKHLQÁXHQFHRI PHGLDFRQWHQWRQLWVXVHUVRQHFDQEHIDLUO\FHUWDLQWKDW
WKHUHUHDOO\LVQRUHDVRQWRLQFOXGHWKLVDVSHFWLQDPHGLDHGXFDWLRQSURJUDP2QWKH






























of  the production procedures are mixed; it seems that the respondents know a little 
DERXWWKHYHU\SUDFWLFDOVLGHRI WHOHYLVLRQSURGXFWLRQEXWFRXOGGHÀQLWHO\XVHPRUH
LQIRUPDWLRQDERXWWKHSURFHGXUHVWKDWVKDSHWKHDFWXDOFRQWHQWRI WKHQHZV7KH



























































PHGLDOLWHUDF\DQGWKHXVHRI GLIIHUHQWVRXUFHVRI LQIRUPDWLRQ+HDUJXHGWKDWLI SHRSOH
KDYHDZHOOGHYHORSHGXQGHUVWDQGLQJRI WKHZRUOGDURXQGWKHPWKH\VKRXOGEHPRUH
PHGLDOLWHUDWH$GGLWLRQDOO\3RWWHUUHDVRQHGWKDWWKHJUHDWHURQH·VFRJQLWLYHDELOLWLHVWKH
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6.2.1 Analysis procedure
Multiple linear regression analysis was used to establish the relationship between the 
different variables and the respondents’ scores on both scales. Multiple linear regression 
analysis reveals the relationship between an independent variable and the dependent 
variable while controlling for the influence of  all the other independent variables 
(Berry & Feldman, 1985). Listwise deletion was used to deal with the missing data, a 
method which refers to the deletion of  “any observations that have missing data on any 
variables in the model of  interest” (Allison, 2002, p. 6). As argued by Allison, none of  
the methods that are currently in use for dealing with missing data is superior to listwise 
deletion. It is a very robust method, one that is even more robust than various imputing 
methods, especially when it comes to regression analysis. Because the analysis used 
listwise deletion, a total of  n = 333 cases were used for both the scale that measured 
knowledge of  media production and the scale that assessed respondents’ understanding 
of  the media’s influence on its users. 
In the previous chapter, bivariate analysis proved that certain variables were related 
to one’s scores on both or either one of  the scales. Because these variables play a role 
in how media literate one is, they will also be included in the multivariate analysis. The 
analysis was conducted separately for both scales. 
6.2.2 Multivariate analysis: Understanding the production of  media content
In this section I will discuss those findings that shed light on the respondents’ 
understanding of  media production and related predictors. Table 6.2 presents the 
findings from the multiple regression analysis for this scale. 
Table 6.2. Results multiple linear regression analysis: Media production. 
Variable Beta
Personal 
Parents´ level of  educationa .02
Number of  countries lived ina .10*
Media-related 
How much television do you watch every dayb -.05
How often do you read a newspapera .03
How often do you check the Internet for newsa .15*
How often do you watch the newsb -.19*
How often do you watch talk shows?b -.02
How often do you watch documentariesb .18*
School-related 
Which grade did you get for social studiesa .16*
Which grade are you ina .24*
a  Because hypotheses were developed based on these variables and media literacy, they were tested one-tailed.
b  There were no expectations regarding these variables, hence they were tested two-tailed.
* These findings were significant at p<0.05, r2=.17.
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documentaries give the viewers insight into how television content is made, knowledge 
ZKLFKWKH\FRXOGXVHZKHQYLHZLQJRWKHUSURJUDPV$GGLWLRQDOO\WKHDLPRI PDQ\
GRFXPHQWDULHVLVWRUHYHDOIDFWVRUÀQGLQJVWKDWDUHXVXDOO\XQNQRZQWRPRVWYLHZHUV,W







this inquisitive attitude might be something they pick up on and internalize, thus using 
it from time to time when they come across something they do not quite understand or 
DJUHHZLWK$VDUHVXOWRI WKHVHIDFWRUVLWLVSRVVLEOHWKDWUHVSRQGHQWVZKRZDWFKDORWRI 
documentaries know more about the construction of  media content, and are also more 




It could be that respondents who watch a great deal of  news do so because they want 
to stay informed about the world and believe that the news is a trustworthy source of  
LQIRUPDWLRQRQHWKDWGRHVQHHGQRWWREHFULWLFDOO\VFUXWLQL]HG&RQYHUVHO\SHRSOHZKR












television in general could lead to a lesser performance on questions that are related to 
PHGLDSURGXFWLRQ2QWKHRWKHUKDQGGRFXPHQWDULHVDUHYLHZHGE\DIDUVPDOOHUDPRXQW
of  people, which implies that people who watch documentaries exhibit selective viewing 
EHKDYLRUZKHUHWKH\DFWLYHO\FKRVHZKLFKSURJUDPVWKH\ZLVKWRZDWFK7KLVFRXOGSRLQW
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Table 6.4. Results multiple linear regression analysis: Media influence on its users.
Variable Beta
Personal 
Parents´ level of  educationa	 .16*
Number of  countries lived inb	 .03
Media-related 
How much television do you watch every dayb .05
How	often	do	you	read	a	newspaperb -.04
How often do you check the Internet for newsb .03
How often do you watch the newsb -.01
How often do you watch talk showsb .07
How often do you watch documentariesb .11
School-related 
Which grade did you get for social studiesa .15*
Which grade are you inb	 .04
a   Because hypotheses were developed based on these variables and media literacy, they were tested one-tailed.
b There were no expectations regarding these variables, hence they were tested two-tailed.
* These findings were significant at p<0.05, r2=.08.
Personal characteristics
Regarding personal characteristics, the outcome of  the multivariate analysis indicates that 
parental education is positively related to the respondents’ scores on the scale for media 
influence on its users (Beta =.16; p =.00). This finding is similar to the conclusions from 
the bivariate analysis which was discussed in chapter 5, and in line with the explanation 
that parents who have attended university are more likely to stimulate their children to 
think more about issues related to the possible influence the media could have on its 
users, although it could also be attributed to the fact that perhaps these parents have 
brighter children.
Media-related variables
The multiple regression analysis shows that none of  the media-related variables influence 
the respondents’ scores on the scale that measures one’s understanding of  media 
influence on its users. Apparently, in this study, how much or how little one uses the 
media is not related to understanding the extent to which people are affected by the 
media. Although it is likely that one does need to be aware of  the kinds of  media content 
that exists to be able to surmise how people might be influenced by it, being exposed 
to different media is apparently not going to increase one’s insight into possible media 
influence. Instead, this type of  knowledge is probably acquired through self-reflection 
and understanding of  other people.
School-related variables
Regarding school-related variables, the following two conclusions can be drawn. First, 
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conclusion that the respondents in this study know a great deal of  what there is to 
NQRZDERXWWKLVGLPHQVLRQRI PHGLDOLWHUDF\7KLVFRXOGEHWKHUHVXOWRI WKHIDFWWKDW
WKHDFTXLVLWLRQRI WKHNLQGRI NQRZOHGJHHPERGLHGE\WKLVVFDOHDQXQGHUVWDQGLQJRI 
SHRSOHLQVWLWXWLRQVDQGHYHQWVFRPPHQFHVDWDIDLUO\HDUO\DJHZLWKWHDFKHUVDQGSDUHQWV























deduce the overall scores of  the respondents, but to also isolate the areas that the 








knowledge of  media production, respondents who, besides watching television, use the 
Internet, know more about the production of  media content than respondents who use 
RQHVRXUFHRI LQIRUPDWLRQ0RUHRYHUZKHWKHURQHZDWFKHVWKHQHZVRUGRFXPHQWDULHV
DOVRLPSDFWVKRZPXFKRQHNQRZVDERXWWKHSURGXFWLRQRI PHGLDFRQWHQW5HVSRQGHQWV
who watched the news more often scored lower on the scale that measured the 
understanding of  media production than respondents who did not watch the news 
YHU\RIWHQ&RQYHUVHO\UHVSRQGHQWVZKRZDWFKHGDORWRI GRFXPHQWDULHVNQHZPRUH







presented earlier in this chapter? If  one assumes that knowledge of  the real world is 
VRPHZKDWHTXDOWRRQH·VJUDGHLQVRFLDOVWXGLHVRQHFDQFRQFOXGHWKDWNQRZOHGJHRI WKH






One could, however, make the assumption that older respondents have more developed 
cognitive abilities, and that therefore cognitive development does make a difference 



















instrument to measure media literacy, as well as establishing the validity and reliability 
RI WKHPHDVXULQJLQVWUXPHQW,QDQDGGLWLRQDODQDO\VLV,GHOYHGLQWRWKHXVHIXOQHVVRI 
WKHLQVWUXPHQW7KLVHQFRPSDVVHGDQLOOXVWUDWLRQRI KRZWKHLQVWUXPHQWGHYHORSHGLQ
this study could be used to uncover which respondents knew a great deal about media 
SURGXFWLRQDQGPHGLDLQÁXHQFHRQLWVXVHUVDQGZKLFKUHVSRQGHQWVE\FRPSDULVRQ
NQHZIDUOHVV7KLVDQDO\VLVDOVRVKRZHGKRZWKHLQIRUPDWLRQJDWKHUHGE\WKLVLQVWUXPHQW
could be used to ascertain which factors are related to the understanding of  media 
SURGXFWLRQDQGLQÁXHQFHRQLWVXVHUV,QWKLVÀQDOFKDSWHU,ZLOOGLVFXVVHDFKVWHSDV
ZHOODVWKHFRQFOXVLRQVZKLFKFDQEHGUDZQIURPHDFKVHFWLRQRI WKHVWXG\)LQDOO\,ZLOO














media literacy is the awareness of  the different aspects of  the production of  media 
FRQWHQWWKHLQÁXHQFHRI WKHPHGLDRQLWVXVHUVDQGLWVSURGXFHUVDQGWKHZD\LQZKLFK
XVHUVGHDOZLWKWKHPHGLD$Q\FULWLFDODWWLWXGHDQGRUEHKDYLRUVWRZDUGVWKHPHGLD









media literacy entail an awareness of  one or more aspects of  the use and production of  
PHGLDPHVVDJHV$OOPHGLDOLWHUDF\VFKRODUVZKHQRXWOLQLQJZKDWPHGLDOLWHUDWHSHRSOH
need to be able to do, include knowledge about different aspects of  the production of  
media content, as well as knowledge about various aspects regarding the relationship 
EHWZHHQWKHXVHUDQGWKHPHGLD
6HFRQGLQVSLWHRI WKHDERYHRXWOLQHGDJUHHPHQWWKHDPRXQWRI DWWHQWLRQWKHÀHOG




of  media production to the more abstract discussion about the different codes in a 
PHVVDJHDQGWKHLUSRVVLEOHPHDQLQJV
$GGLWLRQDOO\WKHLQÁXHQFHWKDWWKHPHGLDFDQKDYHRQLWVXVHUVDUURZ&LVDOVR






Arrow B - 
3URGXFWLRQ
3URIHVVLRQDODFWLYLWLHV
  Selectivity of  producers
&RGHVDQGFRQYHQWLRQV
Production context
  Social and cultural 
  Economic
  Political


















deemed a part of  media literacy by a large number of  media literacy researchers, 
although it does not receive the overwhelming attention given to the understanding 
RI PHGLDSURGXFWLRQ7KLVFRXOGEHWKHUHVXOWRI DWKHRUHWLFDOGHEDWHUHJDUGLQJWKH
relevance of  this awareness for media literacy, which will be further elaborated on in 
VHFWLRQ
$OWKRXJKXQGHUVWDQGLQJKRZSHRSOHKDQGOHWKHPHGLDDUURZ'LVGHHPHGDSDUW








how to handle the media, however, would require a more diverse approach, which would 












points out that producers are not isolated from the media surrounding them, but are 
LQÁXHQFHGE\WKHPLQYDULRXVZD\V&RQVLGHULQJWKHKHDY\IRFXVWKDWPDQ\GHÀQLWLRQV
SODFHRQKRZPHGLDFRQWHQWLVFUHDWHGWKLVJDSLVXQH[SHFWHGZK\LVWKHLQÁXHQFHWKDW







media literacy scholars discuss the production of  media content seems to suggest that 
the fact that media producers are humans who are just as much a part of  the ongoing 
LQWHUDFWLRQEHWZHHQWKHPHGLDDQGWKHSHRSOHWHQGVWREHIRUJRWWHQ
7KLUGWKLVRYHUYLHZVKRZVWKDWDSDUWIURPWKHLQÁXHQFHRI WKHPHGLDRQPHGLD











literacy be taught in different settings and with different topics, as opposed to developing 
QHZZD\VWRGHÀQHPHGLDOLWHUDF\$WHQWDWLYHFRQFOXVLRQWKDWFDQEHGUDZQIURPWKLV
ÀQGLQJLVWKDWPHGLDOLWHUDF\UHVHDUFKHUVIHHOWKDWWKHFRQFHSWXDOL]DWLRQRI PHGLDOLWHUDF\


















because of  the large number of  aspects, but also due to the great variety of  perspectives 
IURPZKLFKWKHVHDVSHFWVZHUHGHVFULEHGLHPHDVXULQJPHGLDOLWHUDF\IURPWKHQRWLRQ














teenagers need to know or be able to do regarding the media in order to prevent them 
IURPDFTXLULQJDQHDWLQJGLVRUGHU6R:LONVFK7LJJHPDQQDQG:DGHGHYHORSHG
a program whereby teenagers were taught to critically evaluate media content and 
SURSRVHDOWHUQDWLYHVWRWKHLGHDOVSUHVHQWHGWKHPDVVPHGLD$SURJUDPVXFKDVWKHRQH
GHYHORSHGE\.OLQHZKLFKZDVLQWHQGHGWRUHGXFHREHVLW\PDLQO\LQWHUSUHWHG
media literacy as teaching youngsters to become aware of  the extent of, as well as limit, 
WKHLUXVHRI WKHPHGLD
In the current study, the decision was made to approach media literacy from 
WKHSHUVSHFWLYHWKDWWKHPHGLDSOD\DFHQWUDOUROHLQGHPRFUDF\8QGHUVWDQGLQJWKH
relationship between media and democracy can be considered one of  the primary 
IXQFWLRQVRI PHGLDOLWHUDF\$VH[SODLQHGLQFKDSWHUWKHPHGLDDUHYLWDOLQLQIRUPLQJ
ERWKFLWL]HQVDQGSROLWLFLDQVDERXWZKDWLVJRLQJLQVRFLHW\+RZHYHUUHVHDUFKKDVVKRZQ










relationships between the three components of  the schematic representation further 
VSHFLÀHGLQWRYDULRXVDVSHFWVVHH)LJXUHDOORZHGIRUWKHWDLORULQJRI JHQHULF
media literacy aspects into aspects that are relevant regarding the focus on media and 
GHPRFUDF\VHHFKDSWHU7KLVWDLORULQJZDVDFKLHYHGLQWZRVWHSV)LUVW,GHWHUPLQHG
if  an aspect was relevant in light of  the debate surrounding the role the media play 
LQGHPRFUDF\,QVRPHFDVHVSHRSOH·VDZDUHQHVVRI DQDVSHFWZRXOGQRWDLGWKHPLQ
functioning well in a mediated democracy, in which case that aspect was excluded from 
IXUWKHUFRQVLGHUDWLRQ6HFRQGLI DQDVSHFWZDVGHHPHGUHOHYDQWWKHTXHVWLRQZDVDVNHG







and these two arrows were deemed most relevant in light of  the debate surrounding the 
role that the media play in a democracy
7KHFDWHJRUL]DWLRQGHYHORSHGLQFKDSWHULVJHQHULFLQWKHVHQVHWKDWLWFDQEHDGDSWHG
WRPDWFKDQ\IRFXVXVHGLQDQ\PHGLDOLWHUDF\VWXG\7KXVWKHWDLORULQJSURFHVVGHVFULEHG






which would assess the extent to which 11 to 18 year olds were aware of  media 
SURGXFWLRQDQGWKHPHGLD·VLQÁXHQFHRQLWVXVHUV6HYHUDOVWHSVZHUHWDNHQWRHQVXUHWKDW
WKLVZRXOGEHDFKLHYHGVXFFHVVIXOO\
Regarding reliability and validity, the instrument was tested in a total of  three pretests, 
two pilot studies, and one major survey, and the results of  this study showed that the 
ÀQDOLQVWUXPHQWZDVERWKUHOLDEOHDQGYDOLGLQVHYHUDOZD\V3ULRUWRFRPPHQFLQJWKH





analyzing the data collected through the survey, the reliability of  the two scales was 






Once the reliability analysis had been completed, the next step was to assess the 
YDOLGLW\RI WKHWZRVFDOHV7KHFRQVWUXFWYDOLGLW\RI WKHTXHVWLRQQDLUHZDVDVVHVVHG





both scales was taken in chapters 2 and 3, where every effort was made to include all 
the aspects that are considered a part of  media literacy in the literature overview and the 
VXEVHTXHQWWDLORULQJRI WKHFRQFHSWRI PHGLDOLWHUDF\6LQFHWKHVHWZRFKDSWHUVIRUPHG






























































in line with the assumption that the more the respondents know about the real world, 
as evidenced by their grade in social studies, the more they will know about media 
SURGXFWLRQDQGLQÁXHQFHRI PHGLDFRQWHQWRQLWVXVHUV,QDGGLWLRQWKHDQDO\VHVVKRZHG
WKDWWKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDSURGXFWLRQZDVSRVLWLYHO\UHODWHGWRWKH
number of  countries the respondents had lived in and their usage of  the Internet for 
QHZVQH[WWRZDWFKLQJWHOHYLVLRQ7KHVHWZRÀQGLQJVDUHUHODWHGWRWKHDVVXPSWLRQVWKDW
SHRSOH·VNQRZOHGJHRI PHGLDSURGXFWLRQLVSRVLWLYHO\DIIHFWHGZKHQUHVSRQGHQWVKDYH











to present itself  as a window on reality, a perspective which heavy news watchers may 
DGRSW6HFRQGWKLVÀQGLQJFRXOGDOVREHWKHUHVXOWRI WKHIDFWWKDWSHRSOHZKRZDWFKD
great deal of  television in general also tend to watch a lot of  news simply because there 
DUHPDQ\QHZVEURDGFDVWVLQDJLYHQGD\3HRSOHZKRZDWFKDORWRI WHOHYLVLRQWHQGWR
GRVRRXWRI KDELWRULQRUGHUWRNLOOWLPH5XELQ	3HUVHDQGWKXVWKH\FRXOGEH




fact that people with a higher education tend to create a more stimulating environment 










institutions covered by social studies might also be interested in the media, and thus 
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media, and then attempt to link that to their performance on the scale that measures 
WKHLUXQGHUVWDQGLQJRI PHGLDLQÁXHQFHRQLQGLYLGXDOV6XFKUHVHDUFKPLJKWDOVR














university did better on the scale that addressed the production of  media content 
than respondents whose parents had not attended university, which suggests that if  
the measurement instrument were to be administered to youngsters who come from 
more diverse socioeconomic backgrounds, they may not have scored as well as the 
FXUUHQWUHVSRQGHQWVRQWKHTXHVWLRQVWKDWPDGHXSWKHPHGLDSURGXFWLRQVFDOH6HFRQG
the vast majority of  the students live in a country other than their home country, 
PHDQLQJWKH\DUHH[SRVHGWRYDULRXVFXOWXUDOLQÁXHQFHVWKDW\RXQJVWHUVOLYLQJLQWKHLU
KRPHFRXQWU\ZLOOQRWHQFRXQWHU7KHÀQGLQJVLQFKDSWHUGLGLQGLFDWHWKDWWKHPRUH
countries respondents had lived in, the better they did on the questions that measured 
XQGHUVWDQGLQJRI WKHSURGXFWLRQRI PHGLDFRQWHQW7KLVVXJJHVWVWKDWKDGWKHTXHVWLRQV




came from a wide variety of  different cultures and countries, one that is probably 
IDUPRUHGLYHUVHWKDQDQ\VDPSOHQRWGUDZQIURPLQWHUQDWLRQDOVFKRROV7KLVPHDQV
that the questions were subjected to a more stringent reliability testing than when the 
UHVSRQGHQWVKDGFRPHIURPDFXOWXUDOO\KRPRJHQHRXVVDPSOH7KHUHVSRQGHQWVZKR
ÀOOHGRXWWKHTXHVWLRQQDLUHGLGVRIURPDZLGHDUUD\IURPSHUVSHFWLYHVWKXVSRVVLEO\









LVVXHVWKDWKDYHEHHQDQDUHDRI GHEDWHZLWKLQWKHÀHOGRI PHGLDOLWHUDF\IRUDQXPEHURI 
\HDUV
)LUVWZLWKLQWKHÀHOGRI PHGLDOLWHUDF\YDULRXVDXWKRUVKDYHUDLVHGWKHLVVXHZKHWKHU





overview provided in chapter 2 revealed that knowledge, abilities, and attitudes do not 
QHFHVVDULO\H[FOXGHRQHDQRWKHUIRUDOOWKUHHDUHLQFOXGHGLQGLIIHUHQWDUURZVLGHQWLÀHG
LQ)LJXUH8QGHUVWDQGLQJPHGLDSURGXFWLRQIRULQVWDQFHUHIHUVWRERWKDELOLWLHVDQG
knowledge by including the ability to produce media messages as well as knowledge 
DERXWPHGLDSURGXFWLRQ$GGLWLRQDOO\DZDUHQHVVRI KRZSHRSOHKDQGOHWKHPHGLD
mainly refers to abilities, as well as encompassing some knowledge about interpretation, 
as well as attitudes regarding when to use the media, and which programs one should 
RUVKRXOGQRWZDWFK,QVKRUWLWDSSHDUVWKDWWKHGLVWLQFWLRQEHWZHHQNQRZOHGJHVNLOOV














media is unnecessary, and that media literacy should instead focus on the pleasures and 
PHDQLQJVWKDWSHRSOHGHULYHIURPWKHPHGLD+RZHYHUODUJHJURXSVRI PHGLDOLWHUDF\
scholars, especially in the United States, disagree and instead argue that it is essential for 











the distinction between knowledge, attitudes, and skills on the one hand, and the variety 




















youngsters to establish their level of  media literacy followed by an administration of  
WKHTXHVWLRQQDLUHDQGFRPSDULQJWKHÀQGLQJVIURPWKHWZRPHWKRGV7KHLQVWUXPHQW







focus on youngsters, while adults use the media to the same extent as youngsters do, thus 
UHTXLULQJWKHVDPHOHYHORI PHGLDOLWHUDF\7KHUHIRUHWKHUHLVDPSOHUHDVRQWRWHVWWKH









































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Appendix 3. Pilot studies: Operationalizing media literacy
This appendix shows how the different aspects of media literacy were operationalized by the 
questions used in the first and second pilot. This appendix also shows the correct answer to 
each question. 







Television news presents a complete picture 
of what is going on in the world (pilot 1 and 
2)








The stories you see on the news are about 
the only important events that took place 
that day (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
The description of an event on the news is 
complete (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
News programs are too short to show all the 
important stories of that day (pilot 1 and 2) Ƒ Ƒ Ƒ
5
The spokespeople that appear on TV news 
are often the ones that the journalists could 
find the fastest (pilot 1 and 2) 










Newsreaders are all alone in the studio 
when they read the news (pilot 1) 
5 Ƒ Ƒ Ƒ
When newsreaders read the news, no other 
TV station employees are in the studio 
(pilot 2) 
5 Ƒ Ƒ Ƒ
The news is filmed before a live studio 
audience (pilot 2) 
5 Ƒ Ƒ Ƒ
Reporters determine how long a story on the 
news will be (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Of course, the content of a news program 
depends on what happened in the world. 
But, the content of a news program also 
depends on the number of reporters at work 
that day (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
The length of a news program is only 
determined by the number of important 
events that happened that day (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
The order of subjects on the news is random 
(pilot 1 and 2) 
5 Ƒ Ƒ Ƒ




Which of the following activities always 
happen when reporters put together a news 
story?  
- talk to all the people involved in the 
event (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
- make a decision on whether or not to 
run the story (pilot 1 and 2) Ƒ Ƒ Ƒ
5
- hear from the editors how long their 
story is allowed to be (pilot 1 and 2) Ƒ Ƒ Ƒ
5
- send a camera crew to the scene 
(pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
- pick up a lead on a story (pilot 1 and 





Below you will see sets of two pictures taken from a television news program. These pictures 
are also called shots. In television (and film as well), several techniques are used to create 
these shots. Examples of such techniques are: special effects, props, and costumes.  
The pictures in each set look very similar. However, in each set one technique is applied 
differently. Look at each set, and, in the space provided below the two pictures, write down, 
in your own words, which technique is applied differently, and how.
Set 1 (see page 140 for pilot 1 and page 169 for pilot 2) showed a difference in zoom. 
Set 2 (see page 140 for pilot 1 and page 169 for pilot 2) showed a difference in camera 
angle.
Set 3 (see page 141 for pilot 1 and page 170 for pilot 2) showed a difference in 
lighting.
Set 4 (see page 141 for pilot 1 and page 170 for pilot 2) showed a difference in focus. 
(pilot 1 and 2) 
(See Appendix 10 for coding scheme) 
Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture 
would be used by the news to go with that statement. Indicate which picture would be used by 
the news by crossing (X) or checking (¥) the circle below that picture. In the space provided 
below the picture, explain why you think they would use that picture.  
        Correct picture   
Statement 1 (President Bush addressing a conference)  1   
Statement 2 (Professor West commenting on teen crime) 1  2 
Statement 3 (Mourning Boston mother)    1 
Statement 4 (Peaceful demonstration turned violent)2  1 
Statement 5 (Reporter on the scene)3    2 
(pilot 1 and 2) 
(See Appendix 10 for coding scheme) 
1 For statements 1 and 2 see page 150 for pilot 1 and page 179 for pilot 2. 
2 For statements 3 and 4 see page 151 for pilot 1 and page 180 for pilot 2. 




Distinction between fact and fiction 
Q: Can you name five programs which only show real events? (pilot 1 and 2) 
 Correct answer: See coding scheme (Appendix 10) 
Q: Can you name five programs which are acted? (pilot 1 and 2) 
 Correct answer: See coding scheme (Appendix 10) 
Q: Below you will see a list of programs. Per program check (¥) or cross (x) whether the 
program shows real events or is acted (pilot 1 and 2)






Gilmore Girls Ƒ Ƒ Ƒ 5 Ƒ
ER Ƒ Ƒ Ƒ 5 Ƒ
The weakest link 5 Ƒ Ƒ Ƒ Ƒ
The news 5 Ƒ Ƒ Ƒ Ƒ
Idols (American 
Idol, Pop Idol) 




5 Ƒ Ƒ Ƒ Ƒ
Charmed Ƒ Ƒ Ƒ 5 Ƒ
$PHULFD¶VQH[W
top model 
5 Ƒ Ƒ Ƒ Ƒ
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Sometimes, documentaries use actors (pilot 
1 and 2) Ƒ Ƒ Ƒ
5
In talk shows, some events are staged (pilot 
1 and 2) Ƒ Ƒ Ƒ
5
Occasionally, the producers of 
documentaries tell the people in their 
documentaries what to say (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5






Reporters often turn events into stories 
(pilot 1 and 2) Ƒ Ƒ Ƒ
5
When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Documentaries present facts and pictures in 
such a way that together they make up a 
believable story (pilot 1 and 2) 

















5 Ƒ Ƒ Ƒ
(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZV
RQ,VODPLQWKHVDPHZD\SLORWDQG




5 Ƒ Ƒ Ƒ
7DONVKRZVLQ(XURSHZLOOFRYHUWKHVDPH
WRSLFVDVWDONVKRZVLQ$VLDSLORWDQG










Whether a television station has to make 
money off its programs or not will never 
influence the kind of news programs it 
makes (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Some television stations do not have to 
make a profit (pilot 1 and 2) Ƒ Ƒ Ƒ
5
All television stations have to make money 
off their programs (pilot 1 and 2) 









Newsround is a news program for young 
children. When news reporters make a story 
for Newsround, the stories will be presented 
differently than when they are made for the 
regular news (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Below you see a series of stories that are to be used in both the CNN and the BBC news 
broadcasts.
Imagine that you are the producer of the BBC news. The BBC is a British television station. 
Place these stories in the order in which you would want them to appear on your news 
EURDGFDVWLQWKHFROXPQWLWOHGµ%%&¶<RXFDQdo this by giving each story a number 1-5; 1 
indicating the first story and 5 indicating the last story. 
Now imagine you are the producer of CNN news. CNN is an American television station. In 
which order would you broadcast the stories below? Indicate the order in which these stories 
ZRXOGDSSHDURQWKH&11QHZVLQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\
giving each story a number 1-5; 1 indicating the first story and 5 indicating the last story 
- Unemployment in the US increases to 10% 
- European summit successful 
- Engineers on strike: no train services in Southern England this week 
- Drug use in schools in US on the rise 
- Bush and Blair to meet about situation Iraq 
(pilot 1 and 2) 









News stations can be different in how they 
present a story because of differences in 
their political preference (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH
how s/he presents a news story (pilot 1 and 
2)
Ƒ Ƒ Ƒ 5
7KHLQIOXHQFHRIWKHPHGLDRQLWVXVHUV
,QIOXHQFHRQVRFLHW\






Television influences which presidential 
candidate wins the US (pilot 1 and 2) Ƒ Ƒ Ƒ
5
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law. If several popular 
talk show hosts call this proposal ridiculous, 
this proposal has a smaller chance to be 
made into a law (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Because they want to know which issues are 
considered important, politicians keep an 
eye on talk shows that discuss current 
events (pilot 1 and 2) 




Ƒ Ƒ Ƒ 5

$SSHQGL[3LORWVWXGLHV2SHUDWLRQDOL]LQJPHGLDOLWHUDF\






Television can influence whether men and 
women share chores in the home (pilot 1 
and 2) 
Ƒ Ƒ Ƒ 5
The way in which stories about marriage are 
presented in the news can change how 
people behave when they are married (pilot 
1 and 2) 
Ƒ Ƒ Ƒ 5
If soccer games were taken off television, 
less people would play soccer (pilot 1 and 
2)
Ƒ Ƒ Ƒ 5






Television has nothing to do with how 
young people think about drugs (pilot 1) 
5 Ƒ Ƒ Ƒ
Television has something to do with how 
young people think about drugs (pilot 2) Ƒ Ƒ Ƒ
5
Differences in television content is one of 
the reasons why in different countries 
people think differently about issues such as 
gay marriages (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Television influences how children between 
the ages of 12 and 18 treat their parents 
(pilot 2) 
Ƒ Ƒ Ƒ 5

$SSHQGL[3LORWVWXGLHV2SHUDWLRQDOL]LQJPHGLDOLWHUDF\
Influence on cultural make-up (continued)   
Television influences how children our age 
treat their parents (pilot 1) Ƒ Ƒ Ƒ
5
Television influences how children under 
the age of 12 treat their parents (pilot 2) Ƒ Ƒ Ƒ
5
Television influences how younger children 









TV plays a role in the political party people 
would vote for (pilot 1 and 2) Ƒ Ƒ Ƒ
5
TV news influences how people think about 
a political leader (pilot 1 and 2) Ƒ Ƒ Ƒ
5
People use the expressions that are used in 
television programs such as the news and 
talk shows (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Television influences how people behave 
when they demonstrate against something 
that is important to them (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Television has nothing to do with what 
young people wear to parties (pilot 1) 
5 Ƒ Ƒ Ƒ
Television influences what young people 




Influence on behavior (continued)
The way people talk about politicians is not 
influenced by television at all (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ







of issues such as politics, HIV medication, 
drug abuse and the Middle East (pilot 2) 
Ƒ Ƒ Ƒ 5
7HOHYLVLRQKDVOLWWOHWRGRZLWKSHRSOH¶V
opinions of issues such as gay marriages, 
politics, HIV medication, drug abuse, and 
the Middle East (pilot 1) 
5 Ƒ Ƒ Ƒ
The news can determine how people think 
about Iraqis (pilot 1 and 2) Ƒ Ƒ Ƒ
5
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs (pilot 1 
and 2) 
Ƒ Ƒ Ƒ 5
Television news and documentaries can 
make people take an event more seriously 
(pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs (pilot 1 
and 2) 
Ƒ Ƒ Ƒ 5
7HOHYLVLRQZLOOQHYHUFKDQJHSHRSOH¶V
opinions (pilot 2) 




Influence on opinions and ideas (continued)
79GRHVQ¶WUHDOO\DIIHFWKRZ:HVWHUQHUV
WKLQNDERXW0XVOLPVSLORWDQG










Ƒ Ƒ Ƒ 5
7HOHYLVLRQQHZVFDQVFDUHSHRSOHSLORW
DQG Ƒ Ƒ Ƒ
5
7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOH
DQJU\SLORWDQG Ƒ Ƒ Ƒ
5
7HOHYLVLRQFDQPDNHSHRSOHFU\SLORW Ƒ Ƒ Ƒ 5
7HOHYLVLRQQHYHUPDNHVSHRSOHFU\SLORW 5 Ƒ Ƒ Ƒ
7HOHYLVLRQQHYHUPDNHVSHRSOHKDSS\SLORW

5 Ƒ Ƒ Ƒ
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Parents have the same opinions about 
television programs as their children do 
(pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
There are different reasons why people 
watch television. Sometimes you have to 
watch a program for school. Sometimes you 
watch a program because you want to. 
When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHD
different opinion of the program than when 
you watch it because you want to (pilot 1 
and 2) 
Ƒ Ƒ Ƒ 5
People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Some people really get into a show they 
watch on television. They relate to the 
characters on this show and what happens to 
them. These people are more likely to be 
influenced by these characters than people 
who do not care about them (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
Sometimes television programs make 
people upset. When people are upset they 
remember the program better than people 
who are not upset  (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
People with a lower education will 
understand the news just as well as people 
with a higher education (pilot 1 and 2) 
5 Ƒ Ƒ Ƒ
Children who watch the news know more 
about politics than children who do not 
watch the news. (pilot 1 and 2) 
Ƒ Ƒ Ƒ 5
129
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Factors that mediate influence (continued)
Name your favorite television program:
««««««««««««««««««««««««««
Check (¥) or cross (x) which group of people holds which opinion about your favorite television 






































Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
College
students
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your
grandparents
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your friends Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
(pilot 1 and 2) 
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Watching television: A questionnaire 




The following pages contain a list of questions about television.  
How does this questionnaire work? 
Most of the questions are made up of statements. You have to decide to what extent these statements 







Ƒ Ƒ Ƒ Ƒ
Read each statement carefully. Then use the scale to indicate how likely or unlikely the statement is 
using a cross (x) or a check (¥).
For example, you might be presented with the following statement:  
Reporters watch the news every day 






5 Ƒ Ƒ Ƒ






Ƒ 5 Ƒ Ƒ






Ƒ Ƒ 5 Ƒ






Ƒ Ƒ Ƒ 5
(DFKVFDOHDOVRLQFOXGHVDµGRQ¶WNQRZ¶RSWLRQ3OHDVHQRWHWKDWWKLVRSWLRQLVPHDQWDVDODVWUHVRUW
only. Only check this option if you are absolutely certain you do not know the answer.
There are some questions that are different. In these cases, please read the instructions carefully.  
3OHDVHFRPSOHWHHDFKTXHVWLRQWRWKHEHVWRI\RXUDELOLWLHV
If you have any questions, please raise your hand. 




I – Watching television 
The following statements all concern when you watch television, which programs you watch, and with 







1. I will watch television tonight Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
2. This week, I will watch the news Ƒ Ƒ Ƒ Ƒ
'RQ¶WNQRZƑ




II – Television programs: Real events or acted 
Below you will see one question which asks you to list five programs which show real events, and five 
programs which are acted. Please answer the question to the best of your abilities. 
4. Can you name five programs which show real 
events?










III – Reporters 
The next series of statements concern television news reporters and their activities. Please read each 
statement carefully. Indicate how likely or unlikely each statement is using the scale beside each 
statement. Remember that you are only allowed to use the ‘don’t know’ category if you 
absolutely do not know the answer!
6. Which of the following activities always 







- send a camera crew to the scene  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- pick up a lead on a story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- hear from the editors how long their 
story is allowed to be Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- talk to all the people involved in the 







what the news stories look like that s/he makes  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
8. News reporters who work for local stations 
watch foreign news programs as part of their job Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
9. The spokespeople that appear on TV news 
are often the ones that the journalists could find 
the fastest 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ









11. Whether a news reporter is young or old, the 
news stories s/he makes will be the same  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Newsround is a news program for young 
children.
12. When news reporters make a story for 
Newsround, the stories will be presented 
differently than when they are made for the 
regular news  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Of course, the content of a news program 
depends on what happened in the world.  
13. But, the content of a news program also 
depends on the number of reporters at work that 
day




14. Below you see a series of stories that are to be used in both the CNN and 
the BBC news broadcasts.  
Imagine that you are the producer of the BBC news. Place these stories in the 
order in which you would want them to appear on your news broadcast in the 
FROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\DQXPEHUIURP
LQGLFDWLQJWKHILUVWVWRU\DQGLQGLFDWLQJWKHODVWVWRU\
Now imagine you are the producer of CNN news. In which order would you 
broadcast these stories? Indicate the order in which these stories would 
DSSHDURQWKHQHZVLQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\
JLYLQJHDFKVWRU\DQXPEHUIURPLQGLFDWLQJWKHILUVWVWRU\DQG
indicating the last story. 
BBC CNN 
Unemployment in the US increases to 10% 
«« ««




Drug use in schools in US on the rise 
«« ««





IV – Documentaries 
This page is concerned with documentaries. Each statement says something about documentaries. 
Decide how likely or unlikely you think each statement is, and indicate your answer on the scale 






15. Sometimes, documentaries use actors Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
16. Television news and documentaries can 
make people take an event more seriously  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
17. Boys and girls have the same opinion about 
GRFXPHQWDULHVVXFKDVµ&KRSSHUWRZQ¶D
documentary about motorcycles) 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
18. Documentaries present facts and pictures in 
such a way that together they make up a 
believable story  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
19. Occasionally, the producers of 
documentaries tell the people in their 
documentaries what to say  




V – Politics 
The statements on this page all refer to different aspects of politics, such as elections. Please read 
each statement carefully, and indicate how likely or unlikely you think it is. Remember; only fill out 






20. News stations can be different in how they 
present a story because of differences in their 
political preference 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
21. Television influences which presidential 
candidate wins the US elections  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
22. The government determines the content of a 
news program  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
23. If something such as crime is often 
discussed on television, the government will try 
to do something about it  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH




VI- Filming techniques 
26. Below you will see sets of two pictures taken from a television news program. These pictures are also 
called shots. In television (and ¿lm as well), several techniques are used to create these shots. Examples
of such techniques are: special effects, props, and costumes. 
The pictures in each set look very similar. However, in each set one technique is applied differently. Look 
at each set, and, in the space provided below the two pictures, write down, in your own words, which 
technique is applied differently, and how.
Set 1
The ¿rst set speci¿cally concern differences in camera use. Try and spot the difference, and describe
it in the space below the set.
picture 1 picture 2
Set 2
The second set also concerns a difference in camera use. Find it, and then describe it in the space 
below the pictures. 





In the third set, the difference concerns a technique other than camera use. Try to see what it is, and 
describe the difference in the space provided below the pictures.
picture 1 picture 2
Set 4
This ¿nal set of pictures again concerns a difference in how the camera was used. Try and ¿nd the
difference, and then describe it in the space below the two pictures.




VII – Feelings 
7KHVWDWHPHQWVRQWKLVSDJHDOOUHIHUWRSHRSOH¶VIHHOLQJZKHQWKH\ZDWFKWHOHYLVLRQ3OHDVHUHDGHDFK
VWDWHPHQWFDUHIXOO\DQGWKHQXVHWKHVFDOHWRLQGLFDWHKRZOLNHO\RUXQOLNHO\\RXWKLQNWKHVWDWHPHQWLV







IHHODERXWD3UHVLGHQWLDOFDQGLGDWH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHYHUPDNHVSHRSOHFU\ Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHZVFDQVFDUHSHRSOH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOH












Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ




VIII – Television programs: more real or more acted 
The following question is about two kinds of programs. Programs which are acted, and programs 
which show real events. Please read the question carefully and try to answer it as best as you can. 
33.  Below you will see a list of programs. Per program check (¥) or cross (x) whether the program 
shows real events or is acted.
Example:






5 Ƒ Ƒ Ƒ
Buffy the Vampire 
Slayer
Ƒ Ƒ Ƒ 5




Acted 'RQ¶WNQRZWKLVprogram  
Gilmore Girls Ƒ Ƒ Ƒ Ƒ Ƒ
ER Ƒ Ƒ Ƒ Ƒ Ƒ
The weakest link Ƒ Ƒ Ƒ Ƒ Ƒ
The news Ƒ Ƒ Ƒ Ƒ Ƒ
Idols (American 
Idol, Pop Idol) 




Ƒ Ƒ Ƒ Ƒ Ƒ
Charmed Ƒ Ƒ Ƒ Ƒ Ƒ
$PHULFD¶VQH[WWRS
model




IX – Influence 
The following statements are all about whether or not television influences people. Read each 
statement, and decide how likely or unlikely it is. Indicate your answer using the scale. Only fill out 






34. TV plays a role in the political party people 
would vote for  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
35. The way people talk about politicians is not 
influenced by television at all  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
36. Television can influence whether men and 
women share chores in the home  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
79GRHVQ¶WUHDOO\DIIHFWKRZ:HVWHUQHUV
think about Muslims  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
38. If soccer games were taken off television, 
less people would play soccer  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
39. People use the expressions that are used in 
television programs such as the news and talk 
shows  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
40. Television influences how people behave 
when they demonstrate against something that 
is important to them 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
41. The way in which stories about marriage are 
presented in the news can change how people 
behave when they are married  




X – The practical side of creating television programs 
The statements on this page all concern the practical aspects of making television programs. Use the 
scale to indicate how likely or unlikely you think each statement is. Remember: Only check the 






42. Reporters determine how long a story on the 
news will be
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
43. Newsreaders are all alone in the studio 
when they read the news 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
44. The order of subjects on the news is random Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
45. The length of a news program is only 
determined by the number of important events 
that happened that day
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
46. Some television stations do not have to 
make a profit




XI – Talk shows 
The following statements are all about talk shows. Decide how likely or unlikely you think each 
statement is, and indicate your answer on the scale. Remember: Only fill out ‘don’t know’ if you 






47. Because they want to know which issues 
are considered important, politicians keep an 
eye on talk shows that discuss current events 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
48. Talk shows in Europe will cover the same 
topics as talk shows in Asia 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
49. In talk shows, some events are staged Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law.  
50. If several popular talk show hosts call this 
proposal ridiculous, this proposal has a smaller 
chance to be made into a law  




XII – Young people 
The following statements concern young people and their use of television. Please read each 
statement carefully, and decide how likely or unlikely you think it is. Indicate your answer using the 







51. Television has nothing to do with how young 
people think about drugs  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
52. Television influences how younger children 
treat their parents  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
53. Television has nothing to do with what 
young people wear to parties   
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
54. Children who watch the news know more 
about politics than children who do not watch 
the news 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
55. Parents have the same opinions about 
television programs, such as the news, as their 
children do
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
56. Television influences how children our age 
treat their parents 





The statements on this page are all about how television programs present people, things, and events. 
When you have read each statement, decide how likely or unlikely the statement is. Then fill out your 







57. News programs are too short to show all the 
important stories of that day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
58. The description of an event on the news is 
complete Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
59. Whether a television station has to make 
money off its programs or not will never 
influence the kind of news programs it makes  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
60. Every television station will present news on 
the Islam the same way  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
61. When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
62. News about gay marriages is presented in 




XIV - Television in general 
The following statements all refer to television in general. Read each statement carefully. Then decide 
how likely or unlikely you think this statement is. Indicate your answer using the scale. Remember







63. Television news presents a complete picture 
of what is going on in the world Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
64. The stories you see on the news are about 
the only important events that took place that 
day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
65. All television stations have to make money 
off their programs  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
66. Fans of a television program can influence 




XV – Making the news 
67. Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture would be 
used by the news to go with that statement. Indicate which picture would be used by the news by 
checking (¥) or crossing (X) the circle below that picture. In the space provided below the picture, 
explain why you think they would use that picture.  
Statement 1:
Earlier today, President Bush addressed concern about rising gas prices while speaking at a Small 
Business Administration Conference. 
O picture 1 O picture 2
Statement 2: 
Professor West, an expert on juvenile delinquency, commented that teenagers today are more prone to 
crime than they were ten years ago.





A Boston mother mourns after hearing her 8-year old son died in a school bus crash that killed ¿ve
students earlier today. 
O picture 1 O picture 2
Statement 4: 
This afternoon, a peaceful demonstration turned violent as protestors clashed with the police. 





And now let’s hear from our reporter on the scene. 




XVI – Opinion 
7KHVWDWHPHQWVRQWKLVSDJHDUHDOOFRQFHUQHGZLWKWKHUHODWLRQVKLSEHWZHHQSHRSOH¶VRSLQLRQDQG
television programs. Read each statement carefully and decide how likely or unlikely you think it is. 
Indicate your answer on the scale beside each statement. Remember that you are only allowed to 






68.TV news influences how people think about 
a political leader  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
69.The news can determine how people think 
about Iraqis  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQKDVOLWWOHWRGRZLWKSHRSOH¶V
opinions of issues such as gay marriages, 
politics, HIV medication, drug abuse, and the 
Middle East




XVII –  Watching television 
The following questions are all about differences and similarities between people who watch television. 
Indicate how likely or unlikely you think each statement is using the scale. Remember you should 







71. People with a lower education will 
understand the news just as well as people with 
a higher education 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
72. People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
73.Differences in television content is one of the 
reasons why people in different countries think 
differently about issues such as gay marriages 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
There are different reasons why people watch 
television. Sometimes you have to watch a 
program for school. Sometimes you watch a 
program because you want to.  
74. When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQW
opinion of the program than when you watch it 
because you want to  




75. Name your favorite television program:
««««««««««««««««««««««««««
Check (¥) or cross (x) which group of people holds which opinion about your favorite television program. 














show is all 
about
They will think 
LW¶VDZDVWHRI














Your parents Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
College
students 
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your
grandparents 
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ




XVIII –Television viewing 
Below you will find a few questions about television viewing. Please fill out the questions to the best of 
your knowledge. 
76. Which television stations do 






77. How much television do you 
watch every day?
Ƒ  Less than thirty minutes 
Ƒ  Between thirty minutes and two hours 
Ƒ  Between two and three hours 
Ƒ  More than three hours 
78. Do your parents ever watch 
television with you? 
Ƒ  No 
Ƒ  Yes, less than once a week 
Ƒ  Yes, between two and three times per week 
Ƒ  Yes, every day 
79. How often do you watch the 
news?
Ƒ  Never
Ƒ  Less than once a week Æ go to question 81 
Ƒ  Between two and three times per week Æ go to question 81 
Ƒ  Every day Æ go to question 81 
80. Have you ever watched the 
news?
Ƒ  Yes 
Ƒ  No 
81. How often do you watch 
documentaries? 
Ƒ  Never
Ƒ  Less than once a week Æ go to question 83 
Ƒ  Between two and three times per week Æ go to question 83 
Ƒ  Every day Æ go to question 83 
82. Have you ever watched a 
documentary? 
Ƒ  Yes 
Ƒ  No 




XVIII–Television viewing (Continued) 
83. How often do you watch talk 
shows? 
Ƒ  Never
Ƒ  Less than once a week Æ go to question 85 
Ƒ  Between two and three times per week Æ go to question 85 
Ƒ  Every day Æ go to question 85 
84. Have you ever watched a talk 
show? 
Ƒ  Yes 
Ƒ  No 
85. How often do you read a 
newspaper? 
Ƒ  Never 
Ƒ  Less than once a week 
Ƒ  Between two and three times per week 
Ƒ  Every day 
86. How often do you check the 
internet for news? 
Ƒ  Never 
Ƒ  Less than once a week 
Ƒ  Between two and three times per week 




XIX – Individual characteristics 
The following questions are about yourself. The content will be kept absolutely private. That is why you 
are not asked for your name. Please fill out each question.
87. How old are you? ,DP««\HDUVROG
88. Are you a boy or a girl?  Ƒ  girl 
Ƒ  boy 








92. Did your father attend university? Ƒ  Yes 
Ƒ  No 
93. Did your mother attend university? Ƒ  Yes 
Ƒ  No
94. Are you an honor roll student? Ƒ  Yes 
Ƒ  No 
95. Which grade did you receive in social studies 
on your last report card? 
Ƒ  A     Ƒ  D 
Ƒ  B     Ƒ  F 
Ƒ  C 
96. Which grade did you receive in English on 
your last report card? 
Ƒ  A     Ƒ  D 
Ƒ  B     Ƒ  F 
Ƒ  C 
97. Are you an EAL/ESL student? Ƒ  Yes 
Ƒ  No









Watching television: A questionnaire 




The following pages contain a list of questions about television.  
How does this questionnaire work? 
Most of the questions are made up of statements. You have to decide to what extent these statements 







Ƒ Ƒ Ƒ Ƒ
Read each statement carefully. Then use the scale to indicate how likely or unlikely the statement is 
using a cross (x) or a check (¥).
For example, you might be presented with the following statement:  
Reporters watch the news every day 






5 Ƒ Ƒ Ƒ






Ƒ 5 Ƒ Ƒ






Ƒ Ƒ 5 Ƒ






Ƒ Ƒ Ƒ 5
(DFKVFDOHDOVRLQFOXGHVDµGRQ¶WNQRZ¶RSWLRQ3OHDVHQRWHWKDWWKLVRSWLRQLVPHDQWDVDODVWUHVRUW
only. Only check this option if you are absolutely certain you do not know the answer.
There are some questions that are different. In these cases, please read the instructions carefully.  
3OHDVHFRPSOHWHHDFKTXHVWLRQWRWKHEHVWRI\RXUDELOLWLHV
If you have any questions, please raise your hand. 




I – Watching television 
The following statements all concern when you watch television, which programs you watch, and with 







1. I will watch television tonight Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
2. This week, I will watch the news Ƒ Ƒ Ƒ Ƒ
'RQ¶WNQRZƑ




II – Television programs: Real events or acted 
Below you will see one question which asks you to list five programs which show real events, and five 
programs which are acted. Please answer the question to the best of your abilities. 
4. Can you name five programs which show real 
events?










III – Reporters 
The next series of statements concern television news reporters and their activities. Please read each 
statement carefully. Indicate how likely or unlikely each statement is using the scale beside each 
statement. Remember that you are only allowed to use the ‘don’t know’ category if you 
absolutely do not know the answer!
6. Which of the following activities always 







- send a camera crew to the scene  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- pick up a lead on a story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- hear from the editors how long their 
story is allowed to be Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
- talk to all the people involved in the 







what the news stories look like that s/he makes  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
8. News reporters who work for local stations 
watch foreign news programs as part of their job Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
9. The spokespeople that appear on TV news 
are often the ones that the journalists could find 
the fastest 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ









11. Whether a news reporter is young or old, the 
news stories s/he makes will be the same  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Newsround is a news program for young 
children.
12. When news reporters make a story for 
Newsround, the stories will be presented 
differently than when they are made for the 
regular news  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
Of course, the content of a news program 
depends on what happened in the world.  
13. But, the content of a news program also 
depends on the number of reporters at work that 
day




14. Below you see a series of stories that are to be used in both the CNN and 
the BBC news broadcasts.  
Imagine that you are the producer of the BBC news. BBC is a British television 
station. Place these stories in the order in which you would want them to 
DSSHDURQ\RXUQHZVEURDGFDVWLQWKHFROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\
giving each story a number from 1-5; 1 indicating the first story and 5 
indicating the last story. 
Now imagine you are the producer of CNN news. CNN is an American 
television station. In which order would you broadcast these stories? Indicate 
the order in which these stories would appear on the news in the column to 
WKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\DQXPEHUIURP
1 indicating the first story and 5 indicating the last story. 
BBC CNN 
Unemployment in the US increases to 10% 
«« ««
European summit successful 
«« ««
Engineers on strike: no train services in Southern England this week 
«« ««
Drug use in schools in US on the rise 
«« ««





IV – Documentaries 
This page is concerned with documentaries. Each statement says something about documentaries. 
Decide how likely or unlikely you think each statement is, and indicate your answer on the scale 






15. Sometimes, documentaries use actors Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
16. Television news and documentaries can 
make people take an event more seriously  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
17. Boys and girls have the same opinion about 
GRFXPHQWDULHVVXFKDVµ&KRSSHUWRZQ¶D
documentary about motorcycles) 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
18. Documentaries present facts and pictures in 
such a way that together they make up a 
believable story  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
19. Occasionally, the producers of 
documentaries tell the people in their 
documentaries what to say  




V – Politics 
The statements on this page all refer to different aspects of politics, such as elections. Please read 
each statement carefully, and indicate how likely or unlikely you think it is. Remember; only fill out 






20. News stations can be different in how they 
present a story because of differences in their 
political preference 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
21. Television influences which presidential 
candidate wins the US elections  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
22. The government determines the content of a 
news program  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
23. If something such as crime is often 
discussed on television, the government will try 
to do something about it  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH




VI- Filming techniques 
26. Below you will see sets of two pictures taken from a television news program. These pictures are also 
called shots. In television (and ¿lm as well), several techniques are used to create these shots. Examples
of such techniques are: special effects, props, and costumes. 
The pictures in each set look very similar. However, in each set one technique is applied differently. Look 
at each set, and, in the space provided below the two pictures, write down, in your own words, which 
technique is applied differently, and how.
Set 1
The ¿rst set speci¿cally concern differences in camera use. Try and spot the difference, and describe
it in the space below the set.
picture 1 picture 2
Set 2
The second set also concerns a difference in camera use. Find it, and then describe it in the space 
below the pictures. 





In the third set, the difference concerns a technique other than camera use. Try to see what it is, and 
describe the difference in the space provided below the pictures.
picture 1 picture 2
Set 4
This ¿nal set of pictures again concerns a difference in how the camera was used. Try and ¿nd the
difference, and then describe it in the space below the two pictures.




VII – Feelings 
7KHVWDWHPHQWVRQWKLVSDJHDOOUHIHUWRSHRSOH¶VIHHOLQJZKHQWKH\ZDWFKWHOHYLVLRQ3OHDVHUHDGHDFK
VWDWHPHQWFDUHIXOO\DQGWKHQXVHWKHVFDOHWRLQGLFDWHKRZOLNHO\RUXQOLNHO\\RXWKLQNWKHVWDWHPHQWLV







IHHODERXWD3UHVLGHQWLDOFDQGLGDWH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQFDQPDNHSHRSOHFU\ Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHZVFDQVFDUHSHRSOH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOH












Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ




VIII – Television programs: more real or more acted 
The following question is about two kinds of programs. Programs which are acted, and programs 
which show real events. Please read the question carefully and try to answer it as best as you can. 
34.  Below you will see a list of programs. Per program check (¥) or cross (x) whether the program 
shows real events or is acted.
Example:






5 Ƒ Ƒ Ƒ
Buffy the Vampire 
Slayer
Ƒ Ƒ Ƒ 5




Acted 'RQ¶WNQRZWKLVprogram  
Gilmore Girls Ƒ Ƒ Ƒ Ƒ Ƒ
ER Ƒ Ƒ Ƒ Ƒ Ƒ
The weakest link Ƒ Ƒ Ƒ Ƒ Ƒ
The news Ƒ Ƒ Ƒ Ƒ Ƒ
Idols (American 
Idol, Pop Idol) 




Ƒ Ƒ Ƒ Ƒ Ƒ
Charmed Ƒ Ƒ Ƒ Ƒ Ƒ
$PHULFD¶VQH[WWRS
model




IX – Influence 
The following statements are all about whether or not television influences people. Read each 
statement, and decide how likely or unlikely it is. Indicate your answer using the scale. Only fill out 






35. TV plays a role in the political party people 
would vote for  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
36. The way people talk about politicians is not 
influenced by television at all  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
37. Television can influence whether men and 
women share chores in the home  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
79GRHVQ¶WUHDOO\DIIHFWKRZ:HVWHUQHUV
think about Muslims  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
39. If soccer games were taken off television, 
less people would play soccer  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
40. People use the expressions that are used in 
television programs such as the news and talk 
shows  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
41. Television influences how people behave 
when they demonstrate against something that 
is important to them 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
42. The way in which stories about marriage are 
presented in the news can change how people 
behave when they are married  




X – The practical side of creating television programs 
The statements on this page all concern the practical aspects of making television programs. Use the 
scale to indicate how likely or unlikely you think each statement is. Remember: Only check the 






43. Reporters determine how long a story on the 
news will be
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
44. When newsreaders read the news, no other 
TV station employees are in the studio 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
45. The order of subjects on the news is random Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
46. The length of a news program is only 
determined by the number of important events 
that happened that day
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
47. Some television stations do not have to 
make a profit
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
48. The news is filmed before a live studio 
audience 




XI – Talk shows 
The following statements are all about talk shows. Decide how likely or unlikely you think each 
statement is, and indicate your answer on the scale. Remember: Only fill out ‘don’t know’ if you 






49. Because they want to know which issues 
are considered important, politicians keep an 
eye on talk shows that discuss current events 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
50. Talk shows in Europe will cover the same 
topics as talk shows in Asia 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
51. In talk shows, some events are staged Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law.  
52. If several popular talk show hosts call this 
proposal ridiculous, this proposal has a smaller 
chance to be made into a law  




XII – Young people 
The following statements concern young people and their use of television. Please read each 
statement carefully, and decide how likely or unlikely you think it is. Indicate your answer using the 







53. Television has something to do with how 
young people think about drugs  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
54. Television influences how children under the 
age of 12 treat their parents  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
55. Television influences what young people 
wear to parties
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
56. Children who watch the news know more 
about politics than children who do not watch 
the news 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
57. Parents have the same opinions about 
television programs as their children do  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
58. Television influences how children between 
the ages of 12 and 18 treat their parents 





The statements on this page are all about how television programs present people, things, and events. 
When you have read each statement, decide how likely or unlikely the statement is. Then fill out your 







59. News programs are too short to show all the 
important stories of that day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
60. The description of an event on the news is 
complete Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
61. Whether a television station has to make 
money off its programs or not will never 
influence the kind of news programs it makes  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
62. Every television station will present news on 
the Islam the same way  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
63. When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
64. News about gay marriages is presented in 




XIV - Television in general 
The following statements all refer to television in general. Read each statement carefully. Then decide 
how likely or unlikely you think this statement is. Indicate your answer using the scale. Remember







65. Television news presents a complete picture 
of what is going on in the world Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
66. The stories you see on the news are about 
the only important events that took place that 
day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
67. All television stations have to make money 
off their programs  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
68. Fans of a television program can influence 




XV – Making the news 
69. Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture would be 
used by the news to go with that statement. Indicate which picture would be used by the news by 
checking (¥) or crossing (X) the circle below that picture. In the space provided below the picture, 
explain why you think they would use that picture.  
Statement 1:
Earlier today, President Bush addressed concern about rising gas prices while speaking at a Small 
Business Administration Conference. 
O picture 1 O picture 2
Statement 2: 
Professor West, an expert on juvenile delinquency, commented that teenagers today are more prone to 
crime than they were ten years ago.





A Boston mother mourns after hearing her 8-year old son died in a school bus crash that killed ¿ve
students earlier today. 
O picture 1 O picture 2
Statement 4: 
This afternoon, a peaceful demonstration turned violent as protestors clashed with the police. 





And now let’s hear from our reporter on the scene. 




XVI – Opinion 
7KHVWDWHPHQWVRQWKLVSDJHDUHDOOFRQFHUQHGZLWKWKHUHODWLRQVKLSEHWZHHQSHRSOH¶VRSLQLRQDQG
television programs. Read each statement carefully and decide how likely or unlikely you think it is. 
Indicate your answer on the scale beside each statement. Remember that you are only allowed to 






70.TV news influences how people think about 
a political leader  Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
71.The news can determine how people think 
about Iraqis  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQVRI
issues such as gay marriages, politics, HIV 








XVII –  Watching television 
The following questions are all about differences and similarities between people who watch television. 
Indicate how likely or unlikely you think each statement is using the scale. Remember you should 







74. People with a lower education will 
understand the news just as well as people with 
a higher education 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
75. People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside  
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
76. Differences in television content is one of 
the reasons why people in different countries 
think differently about issues such as gay 
marriages 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZƑ
There are different reasons why people watch 
television. Sometimes you have to watch a 
program for school. Sometimes you watch a 
program because you want to.  
77. When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQW
opinion of the program than when you watch it 
because you want to  




78. Name your favorite television program:
««««««««««««««««««««««««««
Check (¥) or cross (x) which group of people holds which opinion about your favorite television program. 














show is all 
about
They will think 
LW¶VDZDVWHRI














Your parents Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
College
students 
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ
Your
grandparents 
Ƒ Ƒ Ƒ Ƒ Ƒ Ƒ




XVIII –Television viewing 
Below you will find a few questions about television viewing. Please fill out the questions to the best of 
your knowledge. 
79. On the lines to the right, could 
you list which television stations 






80. How much television do you 
watch every day?
Ƒ  Less than thirty minutes 
Ƒ  Between thirty minutes and two hours 
Ƒ  Between two and three hours 
Ƒ  More than three hours 
81. Do your parents ever watch 
television with you? 
Ƒ  No 
Ƒ  Yes, less than once a week 
Ƒ  Yes, between two and three times per week 
Ƒ  Yes, every day 
82. How often do you watch the 
news?
Ƒ  Never
Ƒ  Less than once a week Æ go to question 81 
Ƒ  Between two and three times per week Æ go to question 81 
Ƒ  Every day Æ go to question 81 
83. Have you ever watched the 
news?
Ƒ  Yes 
Ƒ  No 
84. How often do you watch 
documentaries? 
Ƒ  Never
Ƒ  Less than once a week Æ go to question 83 
Ƒ  Between two and three times per week Æ go to question 83 
Ƒ  Every day Æ go to question 83 
85. Have you ever watched a 
documentary? 
Ƒ  Yes 
Ƒ  No 




XVIII–Television viewing (Continued) 
86. How often do you watch talk 
shows? 
Ƒ  Never
Ƒ  Less than once a week Æ go to question 85 
Ƒ  Between two and three times per week Æ go to question 85 
Ƒ  Every day Æ go to question 85 
87. Have you ever watched a talk 
show? 
Ƒ  Yes 
Ƒ  No 
88. How often do you read a 
newspaper? 
Ƒ  Never 
Ƒ  Less than once a week 
Ƒ  Between two and three times per week 
Ƒ  Every day 
89. How often do you check the 
internet for news? 
Ƒ  Never 
Ƒ  Less than once a week 
Ƒ  Between two and three times per week 




XIX – Individual characteristics 
The following questions are about yourself. The content will be kept absolutely private. That is why you 
are not asked for your name. Please fill out each question.
90. How old are you? ,DP««\HDUVROG
91. Are you a boy or a girl?  Ƒ  girl 
Ƒ  boy 










Ƒ  Yes 
Ƒ  No 
'LG\RXUPRWKHUDWWHQGXQLYHUVLW\µFROOHJH¶LQ
the US)? 
Ƒ  Yes 
Ƒ  No
97. Are you an honor roll student? Ƒ  Yes 
Ƒ  No 
98. Which grade did you receive in social studies 
on your last report card? 
Ƒ  A     Ƒ  D 
Ƒ  B     Ƒ  F 
Ƒ  C 
99. Which grade did you receive in English on 
your last report card? 
Ƒ  A     Ƒ  D 
Ƒ  B     Ƒ  F 
Ƒ  C 
100. Are you an EAL/ESL (English as an 
Additional/Second Language) student?  
Ƒ  Yes 
Ƒ  No




Appendix 6. Pilots and survey: Overview of the questions
Below is a list of the questions from both pilots and the survey. The list indicates the question as 
posed in the pilot/survey, as well as whether it was changed or deleted between the two pilots or 
between the final pilot and the survey. If a question was significantly altered, the new version is 
included beneath a dotted line. The questions are placed in the order in which they were asked in 
the survey. The questions marked with an * were used as filler questions. 
Questions Pilot I Pilot II Survey 
This week I will watch the news ¥* ¥* ¥*
Tonight I will watch television with my parents ¥* ¥* ¥*
I will watch television tonight ¥* ¥* - 
Action question: Can you name five programs which 
show real events 
¥ ¥
Can you name four programs or channels 
which show only real events 
- - ¥
Action question: Can you name five programs which 
are acted 
¥ ¥ -
Can you name four programs which are acted - - ¥
Which of the following activities always happen 
when reporters put together a news story?  
- Send a camera crew to the scene ¥ ¥ -
-Talk to all the people involved in the event ¥ ¥ ¥
- Make a decision on whether or not to run the story ¥ ¥ ¥
- Hear from the editors how long their story is 
allowed to be 
¥ ¥ ¥
$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOGLQIOXHQFHZKDW
the news stories look like that s/he makes 
¥ ¥ ¥
News reporters who work for local stations watch 
foreign news programs as part of their job 
¥* ¥* - 
The spokespeople that appear on TV news are often 
the ones that the journalists could find the fastest 
¥ ¥ -
Reporters often turn events into stories ¥ ¥ ¥
Whether a news reporter is young or old, the news 
stories s/he makes will be the same 
¥ ¥ ¥
Newsround is a newsprogram for young children. 
When news reporters make a story for Newsround, 
the stories will be presented differently than when 
they are made for the regular news 
¥ ¥ ¥
Of course, the content of a news program depends on 
what happened in the world. But, the content of a 
news program also depends on the number of 
reporters at work that day 
¥ ¥ -
Sometimes, documentaries use actors ¥ ¥ ¥
Television news and documentaries can make people 
take an event more seriously 
¥ ¥ -
Boys and girls have the same opinion about 
GRFXPHQWDULHVVXFKDVµ&KRSSHUWRZQ¶D
documentary about motorcycles)  
¥* ¥* ¥*
Documentaries present facts and pictures in such a 




Questions Pilot I Pilot II Survey 
Occasionally, the producers of documentaries tell the 
people in their documentaries what to say 
¥ ¥ -
Because they want to know which issues are 
considered important, politicians keep an eye on talk 
shows that discuss current events 
¥ ¥ ¥




for a new law. 
If several popular talk shows hosts call this law 
ridiculous, this proposal has a smaller chance to be 
made into a law 
¥ ¥ ¥
,QWDONVKRZVVRPHHYHQWVDUHFKDQJHG ¥ ¥ ¥
News stations can be different in how they present a 














Newsreaders are all alone in the studio when they 
read the news 
¥ - -
When newsreaders read the news, no other TV 
station employees are in the studio 
- ¥ ¥
Newsreaders are all alone in the studio when they 
read the news 
¥ - -
When newsreaders read the news, no other TV 
station employees are in the studio 
- ¥ ¥
The order of subjects on the news is random ¥ ¥ -
7KHOHQJWKRIDQHZVSURJUDPLVRQO\GHWHUPLQHGE\
the number of important events that happened that 
day 
¥ ¥ -
7HOHYLVLRQQHZVVRPHWLPHVPDNHVSHRSOHDQJU\ ¥ ¥ ¥
The news is filmed before a live studio audience - ¥ ¥
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFHKRZVKH
presents a news story   
¥ ¥ ¥
Television news can scare people ¥ ¥ ¥
6RPHWLPHVWHOHYLVLRQSURJUDPVPDNHSHRSOHXSVHW
:KHQSHRSOHDUHXSVHWWKH\UHPHPEHUWKHSURJUDP
better than people who are not upset 
¥ ¥ ¥
6RPHSHRSOHUHDOO\JHWLQWRDVKRZWKH\ZDWFKRQ
television. They relate to the characters on this show 
and what happens to them.  
These people are more likely to be influenced by 
these characters than people who do not care about 







Questions Pilot I Pilot II Survey 
Television never makes people cry ¥ - -
Television can make people cry - ¥ -
Television never makes people happy - ¥ ¥*
Below you will see a list of programs. Per program 
check (¥) or cross (x) whether the program shows 




Questions Pilot I Pilot II Survey 
Action question: Below you see a series of stories 
that are to be used in both the CNN and the BBC 
news broadcasts.
Imagine that you are the producer of the BBC news. 
Place these stories in the order in which you would 
want them to appear on your news broadcast in the 
FROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\JLYLQJHDFK
story a number from 1-5; 1 indicating the first story 
and 5 indicating the last story. 
Now imagine you are the producer of CNN news. In 
which order would you broadcast these stories? 
Indicate the order in which these stories would 
appear on the news in the column to the right called 
µ&11¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\D
number from 1-5; 1 indicating the first story and 5 
indicating the last story. 
Unemployment in the US increases to 10% 
European summit successful 
(QJLQHHUVRQVWULNHQRWUDLQVHUYLFHVLQ6RXWKHUQ
England this week 
Drug use in schools in US on the rise 




Questions Pilot I Pilot II Survey 
Below you see a series of stories that are to be 
used in both the CNN and the BBC news 
broadcasts.
Imagine that you are the producer of the BBC 
news. BBC is a British television station. Place 
these stories in the order in which you would 
want them to appear on your news broadcast in 
WKHFROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\
giving each story a number from 1-5; 1 indicating 
the first story and 5 indicating the last story. 
Now imagine you are the producer of CNN news. 
CNN is an American television station. In which 
order would you broadcast these stories? Indicate 
the order in which these stories would appear on 
WKHQHZVLQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶
<RXFDQGRWKLVE\JLYLQJHDFKVWRU\DQXPEHU
from 1-5; 1 indicating the first story and 5 
indicating the last story. 
Unemployment in the US increases to 10% 
European summit successful 
Engineers on strike: no train services in Southern 
England this week 
Drug use in schools in US on the rise 




Questions Pilot I  Pilot II Survey 
Below you see a series of stories that are to 
be used in both the CNN and the BBC news 
broadcasts.
Imagine that you are the producer of the 
BBC news. The BBC is a British television 
station. In which order would you broadcast 
the stories listed below? Indicate the order in 
which these stories would appear on the BBC 
QHZVLQWKHFROXPQWLWOHGµ%%&¶<RXFDQGR
this by giving each story a number 1-5; 1 
indicating the first story and 5 indicating the 
last story. 
Now imagine you are the producer of CNN 
news. CNN is an American television station. 
In which order would you broadcast the 
stories below? Indicate the order in which 
these stories would appear on the CNN news 
LQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶<RX
can do this by giving each story a number 1-
5; 1 indicating the first story and 5 indicating 
the last story 
Unemployment in the US increases to 10% 
European summit successful 
Engineers on strike: no train services in 
Southern England this week 
Drug use in schools in US on the rise 




Questions Pilot I Pilot II Survey 
Television can influence whether men and women 
share chores in the home  
¥ ¥ ¥
TV plays a role in the political party people would 
vote for
¥ ¥ ¥
The way people talk about politicians is not 





If soccer games were taken off television, less people 
would play soccer 
¥ ¥ -
People use the expressions that are used in television 
programs such as the news and talk shows 
¥ ¥ ¥
Television influences how people behave when they 
demonstrate against something that is important to 
them 
¥ ¥ ¥
Television only influences very young children - - ¥
Television news presents a complete picture of what 
is going on in the world 
¥ ¥ ¥
The stories you see on the news are about the only 
important events that took place that day 
¥ ¥ ¥
All television stations have to make money off their 
programs  
¥ ¥ -
Fans of a television program can influence what 
happens on that show 
¥* ¥* - 
Television has nothing to do with what young people 
wear to parties
¥ - -
Television influences what young people wear to 
parties
- ¥ ¥
Some television stations do not have to make a profit ¥ ¥ ¥
Television has nothing to do with how young people 
think about drugs 
¥ - -
Television has something to do with how young 
people think about drugs   
- ¥ ¥
Television influences how younger children treat 
their parents 
¥ - -
Television influences how children under the age 
of 12 treat their parents 
- ¥ -
Children who watch the news know more about 
politics than children who do not watch the news 
¥ ¥ ¥
Parents have the same opinions about television 
programs, such as the news, as their children do   
¥ - -
Parents have the same opinions about television 
programs as their children do 
- ¥ ¥
Television influences how children our age treat their 
parents
¥ - -
Television influences how children between the 
ages of 12 and 18 treat their parents 
- ¥ ¥
News programs are too short to show all the 
important stories of that day 
¥ ¥ -
Action question: Respondents were asked to describe 
the differences between shots 
¥ ¥ ¥
The description of an event on the news is complete ¥ ¥ ¥

$SSHQGL[3LORWVDQGVXUYH\2YHUYLHZRI WKHTXHVWLRQV
Questions Pilot I Pilot II Survey 
News about gay marriages is presented in the same 
way in different countries   
¥ ¥ ¥
Whether a television station has to make money off 
its programs or not will never influence the kind of 
news programs it makes 
¥ ¥ ¥
When an event is presented on the news, it looks the 
same as when you were there and saw it yourself 
¥ ¥ ¥
The way in which stories about marriage are 
presented in the news can change how people behave 
when they are married 
¥ ¥ ¥
Reporters determine how long a story on the news 
will be
¥ ¥ -
Every television station will present news on Islam in 
the same way   
¥ ¥ ¥
TV news influences how people think about a 
political leader 
¥ ¥ ¥
People who live in the city react the same to news 
about the mad cow disease as people who live in the 
countryside 
¥ ¥ ¥




issues such as gay marriages, politics, HIV 
medication, drug abuse, and the Middle East  
¥ - -
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQVRI
issues such as gay marriages, politics, HIV 
medication, drug abuse, and the Middle East 
- ¥ ¥
Television news will never chDQJHSHRSOH¶VRSLQLRQV  ¥ -
People with a lower education will understand the 
news just as well as people with a higher education 
¥ ¥ ¥
There are different reasons why people watch 
television. Sometimes you have to watch a program 
for school. Sometimes you watch a program because 
you want to.  
When you watch a news program because you have 
WRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQWRSLQLRQRIWKH
program than when you watch it because you want to  
¥ ¥ ¥
Action question: Check (¥) or cross (x) which group 
of people holds which opinion about your favorite 
television program. Opinions can belong to more 
than one group, and a group can have different 
opinions at the same time 
¥ ¥ -
Differences in television content is one of the reasons 
why people in different countries think differently 
about issues such as gay marriages 
¥ ¥ ¥
Action question: Respondents were asked to select 
the picture the news would use to accompany a 




Appendix 7. Survey: Operationalizing media literacy 
This appendix shows a list of the questions used in the survey, per aspect of media literacy, 
and includes the correct answer to each question. 







Television news presents a complete picture 
of what is going on in the world 








The stories you see on the news are about 
the only important events that took place 
that day 
5 Ƒ Ƒ Ƒ
The description of an event on the news is 
complete 










When newsreaders read the news, no other 
TV station employees are in the studio 
5 Ƒ Ƒ Ƒ
The news is filmed before a live studio 
audience
5 Ƒ Ƒ Ƒ
Which of the following activities always 
happen when reporters put together a news 
story?  
    
- talk to all the people involved in the 
event
5 Ƒ Ƒ Ƒ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ
5
- hear from the editors how long their 





Below you will see sets of two pictures taken from a television news program. These pictures 
are also called shots. In television (and film as well), several techniques are used to create 
these shots. Examples of such techniques are: special effects, props, and costumes.  
The pictures in each set look very similar. However, in each set one technique is applied 
differently. Look at each set, and, in the space provided below the two pictures, write down 
which technique is applied differently, and how.
Set 1 (see page 223) showed a difference in zoom. 
Set 2 (see page 223) showed a difference in camera angle. 
Set 3 (see page 224) showed a difference in lighting. 
Set 4 (see page 224) showed a difference in focus. 
Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture 
would be used by the news to go with that statement. Indicate which picture would be used by 
the news by crossing (X) the circle below that picture. In the space provided below the 
picture, briefly explain why you think they would use that picture.
        Correct picture 
Statement 1 (President Bush addressing a conference)  1   
Statement 2 (Professor West commenting on teen crime)1  2 
Statement 3 (Mourning Boston mother)    1 
Statement 4 (Peaceful demonstration turned violent)2  1 
Statement 5 (Reporter on the scene)3    2 
(See Appendix 10 for coding schemes for both questions) 
Dramatic/narrative codes
Distinction between fact and fiction 
Q: Can you name four programs or channels which only show real events? 
 Correct answer: See coding scheme (Appendix 10) 
Q: Can you name four programs which are acted? 
 Correct answer: See coding scheme (Appendix 10) 
1 For statements 1 and 2 see page 228 
2 For statements 3 and 4 see page 229 
3 For statement 5 see page 230 
199
$SSHQGL[6XUYH\2SHUDWLRQDOL]LQJPHGLDOLWHUDF\






Sometimes, documentaries use actors Ƒ Ƒ Ƒ 5
In talk shows, some events are staged Ƒ Ƒ Ƒ 5






Reporters often turn events into stories Ƒ Ƒ Ƒ 5
When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself 













Ƒ Ƒ Ƒ 5
1HZVDERXWJD\PDUULDJHVLVSUHVHQWHGLQ
WKHVDPHZD\LQGLIIHUHQWFRXQWULHV
5 Ƒ Ƒ Ƒ
(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZV
RQ,VODPLQWKHVDPHZD\
5 Ƒ Ƒ Ƒ
:KHWKHUDQHZVUHSRUWHULV\RXQJRUROG
WKHQHZVVWRULHVVKHPDNHVZLOOEHWKHVDPH












5 Ƒ Ƒ Ƒ
6RPHWHOHYLVLRQVWDWLRQVGRQRWKDYHWR










Newsround is a news program for young 
children. When news reporters make a story 
for Newsround, the stories will be presented 
differently than when they are made for the 
regular news 
Ƒ Ƒ Ƒ 5
Below you see a series of stories that are to be used in both the CNN and the BBC news 
broadcasts.
Imagine that you are the producer of the BBC news. The BBC is a British television station. 
In which order would you broadcast the stories listed below? Indicate the order in which these 
stories would appear on the BBC news in the FROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\JLYLQJ
each story a number 1-5; 1 indicating the first story and 5 indicating the last story. 
Now imagine you are the producer of CNN news. CNN is an American television station. In 
which order would you broadcast the stories below? Indicate the order in which these stories 
ZRXOGDSSHDURQWKH&11QHZVLQWKHFROXPQWRWKHULJKWFDOOHGµ&11¶<RXFDQGRWKLVE\
giving each story a number 1-5; 1 indicating the first story and 5 indicating the last story 
- Unemployment in the US increases to 10% 
- European summit successful 
- Engineers on strike: no train services in Southern England this week 
- Drug use in schools in US on the rise 
- Bush and Blair to meet about situation Iraq 







News stations can be different in how they 
present a story because of differences in 
their political preference  
Ƒ Ƒ Ƒ 5
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH












Television influences which presidential 
candidate wins the US Ƒ Ƒ Ƒ
5
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law. If several popular 
talk show hosts call this proposal ridiculous, 
this proposal has a smaller chance to be 
made into a law 
Ƒ Ƒ Ƒ 5
Because they want to know which issues are 
considered important, politicians keep an 
eye on talk shows that discuss current 
events
Ƒ Ƒ Ƒ 5






Television can influence whether men and 




people behave when they are married 
Ƒ Ƒ Ƒ 5
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Television has something to do with how 
young people think about drugs Ƒ Ƒ Ƒ
5
Differences in television content is one of 
the reasons why in different countries 
people think differently about issues such as 
gay marriages 
Ƒ Ƒ Ƒ 5
Television influences how children between 











TV plays a role in the political party people 
would vote for Ƒ Ƒ Ƒ
5
TV news influences how people think about 
a political leader Ƒ Ƒ Ƒ
5
People use the expressions that are used in 
television programs such as the news and 
talk shows 
Ƒ Ƒ Ƒ 5
Television influences how people behave 
when they demonstrate against something 
that is important to them 
Ƒ Ƒ Ƒ 5
Television influences what young people 
wear to parties Ƒ Ƒ Ƒ
5







of issues such as politics, HIV medication, 
drug abuse and the Middle East 
Ƒ Ƒ Ƒ 5
The news can determine how people think 
about Iraqis Ƒ Ƒ Ƒ
5
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH
influenced by television programs 









Television news can change how people 
feel about a Presidential candidate Ƒ Ƒ Ƒ
5
Television news can scare people Ƒ Ƒ Ƒ 5
Television news sometimes makes people 
angry Ƒ Ƒ Ƒ
5






Parents have the same opinions about 
television programs as their children do 
5 Ƒ Ƒ Ƒ
There are different reasons why people 
watch television. Sometimes you have to 
watch a program for school. Sometimes you 
watch a program because you want to. 
When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHD
different opinion of the program than when 
you watch it because you want to 
Ƒ Ƒ Ƒ 5
People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside 
5 Ƒ Ƒ Ƒ
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Factors that mediate influence (continued)
Some people really get into a show they 
watch on television. They relate to the 
characters on this show and what happens to 
them. These people are more likely to be 
influenced by these characters than people 
who do not care about them 
Ƒ Ƒ Ƒ 5
Sometimes television programs make 
people upset. When people are upset they 
remember the program better than people 
who are not upset 
Ƒ Ƒ Ƒ 5
People with a lower education will 
understand the news just as well as people 
with a higher education 
5 Ƒ Ƒ Ƒ
Children who watch the news know more 
about politics than children who do not 
watch the news. 
Ƒ Ƒ Ƒ 5
Television only influences very young 
children. 




USA 57 (14.7%) 
The Netherlands 35 (9%) 
UK 29 (7.5%) 
France 27 (7%) 
South Korea 23 (5.9%) 
Japan 21 (5.4%) 
Belgium 12 (3.1%) 
Israel 12 (3.1%) 
Sweden 12 (3.1%) 
Germany 11 (2.8%) 
Canada 10 (2.6%) 
India 10 (2.6%) 
Italy  9 (2.3%) 
Australia 5 (1.3%) 
Brazil  5 (1.3%) 
Norway 5 (1.3%) 
Denmark 4 (1%) 
Russia 4 (1%) 
South Africa 4 (1%) 
Switzerland 4(1%) 
USA/The Netherlands 4 (1%) 
Monaco 3 (.8%) 
Nigeria 3 (.8%) 
Argentina 2 (.5%) 
Curacao 2 (.5%) 
Finland 2 (.5%) 
Hungary 2 (.5%) 
Malaysia 2 (.5%) 
Mexico 2 (.5%) 
Poland  2 (.5%) 
Spain 2 (.5%) 
Turkey 2 (.5%) 
UK/The Netherlands 2 (.5%) 
USA/Germany 2 (.5%) 
USA/Lebanon 2 (.5%) 
Armenia 1 (.3%) 
Brazil/Japan 1 (.3%) 
Brazil/The Netherlands 1 (.3%) 
Canada/UK 1 (.3%) 
Canada/USA 1 (.3%) 
Colombia/Curacao 1 (.3%) 
Costa Rica 1 (.3%) 
Curacao/ The Netherlands 1 (.3%) 
Denmark/UK 1 (.3%) 
Estonia 1 (.3%) 
Finland/Belgium 1 (.3%) 
France/Israel 1 (.3%) 
France/Italy 1 (.3%) 
France/USA 1 (.3%) 
Germany/Poland 1 (.3%) 
Germany/The Netherlands 1 (.3%) 
Germany/USA 1 (.3%) 
Ghana/The Netherlands 1 (.3%) 
Greece 1 (.3%) 
Greece/The Netherlands 1 (.3%) 




Iran/USA 1 (.3%) 
Ireland 1 (.3%) 
Italy/USA 1 (.3%) 
Japan/The Netherlands 1 (.3%) 
Lebanon 1 (.3%) 
Malaysian/Italian/Chinese 1 (.3%) 
Morocco/The Netherlands 1 (.3%) 
New Zealand 1 (.3%) 
Paraguay 1 (.3%) 
Philippines 1 (.3%) 
Portugal 1 (.3%) 
Portugal/Norway 1 (.3%) 
Romania 1 (.3%) 
Saudi Arabia 1 (.3%) 
Spain/Sweden/Panama 1 (.3%) 
Sweden/USA/Denmark 1 (.3%) 
Switzerland/The Netherlands 1 (.3%) 
Turkey/The Netherlands 1 (.3%) 
UK/Australia 1 (.3%) 
UK/USA 1 (.3%) 




USA/Indonesia 1 (.3%) 
USA/Italy 1 (.3%) 
USA/Japan 1 (.3%) 
USA/Peru/Italy 1 (.3%) 
Venezuela 1 (.3%) 
Missing:  6 (1.6%) 
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Watching television: A questionnaire 




The following pages contain a list of questions about television.
How does this questionnaire work?
Most of the questions are made up of statements. You have to decide to what extent these statements







Ƒ Ƒ Ƒ Ƒ
Read each statement carefully. Then use the scale to indicate how likely or unlikely the statement is 
using a cross (x) or a check (¥).
For example, you might be presented with the following statement: 
Reporters watch the news every day 






5 Ƒ Ƒ Ƒ






Ƒ 5 Ƒ Ƒ






Ƒ Ƒ 5 Ƒ






Ƒ Ƒ Ƒ 5
(DFKVFDOHDOVRLQFOXGHVDµGRQ¶WNQRZ¶RSWLRQ3lease note that this option is meant as a last resort
only. Only check this option if you are absolutely certain you do not know the answer.
There are some questions that are different. In these cases, please read the instructions carefully.
3OHDVH FRPSOHWHHDFKTXHVWLRQWRWKHEHVWRI\RXUDELOLWLHV
If you have any questions, please raise your hand.





The following statements all concern when you watch television, which programs you watch, and with 







1. This week, I will watch the news Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ




Television programs: Real events or acted
The following two questions are about two kinds of programs. Programs which are acted, and
programs which show real events. Please read each question carefully and try to answer them as best
as you can. 
3. Can you name four programs or channels
which only show real events?










The next series of statements concern television news reporters and their activities. Please read each
statement carefully. Indicate how likely or unlikely each statement is using the scale beside each
statement. Remember that you are only allowed to use the ‘don’t know’ category if you
absolutely do not know the answer!
5. Which of the following activities always 







- talk to all the people involved in the 
event Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
- hear from the editors how long their 







what the news stories look like that s/he makes Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
7. Reporters often turn events into stories Ƒ Ƒ Ƒ Ƒ
'RQ¶WNQRZ Ƒ
8. Whether a news reporter is young or old, the 
news stories s/he makes will be the same Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
Newsround is a news program for young 
children.
9. When news reporters make a story for
Newsround, the stories will be presented
differently than when they are made for the
regular news





This page is concerned with two types of non-fiction programs: documentaries and talk shows. Decide
how likely or unlikely you think each statement is, and indicate your answer on the scale beside each






10. Sometimes, documentaries use actors Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
11. Boys and girls have the same opinion about 
GRFXPHQWDULHVVXFKDVµ&KRSSHUWRZQ¶D
documentary about motorcycles)
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
12. Because they want to know which issues
are considered important, politicians keep an 
eye on talk shows that discuss current events
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law.
13. If several popular talk show hosts call this 
proposal ridiculous, this proposal has a smaller
chance to be made into a law
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ





The statements on this page all refer to different aspects of politics, such as elections. Please read 
each statement carefully, and indicate how likely or unlikely you think it is. Remember, only fill out 






15. Television influences which presidential
candidate wins the US elections Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
16. News stations can be different in how they 
present a story because of differences in their 
political preference
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
17. Television news pays little attention to 
politics Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH





The statements on this page all refer to different aspects of the news. Please read each statement
carefully, and indicate how likely or unlikely you think it is. Remember, only fill out ‘don’t know’ if






19. When newsreaders read the news, no other 
TV station employees are in the studio
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
20. Television news sometimes makes people
angry
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
21. The news is filmed before a live studio
audience
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH
how s/he presents a news story

























Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
7HOHYLVLRQQHZVFDQFKDQJHKRZSHRSOH
IHHODERXWDSUHVLGHQWLDO FDQGLGDWH Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ




28. Below you see a series of stories that are to be used in both the CNN and
the BBC news broadcasts.
Imagine that you are the producer of the BBC news. The BBC is a British 
television station. In which order would you broadcast the stories listed below?
Indicate the order in which these stories would appear on the BBC news in the 
FROXPQWLWOHGµ%%&¶<RXFDQGRWKLVE\JLYLQJHDFKVWRU\DQXPEHU
LQGLFDWLQJWKHILUVWVWRU\DQGLQGLFDWLQJWKHODVWVWRU\
Now imagine you are the producer of CNN news. CNN is an American
television station. In which order would you broadcast the stories below?








Engineers on strike: no train services in Southern England this week
«« ««
Drug use in schools in US on the rise 
«« ««






The following statements are all about whether or not television influences people. Read each
statement and decide how likely or unlikely it is. Indicate your answer using the scale. Only fill out 






29. Television can influence whether men and 
women share chores in the home Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
30. TV plays a role in the political party people 
would vote for
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
31. People use the expressions that are used in 
television programs such as the news and talk 
shows
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
32. Television influences how people behave
when they demonstrate against something that 
is important to them 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
33. Television only influences very young 





The following statements all refer to television in general. Read each statement carefully. Then decide
how likely or unlikely you think the statement is. Indicate your answer using the scale. Remember that







34. Television news presents a complete picture 
of what is going on in the world Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
35. The stories you see on the news are about 
the only important events that took place that 
day Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
36. Television influences what young people
wear to parties
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
37. Some television stations do not have to 
make a profit





The following statements concern young people and their use of television. Please read each
statement carefully, and decide how likely or unlikely you think it is. Indicate your answer using the 







38. Television has something to do with how 
young people think about drugs
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
39. Children who watch the news know more 
about politics than children who do not watch 
the news 
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
40. Parents have the same opinions about
television programs as their children do Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
41. Television influences how children between
the ages of 12 and 18 treat their parents





Below you will see sets of two pictures taken from a television news program. These pictures are also 
called shots. In television (and ¿lm as well), several techniques are used to create these shots. Examples
of such techniques are: special effects, props and costumes.
The pictures in each set look very similar. However, in each set one technique is applied differently. Look 
at each set, and, in the space provided below the two pictures, write down which technique is applied 
differently, and how. 
Set 1
The ¿rst set speci¿cally concerns differences in camera use. Try and spot the difference, and describe
it in the space below the set.
picture 1 picture 2
Set 2
The second set also concerns a difference in camera use. Find it, and then describe it in the space 
below the pictures. 





In the third set, the difference concerns a technique other than camera use. Try to see what it is, and 
describe the difference in the space provided below the pictures.
picture 1 picture 2
Set 4
This ¿nal set of pictures again concerns a difference in how the camera was used. Try and ¿nd the
difference, and then describe it in the space below the two pictures.





The statements on this page are all about how television programs present people, things, and events. 
Read each statement, and decide how likely or unlikely the statement is. Then fill out your answer 






43. The description of an event on the news is 
complete Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
44. News about gay marriages is presented in 
the same way in different countries Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
45. Whether a television station has to make 
money off its programs or not will never 
influence the kind of news programs it makes
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
46. When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
47. The way in which stories about marriage are 
presented in the news can change how people
behave when they are married
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
48. Every television station will present news on 
Islam in the same way






television programs. Read each statement carefully and decide how likely or unlikely you think it is. 
Indicate your answer on the scale beside each statement. Remember that you are only allowed to 






49. TV news influences how people think about
a political leader Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
50. People who live in the city react the same to 
news about the mad cow disease as people
who live in the countryside
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
51. The news can determine how people think 
about Iraqis
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
7HOHYLVLRQFDQLQIOXHQFHSHRSOH¶VRSLQLRQV
of issues such as politics, HIV medication, drug 





The following questions are all about differences and similarities between people who watch television.
Indicate how likely or unlikely you think each statement is using the scale. Remember you should







53. People with a lower education will 
understand the news just as well as people with 
a higher education
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
There are different reasons why people watch 
television. Sometimes you have to watch a 
program for school. Sometimes you watch a 
program because you want to.
54. When you watch a news program because
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHDGLIIHUHQW
opinion of the program than when you watch it 
because you want to
Ƒ Ƒ Ƒ Ƒ 'RQ¶WNQRZ Ƒ
55. Differences in television content is one of 
the reasons why people in different countries
think differently about issues such as gay
marriages





Below you will see a series of statements from different news programs. Each statement is accompanied 
by two pictures. Read each statement carefully. Then decide which picture would be used by the news 
to go with that statement. Indicate which picture would be used by the news by crossing (X) the circle 
below that picture. In the space provided below the picture, brieÀy explain why you think they would use
that picture.
Statement 1:
Earlier today, President Bush addressed concern about rising gas prices while speaking at a Small 
Business Administration Conference.
O picture 1 O picture 2
Statement 2: 
Professor West, an expert on juvenile delinquency, commented that teenagers today are more prone to 
crime than they were ten years ago.





A Boston mother mourns after hearing her 8-year old son died in a school bus crash that killed ¿ve
students earlier today. 
O picture 1 O picture 2
Statement 4: 
This afternoon, a peaceful demonstration turned violent as protestors clashed with the police. 











Below you will find a few questions about television viewing. Please fill out the questions to the best of 
your knowledge.
57. How much television do you 
watch every day?
Ƒ  Less than thirty minutes 
Ƒ  Between thirty minutes and two hours
Ƒ  Between two and three hours
Ƒ  More than three hours
58. Do your parents ever watch
television with you?
Ƒ  No 
Ƒ  Yes, less than once a week
Ƒ  Yes, between one and three times per week
Ƒ  Yes, every day 
59. How often do you watch the 
news?
Ƒ  Never
Ƒ  Less than once a weekÆ go to question 61 
Ƒ  Between one and three times per weekÆ go to question 61 
Ƒ  Every day Æ go to question 61 
60. Have you ever watched the 
news?
Ƒ  Yes
Ƒ  No Æ go to question 62
61. On which channels do you
occasionally watch the news?
Ƒ  CNN
Ƒ  BBC 




62. How often do you watch
documentaries?
Ƒ  Never
Ƒ  Less than once a weekÆ go to question 64 
Ƒ  Between one and three times per weekÆ go to question 64 
Ƒ  Every day Æ go to question 64 
63. Have you ever watched a 
documentary?
Ƒ  Yes
Ƒ  No 





64. How often do you watch talk 
shows?
Ƒ  Never
Ƒ  Less than once a weekÆ go to question 66 
Ƒ  Between one and three times per weekÆ go to question 66 
Ƒ  Every day Æ go to question 66 
65. Have you ever watched a talk 
show?
Ƒ  Yes
Ƒ  No 
66. How often do you read a 
newspaper?
Ƒ  Never 
Ƒ  Less than once a week
Ƒ  Between one and three times per week
Ƒ  Every day 
67. How often do you check the 
internet for news?
Ƒ  Never 
Ƒ  Less than once a week
Ƒ  Between one and three times per week





The following questions are about yourself. The content will be kept absolutely private. That is why you 
are not asked for your name. Please fill out each question.
68. How old are you? ,DP««\HDUVROG
69. Are you a girl or a boy? Ƒ  girl 
Ƒ  boy 





72. Which countries are your parents from? 0\PRWKHULVIURP«««««««
0\IDWKHULVIURP«««««««
73. Did your father attend university (in the 
$PHULFDQVFKRROV\VWHPWKLVLVFDOOHGµFROOHJH¶"
Ƒ  yes
Ƒ  no 




75. Are you an honor roll student? Ƒ  yes
Ƒ  no 
76. Which grade did you receive in social studies
on your last report card? 
Ƒ  A Ƒ  D 
Ƒ  B Ƒ  F 
Ƒ  C 
77. Which grade did you receive in English on 
your last report card? 
Ƒ  A Ƒ  D 
Ƒ  B Ƒ  F 
Ƒ  C 








Appendix 10. Coding scheme open-ended questions
Several questions did not adhere to the four-point scale that was used throughout the survey. 
To facilitate the analysis of these questions, they were recoded into numerical codes. In those 
cases where this recoding did not produce a four-point scale, this scale was re-calculated into 
a four-point scale in SPSS.
4XHVWLRQµ&DQ\RXQDPHIRXUSURJUDPVRUFKDQQHOVZKLFKVKRZRQO\UHDOHYHQWV"¶
Any programs which were not immediately recognizable by the researcher were looked up 
online. The vast majority of programs were identified this way. In two cases it was impossible 
to ascertain if a channel showed only non-fiction. Since the channels seemed to be Italian, an 
Italian native speaker was consulted who was able to inform the researcher that the channels 
showed both fiction and non-fiction programs.  
Coding scheme: 
0 If the question had been left blank 
If the respondents indicated that they never watch TV 
1 If the program/channel listed was incorrect 
2 If the program/channel listed was correct.  
4XHVWLRQµ&DQ\RXQDPHIRXUSURJUDPVZKLFKDUHDFWHG"¶
Again, any programs which were not immediately recognizable by the researcher were looked 
up online. 
Coding scheme: 
0 If the question had been left blank 
If the respondents indicated that they never watch TV 
1 If the program listed was incorrect 
2 If the program listed was correct.  

$SSHQGL[&RGLQJVFKHPHRSHQHQGHGTXHVWLRQV
Question 28: This question asked the respondents to place five items in the order in which 
they would be broadcast on the BBC news, and on CNN. The items were:
- Unemployment in the US increases to 10% 
- European summit successful 
- Engineers on strike: No train services in Southern England this week 
- Drug use in schools in the US on the rise 
- Bush and Blair to meet about situation in Iraq 
There is no one order for either broadcast that is correct; there are several alternatives that 
would be acceptable, and these alternatives were all deemed correct. These alternatives were:  
Items BBC news CNN 
Unemployment in the US increases to 10% 4/5 2/3/1 
European summit successful 2/1/3 4 
Engineers on strike: No train services in Southern 
England this week 
3/1/2 5 
Drug use in schools in the US on the rise 5/4 3/2/1 
Bush and Blair to meet about situation in Iraq 1/2/3 1/2/3 
Coding scheme: 
0 If the question had been left blank 
1 If the items were placed in the same order for both the BBC and CNN 
2 If the items were placed in a different order for BBC and CNN, but the order 
was not one presented above 
3 If the items were placed in a different order for the BBC and CNN, and the 
order was one of the variants presented above.
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Question 42: This question asked respondents to look at four sets of two very similar pictures, 
and describe the difference in techniques used in each set. The sets would show two pictures 
that were exactly the same, except for one change in a camera technique.  
The first set of pictures focused on close-ups; the first picture showed a man by a blackboard; 
one picture showed him in a medium-shot, the other showed him in a close-up (see page 223). 
The second set showed a difference in camera angle (see page 223). The third set of pictures 
showed one picture where a light shined on a woman from above, and one picture where she 
was lit from below (see page 224). The final set showed a difference in focus; in the first 
picture the focus was on a man sitting in front of a window, in the second picture showed the 
man out of focus and what was on the other side of the window in focus (see p. 224).  
Coding scheme: 
0 If the question had been left blank/a question mark 
1 If the answer was incorrect, i.e., if it did not refer to the techniques 
2 If the answer was correct; i.e., if the respondent referred to the correct 
technique
When coding the questions, an iterative process was used, where by the coding scheme was 
adapted during the coding. So if one respondent gave an answer that was the first of its kind, 
its place in the coding scheme was noted, and the researcher went back to see if it would 
change the coding of any of the other answers that had already been coded.
Coding scheme for the first set:  
1 If respondents talked about a difference in focus 




Coding scheme for the second set:  
1 If respondents describe how people would perceive the man 
If respondent say something about the PDQ¶VH[SUHVVLRQRUEDOGQHVVRURWKHU
physical characteristics 
 ,IWKHUHVSRQGHQWVVDLGµFDPHUDDQJOH¶
If the respondent said the pictures were either taken from below or above 
Coding scheme for the third set:  
1 If respondents wrote lighting, but named the incorrect position of the light 
HJLQIURQWEHKLQG
If respondents said one picture was brighterWKDQWKHRWKHUEHFDXVHLWLVQRW
If respondents said one picture used flash, and the other one did not.  
 ,IUHVSRQGHQWVZURWHµOLJKWLQJ¶
If respondents correctly described the different positions of the light 
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Coding scheme for the fourth set:  
1 If respondents describe they can see PDQZRRGHDVLHUEXWGRQ¶WH[SODLQZK\






2 If respondents said something abouWIDFHEDFNJURXQGEHLQJEOXUU\FOHDU
UHIHUULQJFRUUHFWO\WRHDFKSLFWXUH
If respondents said something about the foFXVRUXVHWKHWHUPVµEOXUU\VKDUS¶
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Question 56: This question asked respondents to read a statement from the news, and decide 
which one of two pictures would be used by the news to accompany that statement. A total of 
five statements were presented to the respondents, and each statement was accompanied by 
two pictures1.
For this question, the respondents were only coded on their ability to explain their choice, 
since the purpose of this question was to assess whether respondents knew about the 
conventions used by the news when selecting pictures. Thus, when a respondent picked the 
correct picture, but did not indicate why the news would use that picture, they would receive 
zero points.
The coding scheme:  
0 If the question had been left blank/a question mark 
1 If the answer was incorrect, i.e., if it did not refer to the techniques 
2 If the answer was correct; i.e., if it included the correct difference that 
determines which picture is used.  
3 If the answer was correct and showed more understanding: i.e., if it included 
the correct difference as well as an explanation why this difference would lead 
to the newsmakers choosing that picture.  
5HVSRQGHQWVZKRUHFHLYHGDVFRUHµ¶RQDQ\RIWKe sets did not only point to the difference 
that determines which picture is used, but also explain why this difference is important. They 
are able to look beyond the content, and adopt the position of the newsmaker. The 
UHVSRQGHQWVZKRUHFHLYHGDVFRUHµ¶DUHDZDUHRIWKHGLIIHUHQFHEXWIURPWKHLUDQVZHULWLV
impossible to determine whether they fully understand the meaning behind this difference. 
They are either unable or unwilling to verbalize their understanding which, in light of this 
questionnaire, makes them less media literate.  
The same iterative process was used here as for question 42; i.e., the coding scheme was 
adapted during the coding. So if one respondent gave an answer that was the first of its kind, 
its place in the coding scheme was noted, and the researcher went back to see if it would 
change the coding of any of the other answers that had already been coded.
1 For statements 1 and 2 and the accompanying pictures, see page 228. For statements 3 and 4 as well as the 
accompanying pictures see page 229. For statement 5 and the accompanying pictures, see page 230.  
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Coding scheme for statement 1 (President Bush addressing a conference):
1 If respondents say something like: it gives the impression he is speaking to the 
world.
If respondents merely describe the difference between the two shots. 
If respondents say the picture shows more (without specifying what). 
If respondents say that picture is easier to look at.
If respondents say picture gives him a more presidential look, or makes him. 
ORRNPRUHIRUPDO±WKH\QHHGWREHVSHFLILFDQGVD\ZK\UHIHUWRVHDO
If respondents say picture 1 is more clear he is giving a speech. 
2 Respondents who refer to the seal, they do not necessarily have to explain it 
underlines he is the President of the US (just mentioning it is enough). 
Respondents who say the picture 1 because it clearly states he is president 
(they need to claim the seal underlines something in order to qualify for 3).  
People who say the seal was used to make it clear that he is the president of the 
US.
Respondents who say the picture shows a stand. 
3 Respondents who mention the seal, and explain it makes him look more 
presidential, more important. These respondents thus go beyond the answers 
given by respondents in category 2. 
Coding scheme for statement 2 (Professor West commenting on teen crime):  
1 If respondents say that picture 2 is more attractive, or interesting. 
If respondents say it has a background, or because it has more atmosphere, or 
because it looks more important.  
2 Respondents mentioned that one picture has books. 
If respondents say that picture 2 shows that he is a professor.  
If respondents say picture makes him look more like a professor, but do not 
explain why. 
If respondents say picture 2 looks more serious, makes West look smarter, but 
do not mention the books.  
3 Respondents mention the books and explain they make the professor look 
more professional (they must say something about the background/props/books 
and professional to be coded (3)). 

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,IUHVSRQGHQWVVD\µLWLVDFORVHXS¶Although this is correct, it is not good 
HQRXJKWRHDUQD
3 Respondents here need to mention that the close-up allow the viewers to see 
KHUIDFHPRUHH[SHULHQFHKHUHPRWLRQVPRUH
,IUHVSRQGHQWVVD\VRPHWKLQJOLNHDFORVHXSLVPRUHSHUVRQDO
Coding scheme for statement 4 (Peaceful demonstration turned violent):  
 :KHQUHVSRQGHQWVVD\WKLQJVOLNHµ6KRZSURWHVWRUV¶ 
:KHQWKHUHVSRQGHQWVPHUHO\FRPSDUHWKHWZRSLFWXUHV







something to the extent of this picture PDNHVLWHDVLHUWRVHHZKDWLVJRLQJRQ
Coding scheme for statement 5 (Reporter on the scene):
 ,IUHVSRQGHQWVVD\VRPHWKLQJOLNHµLWVKRZVKLPEHWWHU¶RUVRPHWKLQJDERXW
KRZLWVKRZVKLVIDFHEHWWHU









Appendix 11. Final cut: Operationalizing media literacy  
Below is an overview of the questions that remained after the problematic questions had been 








Television news presents a complete picture 
of what is going on in the world 








The stories you see on the news are about 
the only important events that took place 
that day 
5 Ƒ Ƒ Ƒ
The description of an event on the news is 
complete 








When newsreaders read the news, no other 
TV station employees are in the studio 
5 Ƒ Ƒ Ƒ
The news is filmed before a live studio 
audience




Which of the following activities always 
happen when reporters put together a news 
story?  
- talk to all the people involved in the 
event
5 Ƒ Ƒ Ƒ
- make a decision on whether or not to 
run the story Ƒ Ƒ Ƒ
5
- hear from the editors how long their 




Below you will see sets of two pictures taken from a television news program. These pictures 
are also called shots. In television (and film as well), several techniques are used to create 
these shots. Examples of such techniques are: special effects, props, and costumes.  
The pictures in each set look very similar. However, in each set one technique is applied 
differently. Look at each set, and, in the space provided below the two pictures, write down, 
in your own words, which technique is applied differently, and how.
Set 1 (see page 223) showed a difference in zoom. 
Set 2 (see page 223) showed a difference in camera angle. 
Set 3 (see page 224) showed a difference in lighting. 
Set 4 (see page 224) showed a difference in focus. 
Below you will see a series of statements from different news programs. Each statement is 
accompanied by two pictures. Read each statement carefully. Then decide which picture 
would be used by the news to go with that statement. Indicate which picture would be used by 
the news by crossing (X) the circle below that picture. In the space provided below the 
picture, briefly explain why you think they would use that picture.
        Correct picture 
Statement 1 (President Bush addressing a conference)  1   
Statement 2 (Professor West commenting on teen crime) 1  2 
Statement 3 (Mourning Boston mother)    1 
Statement 4 (Peaceful demonstration turned violent) 2  1 
Statement 5 (Reporter on the scene) 3    2 
(See Appendix 10 for coding schemes for both questions) 
1 For statements 1 and 2 see page 228 
2 For statements 3 and 4 see page 229 




Distinction between fact and fiction 
1RPRUHTXHVWLRQVKHUH






Sometimes, documentaries use actors Ƒ Ƒ Ƒ 5
In talk shows, some events are staged Ƒ Ƒ Ƒ 5






Reporters often turn events into stories Ƒ Ƒ Ƒ 5
When an event is presented on the news, it 
looks the same as when you were there and 
saw it yourself 













Ƒ Ƒ Ƒ 5
1HZVDERXWJD\PDUULDJHVLVSUHVHQWHGLQ
WKHVDPHZD\LQGLIIHUHQWFRXQWULHV
5 Ƒ Ƒ Ƒ
(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZV
RQ,VODPLQWKHVDPHZD\
5 Ƒ Ƒ Ƒ
:KHWKHUDQHZVUHSRUWHULV\RXQJRUROG
WKHQHZVVWRULHVVKHPDNHVZLOOEHWKHVDPH












5 Ƒ Ƒ Ƒ
6RPHWHOHYLVLRQVWDWLRQVGRQRWKDYHWR










Newsround is a news program for young 
children. When news reporters make a story 
for Newsround, the stories will be presented 
differently than when they are made for the 
regular news 







News stations can be different in how they 
present a story because of differences in 
their political preference  
Ƒ Ƒ Ƒ 5
$UHSRUWHU¶VSROLWLFDOEHOLHIVFDQLQIOXHQFH












Television influences which presidential 
candidate wins the US Ƒ Ƒ Ƒ
5
/HW¶VVD\WKHJRYHUQPHQWLVFRQVLGHULQJD
proposal for a new law. If several popular 
talk show hosts call this proposal ridiculous, 
this proposal has a smaller chance to be 
made into a law 
Ƒ Ƒ Ƒ 5
Because they want to know which issues are 
considered important, politicians keep an 
eye on talk shows that discuss current 
events
Ƒ Ƒ Ƒ 5






Television can influence whether men and 




people behave when they are married 
Ƒ Ƒ Ƒ 5

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Television has something to do with how 
young people think about drugs Ƒ Ƒ Ƒ
5
Differences in television content is one of 
the reasons why in different countries 
people think differently about issues such as 
gay marriages 
Ƒ Ƒ Ƒ 5
Television influences how children between 









TV plays a role in the political party people 
would vote for Ƒ Ƒ Ƒ
5
TV news influences how people think about 
a political leader Ƒ Ƒ Ƒ
5
People use the expressions that are used in 
television programs such as the news and 
talk shows 
Ƒ Ƒ Ƒ 5
Television influences how people behave 
when they demonstrate against something 
that is important to them 
Ƒ Ƒ Ƒ 5
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Influence on behavior (continued)
Television influences what young people 
wear to parties Ƒ Ƒ Ƒ 5







of issues such as politics, HIV medication, 
drug abuse and the Middle East 
Ƒ Ƒ Ƒ 5
The news can determine how people think 
about Iraqis Ƒ Ƒ Ƒ
5
3HRSOH¶VLGHDVDERXWSROLWLFVFDQEH








Television news can change how people 
feel about a Presidential candidate Ƒ Ƒ Ƒ
5
Television news can scare people Ƒ Ƒ Ƒ 5
Television news sometimes makes people 










Children who watch the news know more 
about politics than children who do not 
watch the news. 
Ƒ Ƒ Ƒ 5
There are different reasons why people 
watch television. Sometimes you have to 
watch a program for school. Sometimes you 
watch a program because you want to. 
When you watch a news program because 
\RXKDYHWRIRUVFKRRO\RX¶OOKDYHD
different opinion of the program than when 
you watch it because you want to 
Ƒ Ƒ Ƒ 5
People who live in the city react the same to 
news about the mad cow disease as people 
who live in the countryside 
5 Ƒ Ƒ Ƒ
Some people really get into a show they 
watch on television. They relate to the 
characters on this show and what happens to 
them. These people are more likely to be 
influenced by these characters than people 
who do not care about them 
Ƒ Ƒ Ƒ 5
Sometimes television programs make 
people upset. When people are upset they 
remember the program better than people 
who are not upset 
Ƒ Ƒ Ƒ 5
People with a lower education will 
understand the news just as well as people 
with a higher education 
5 Ƒ Ƒ Ƒ
Television only influences very young 
children  
5 Ƒ Ƒ Ƒ

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Appendix 12. Missing respondents 
%HORZLVDWDEOHZKLFKLQGLFDWHVKRZPDQ\UHVSRQGHQWVIDLOHGWRDQVZHUKRZPDQ\TXHVWLRQV
Questions regarding media 
production (23 questions)
Questions regarding media influence on 
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Appendix 13. Teacher evaluation form 
This appendix includes the evaluation form that was sent out to the teachers who participated 
in the evaluation study.
Evaluatie
Dank u wel voor het doorlezen van de enquête. Nog even ter samenvatting: het doel van deze 
enquête is de mediawijsheid van leerlingen tussen de 11 en 18 jaar oud vast te stellen. 
Hieronder volgt een korte evaluatie van de vragenlijst.  
I.
Als eerste wil ik u vragen uw mening over de enquête te geven door de volgende vragen te 
beantwoorden. Elke vraag bestaat uit twee tegenovergestelde stellingen die betrekking hebben 
op de enquête. Bij elk setje van stellingen staat een schaal. Hiermee kunt u aangeven met 
welke stelling u het meer eens bent. In de ruimte onder elke schaal kunt u, als u dat wilt, uw 
mening verder toelichten.  
De vragen sluiten aan bij de 
leefwereld van de doelgroep 1 2 3 4 5
De vragen sluiten QLHW aan bij de 
leefwereld van de doelgroep
(YHQWXHOHRSPHUNLQJHQ
De vragen zijn te PRHLOLMN voor de 
leerlingen uit de doelgroep
1 2 3 4 5 De vragen zijn te PDNNHOLMN voor de 
leerlingen uit de doelgroep
(YHQWXHOHRSPHUNLQJHQ
Leerlingen uit de doelgroep zullen 
de vragen snappen 
1 2 3 4 5 Leerlingen uit de doelgroep zullen de 
vragenQLHW snappen
(YHQWXHOHRSPHUNLQJHQ
De vragen meten of leerlingen uit 
de doelgroep kritisch zijn over de 
media 
1 2 3 4 5 De vragen meten QLHW of leerlingen uit 





De keuze voor televisie als 
centraal medium van de enquête  
is logisch gezien de doelgroep
1 2 3 4 5
De keuze voor televisie als centraal 
medium van de enquête is QLHW logisch 
gezien de doelgroep
(YHQWXHOHRSPHUNLQJHQ
Ik kan het Engels in de enquête 
goed volgen 1 2 3 4 5
Ik kan het Engels in de enquête QLHW
goed volgen 
(YHQWXHOHRSPHUNLQJHQ
Hieronder volgen enkele vragen die gaan over de specifieke invulling van de enquête. 
Het is relevant dat er vragen in de 
enquête zijn opgenomen over het 
feit dat het nieuws een 
programma is dat door mensen 
gemaakt wordt  
1 2 3 4 5
Het is QLHW relevant dat er vragen in de 
enquête zijn opgenomen over het feit 
dat het nieuws een programma is dat 
door mensen gemaakt wordt 
(YHQWXHOHRSPHUNLQJHQ
Het feit dat het nieuws een 
programma is dat door mensen 
gemaakt wordt komt voldoende 
aan bod in de enquête 
1 2 3 4 5
Het feit dat het nieuws een programma 
is dat door mensen gemaakt wordt 
komt QLHW voldoende aan bod in de 
enquête
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed die 
de televisie op mensen kan 
hebben aan bod komt in deze 
enquête
1 2 3 4 5
Het is QLHW relevant dat de invloed die 
de televisie op mensen kan hebben aan 




De invloed die de televisie op 
mensen kan hebben komt 
voldoende aan bod in de enquête 
1 2 3 4 5
De invloed die de televisie op mensen 
kan hebben komt QLHW voldoende aan 
bod in de enquête 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de routines die 
gebruikt worden bij het maken 
van het nieuws aan de orde 
komen in deze enquête 
1 2 3 4 5
Het is QLHW relevant dat de routines die 
gebruikt worden bij het maken van het 
nieuws aan de orde komen in deze 
enquête
(YHQWXHOHRSPHUNLQJHQ
De routines die gebruikt worden 
bij het maken van het nieuws 
komen voldoende aan de orde 
1 2 3 4 5
De routines die gebruikt worden bij 
het maken van het nieuws komen QLHW
voldoende aan de orde 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat het verhalende 
karakter van het nieuws en andere 
genres aan bod komt in deze 
enquête
1 2 3 4 5
Het is QLHW relevant dat het verhalende 
karakter van het nieuws en andere 
genres aan bod komt in deze enquête 
(YHQWXHOHRSPHUNLQJHQ
Het verhalende karakter van het 
nieuws en andere genres komt 
voldoende aan bod in deze 
enquête
1 2 3 4 5
Het verhalende karakter van het 
nieuws en andere genres komt QLHW




De invloed van de sociaal-
culturele omgeving van de makers 
van het nieuws op de inhoud van 
het nieuws komt voldoende aan 
bod in deze enquête 
1 2 3 4 5
De invloed van de sociaal-culturele 
omgeving van de makers van het 
nieuws op de inhoud van het nieuws 
komt QLHW voldoende aan bod in deze 
enquête
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed van 
de sociaal-culturele omgeving van 
de makers van het nieuws op de 
inhoud van het nieuws aan bod 
komt in deze enquête 
1 2 3 4 5
Het isQLHW relevant dat de invloed van 
de sociaal-culturele omgeving van de 
makers van het nieuws op de inhoud 
van het nieuws aan bod komt in deze 
enquête
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de rol die het 
wel/niet hoeven maken van winst 
door omroepen en zenders aan 
bod komt in deze enquête 
1 2 3 4 5
Het is QLHW relevant dat de rol die het 
wel/niet hoeven maken van winst door 
omroepen en zenders aan bod komt in 
deze enquête 
(YHQWXHOHRSPHUNLQJHQ
De rol die het wel/niet hoeven 
maken van winst door omroepen 
en zenders speelt komt voldoende 
aan bod in deze enquête 
1 2 3 4 5
De rol die het wel/niet hoeven maken 
van winst door omroepen en zenders 
speelt komt QLHW voldoende aan bod in 
deze enquête 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed die 
de televisie kan hebben op de 
politiek aan bod komt in deze 
enquête
1 2 3 4 5
Het is QLHW relevant dat de invloed die 
de televisie kan hebben op de politiek 




De invloed die de televisie kan 
hebben op de politiek komt 
voldoende aan bod in deze 
enquête
1 2 3 4 5
De invloed die de televisie kan hebben 
op de politiek komt QLHW voldoende 
aan bod in deze enquête 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed die 
de televisie kan hebben op 
normen en waarden aan bod komt 
in deze enquête 
1 2 3 4 5
Het is QLHW relevant dat de invloed die 
de televisie kan hebben op normen en 
waarden aan bod komt in deze enquête 
(YHQWXHOHRSPHUNLQJHQ
De invloed die de televisie kan 
hebben op normen en waarden 
komt voldoende aan bod in deze 
enquête
1 2 3 4 5
De invloed die de televisie kan hebben 
op normen en waarden komt QLHW
voldoende aan bod in deze enquête 
(YHQWXHOHRSPHUNLQJHQ
Het is relevant dat de invloed die 
de televisie kan hebben op het 
gedrag van televisiekijkers aan 
bod komt in deze enquête 
1 2 3 4 5
Het is QLHW relevant dat de invloed die 
de televisie kan hebben op het gedrag 
van televisiekijkers aan bod komt in 
deze enquête 
(YHQWXHOHRSPHUNLQJHQ
De invloed die de televisie kan 
hebben op het gedrag van 
televisiekijkers komt voldoende 
aan bod in deze enquête 
1 2 3 4 5
De invloed die de televisie kan hebben 
op het gedrag van televisiekijkers 
komt QLHW voldoende aan bod in deze 
enquête
(YHQWXHOHRSPHUNLQJHQ




De bovenstaande vragen hebben uw mening over een specifiek aantal onderwerpen bevraagd.
In dit onderdeel van de evaluatie wil ik u vragen aan te geven wat u mist in deze enquête.  
Zoals eerder is uitgelegd is het doel van de vragenlijst om vast te stellen hoe mediawijs 
jongeren zijn ten opzichte van televisie. 
Kunt u mij vertellen in hoeverre de enquête dit doel, volgens u, bereikt?  
Dit doel wordt helemaal bereikt 1 2 3 4 5 Dit doel wordt helemaalQLHW bereikt.  
Wilt u uw antwoord hieronder toelichten? 
Zijn er bepaalde onderdelen/onderwerpen/vragen die volgens u wel in de enquête opgenomen 
hadden moeten worden, maar welke er niet in voorkomen?  
 Ja  Ƒ     Nee Ƒ
Indien u vindt dat er onderdelen/onderwerpen/vragen ontbreken, kunt u mij dan uitleggen 
welke onderdelen/onderwerpen/vragen dat zijn, en waarom u vindt dat deze opgenomen 




Als laatste wil ik u verzoeken om de onderstaande vragen te beantwoorden. 
1. In welke vakken geeft u les? 
     ««««««««
     ««««««««
     ««««««««
2. Hoe lang geeft u al les? 
     ««««««««-DDU
3. Zou u eventueel bereid zijn om aan een vervolginterview mee te werken? 
Ƒ  Nee 
Ƒ -DYXOKLHURQGHUXZDGUHVJHJHYHQVLQ
      1DDP«««««««««««««««
      6WUDDWKXLVQU«««««««««««
      3RVWFRGHSODDWV«««««««««« 
      7HOHIRRQQURSWLRQHHO«««««««
      (PDLODGUHVRSWLRQHHO«««««««
Dank u wel voor uw medewerking!
U kunt de enquête en de evaluatie vragen retourneren met de bijgesloten enveloppe. Een 























































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Appendix 15. Scores on survey questions
This appendix includes the frequencies of the scores on the different questions that make up 
the questionnaire. Please note that the most correFWDQVZHULVDµ¶DQGWKHPRVWLQFRUUHFW
DQVZHULVµ¶
The influence of the media on its users 
4XHVWLRQ%HFDXVHWKH\ZDQWWRNQRZZKLFKissues are considered LPSRUWDQWSROLWLFLDQV
NHHSDQH\HRQWDONVKRZVWKDWGLVFXVVFXUUHQWHYHQWV









,IVHYHUDOSRSXODUWDON show hosts call this proposal ridiFXORXVWKLVSURSRVDOKDVDVPDOOHU
chance to be made into a law 










Question 15 - Television influences which presidential candidate wins the US elections 







Total  387 100
4XHVWLRQ±3HRSOH¶VLGHDVDERXWSROLWLFVFDn be influenced by television programs 


















Total  387 100
4XHVWLRQ7HOHYLVLRQQHZVFDQVFDUHSHRSOH










































Total  387 100
4XHVWLRQ±7HOHYLVLRQFDQLQIOXHQFHZKHWKHUPHQDQGZRPHQVKDUHFKRUHVLQWKHKRPH


















Total  387 100
4XHVWLRQ±3HRSOHXVHWKHH[SUHVVLRQVWKDWDUHXVHGLQWHOHYLVLRQSURJUDPVVXFKDVWKH
QHZVDQGWDONVKRZV



















Total  387 100
4XHVWLRQ±7HOHYLVLRQRQO\LQIOXHQFHVYHU\\RXQJFKLOGUHQ


















Total  387 100
4XHVWLRQ±7HOHYLVLRQKDVVRPHWKLQJWRGRZLWKKRZ\RXQJSHRSOHWKLQNDERXWGUXJV



















Total  387 100
4XHVWLRQ±7HOHYLVLRQLQIOXHQFHVKRZFKLOGUHQEHWZHHQWKHDJHVRIDQGWUHDWWKHLU
SDUHQWV







Total  387 100

$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Question 47 - The way in which stories about marriage are presented in the news can change 
how people behave when they are married 







Total  387 100
4XHVWLRQ±79LQIOXHQFHVKRZSHRSOHWKLQNDERXWDSROLWLFDOOHDGHU



















Total  387 100
4XHVWLRQ±7KHQHZVFDQGHWHUPLQHKRZSHRSOHWKLQNDERXW,UDTLV



















Total  387 100
4XHVWLRQ±3HRSOHZLWKDORZHUHGXFDWLRQZLOOXQGHUVWDQGWKHQHZVMXVWDVZHOODVSHRSOH
ZLWKDKLJKHUHGXFDWLRQ












































Total  387 100
4XHVWLRQE±:KLFKRIWKHIROORZLQJDFWLYLWLHVDOZD\VKDSSHQZKHQUHSRUWHUVSXWWRJHWKHUD
QHZVVWRU\±0DNHDGHFLVLRQRQZKHWKHURUQRWWRUXQWKHVWRU\



















Total  387 100
4XHVWLRQ$UHSRUWHU¶VUHOLJLRXVEHOLHIVFRXOGLQIOXHQFHZKDWWKHQHZVVWRULHVORRNOLNHWKDW
VKHPDNHV


















Total  387 100
4XHVWLRQ:KHWKHUDQHZVUHSRUWHULV\RXQJRUROGWKHQHZVVWRULHVVKHPDNHVZLOOEHWKH
VDPH
































Question 14 - In talk shows, some events are staged 






Left blank 6 1.6
Total  387 100
4XHVWLRQ±1HZVVWDWLRQVFDQEHGLIIHUHQWLQKRZWKH\SUHVHQWDVWRU\EHFDXVHRI
GLIIHUHQFHVLQWKHLUSROLWLFDOSUHIHUHQFH






Left blank 4 1.0











Total  387 100
4XHVWLRQ7KHQHZVLVILOPHGEHIRUHDOLYHVWXGLRDXGLHQFH


















Total  387 100
4XHVWLRQ±7HOHYLVLRQQHZVSUHVHQWVDFRPSOHWHSLFWXUHRIZKDWLVJRLQJRQLQWKHZRUOG







Total  387 100
286
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Question 35 - The stories you see on the news are about the only important events that took 
place that day 






Left blank 4 1.0
Total  387 100
Question 37 - Some television stations do not have to make a profit 






Left blank 4 1.0
Total  387 100
287
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Question 42 - Filming Techniques*  








Left blank 68 17.6
Total  387 100
* Please note that this question was coded from 0 to 2 (see coding scheme in Appendix 10 for 
more details). The final score on the total quesWLRQLVWKHUHVSRQGHQW¶Vaverage score on the 
four sets that made up this question. 
4XHVWLRQ±7KHGHVFULSWLRQRIDQHYHQWRQWKHQHZVLVFRPSOHWH






Left blank 11 2.8











Total  387 100
4XHVWLRQ±:KHWKHUDWHOHYLVLRQVWDWLRQKDVWRPDNHPRQH\RIILWVSURJUDPVRUQRWZLOO
QHYHULQIOXHQFHWKHNLQGRIQHZVSURJUDPVLWPDNHV



















Total  387 100
4XHVWLRQ±(YHU\WHOHYLVLRQVWDWLRQZLOOSUHVHQWQHZVRQ,VODPLQWKHVDPHZD\







Total  387 100
290
$SSHQGL[6FRUHVRQVXUYH\TXHVWLRQV
Question 56 - Making the News* 




















Left blank 94 24.3
Total  387 100
* Please note that this question was coded from 0 to 3 (see coding scheme in Appendix 10 for 
details). The final score on the toWDOTXHVWLRQLVWKHUHVSRQGHQW¶Vaverage score on the five sets 























media literacy; they have written about what people need to know in order to be 








understanding people have, which determines whether or not they are able to adopt 
DFULWLFDODWWLWXGHWRZDUGVWKHPHGLD6HFRQGO\WKHLQIRUPDWLRQUHFHLYHGIURPWKLV
measurement instrument could render future media education projects more effective, 
VLQFHWKHVHSURMHFWVFDQEHDGDSWHGPRUHDGHTXDWHO\WRVWXGHQWV·DELOLWLHV
In order to successfully develop a measurement instrument, it is necessary to make 
VHYHUDOGHFLVLRQVUHJDUGLQJWKHIRFXVRI WKLVVWXG\$VGHVFULEHGDERYHWKHUHDUHWZR
good reasons why the general population needs to be critical of  the media; namely the 
VL]HRI WKHUROHWKHPHGLDSOD\RQDQLQGLYLGXDODQGRQDVRFLHWDOOHYHO(LWKHUUHDVRQ
ZRXOGUHTXLUHDYHU\GLIIHUHQWIRFXVRI WKHPHDVXUHPHQWLQVWUXPHQW,QWKLVVWXG\WKH
decision was made to approach media literacy from the perspective that the media play 
DYLWDOUROHLQPDLQWDLQLQJGHPRFUDF\ZKLFKPHDQVWKDWWKHLQVWUXPHQWIRFXVHGRQQRQ
ÀFWLRQSURJUDPVZKDWWKH\WHDFKSHRSOHDERXWFXUUHQWHYHQWVSROLWLFDOGHYHORSPHQWV











producer and the user interacting with the media through four different processes which 
DUHFDSWXUHGE\IRXUGLIIHUHQWDUURZV7KHYDULRXVGHÀQLWLRQVRI PHGLDOLWHUDF\IRXQG





DZDUHQHVVRI WKHGLIIHUHQWDVSHFWVRI WKHSURGXFWLRQRI PHGLDFRQWHQWWKHLQÁXHQFH
of  the media on its users and its producers, and the way in which users deal with the 
PHGLD$Q\FULWLFDODWWLWXGHDQGRUEHKDYLRUVWRZDUGVWKHPHGLDDVZHOODVDQ\DELOLWLHV
regarding the media that are the result of  this awareness are, according to this overview, 
DOVRGHHPHGDSDUWRI PHGLDOLWHUDF\
Figure I.$VFKHPDWLFUHSUHVHQWDWLRQIRUXQGHUVWDQGLQJPHGLDOLWHUDF\






Arrow B - 
3URGXFWLRQ
3URIHVVLRQDODFWLYLWLHV
  Selectivity of  producers
&RGHVDQGFRQYHQWLRQV
Production context
  Social and cultural 
  Economic
  Political










































results were a combination of  quantitative and qualitative techniques, and were aimed 









RI WKHTXHVWLRQVEHWZHHQWKHWZRSLORWVWXGLHV7KHSXUSRVHRI WKHDQDO\VLVRI WKH
data from both pilots was to assess which questions contributed little or nothing to 










majority of  respondents were expatriates living in a country other than their own, these 
UHVSRQGHQWVZHUHQRWRQO\UDLVHGLQDPXOWLFXOWXUDOHQYLURQPHQWWKH\ZHUHDOVRH[SRVHG
WRPHGLDIURPGLIIHUHQWFRXQWULHV$WWKHYHU\PLQLPXPUHVSRQGHQWVZRXOGXVHWKH
media from their host country and their native country, but at times this was expanded 






reliability analysis was carried out twice; once for the set of  questions that measured the 
UHVSRQGHQWV·NQRZOHGJHRI PHGLDSURGXFWLRQDQGRQFHIRUWKHTXHVWLRQVWKDWDVVHVVHG
WKHUHVSRQGHQWV·XQGHUVWDQGLQJRI PHGLDLQÁXHQFH$IWHUZHHGLQJRXWWKRVHTXHVWLRQV
that did not correlate well with the other questions under scrutiny both sets of  questions 
PDGHXSUHOLDEOHVFDOHV&URQEDFK·VơZDVDQGUHVSHFWLYHO\
7KHTXHVWLRQQDLUHZDVDOVRDVVHVVHGLQWHUPVRI LWVYDOLGLW\7KHFRQVWUXFWYDOLGLW\
of  the questionnaire was addressed by testing whether several hypotheses regarding the 














were asked to assess the nature of  questions, as well as the relevance and representation 
RI WKHDVSHFWVDGGUHVVHGE\WKHTXHVWLRQQDLUH$WRWDORI H[SHUWVHYDOXDWHGWKH
TXHVWLRQQDLUH7KHPDMRULW\ZDVRI WKHRSLQLRQWKDWWKHTXHVWLRQQDLUHZDVVXFFHVVIXOLQ





























who watched the news more often scored lower on the scale that measured the 





































be used as a checklist for programs which focus on increasing critical citizenship or 
teaching about the link between media and democracy, or as an instrument to assess the 
HIÀFDF\RI DPHGLDHGXFDWLRQSURJUDPWKURXJKDSUHWHVWSRVWWHVWGHVLJQ
Regarding future research, one could further test and perfect the instrument 
GHYHORSHGLQWKLVVWXG\7KHÀUVWWKLQJWKDWFRXOGEHORRNHGLQWRLVWRIXUWKHULQFUHDVHWKH
YDOLGLW\DQGUHOLDELOLW\RI WKHVFDOHV)XWXUHLQYHVWLJDWLRQVFRXOGDOVRORRNLQWRHODERUDWLQJ
on the different aspects of  media literacy from different angles, or apply them to 
GLIIHUHQWJHQUHVRUGLIIHUHQWPHGLD)XUWKHUPRUHDQRWKHUIXWXUHUHVHDUFKLQLWLDWLYHFRXOG
be to look into rendering the instrument applicable to both younger and older target 
JURXSV
7KLVVWXG\VXFFHVVIXOO\FRPSOHWHGWKHÀUVWDWWHPSWWRGHYHORSDQLQVWUXPHQWWR








alomtegenwoordigheid van de media speelt een rol in veel facetten van het leven, maar 
kan worden samengevat als de invloed op twee verschillende niveaus: maatschappelijk en 
LQGLYLGXHHO2SKHWLQGLYLGXHOHQLYHDX]LMQHUYHUVFKHLGHQHPDQLHUHQZDDURSKHWEHODQJ
YDQGHPHGLDYRRUPHQVHQ]LFKWEDDUZRUGW0HQVHQEHVWHGHQQLHWDOOHHQYHHOWLMGDDQGH
media, ook komt een groot deel van hun kennis over zaken waar ze niet direct mee in 
DDQUDNLQJNRPHQYDQGHPHGLD'DDUQDDVWVSHOHQGHPHGLDRRNHHQEHODQJULMNUROELMKHW
creëren van iemands eigen identiteit, en geven ze dominante maatschappelijke normen 
HQZDDUGHQGRRUDDQGHLQGLYLGXHQLQHHQVDPHQOHYLQJ2RNRSPDDWVFKDSSHOLMNHQLYHDX
VSHOHQGHPHGLDHHQUROELMYRRUEHHOGDOVGHVFKDNHOWXVVHQEXUJHUVHQGHRYHUKHLG'H
media informeren mensen zowel over belangrijke gebeurtenissen, als over de visies en 
RSLQLHVYDQSROLWLFL=RGRHQGH]RXPHQNXQQHQFRQFOXGHUHQGDWGHPHGLDPHHKHOSHQ
YRUPWHJHYHQDDQKHWPHUHQGHHOYDQGHGHPRFUDWLVFKHSURFHVVHQ.RUWRPGHPHGLD
spelen een belangrijke rol in zowel het persoonlijke leven, als in het onderhouden van de 
GHPRFUDWLH2PJRHGWHNXQQHQIXQFWLRQHUHQPRHWHQPHQVHQRSGHKRRJWH]LMQYDQ
GH]HUROPHWDQGHUHZRRUGHQ]HPRHWHQPHGLDZLMV]LMQ+HWEHODQJYDQHHQPHGLDZLMV
publiek wordt vergroot door het gegeven dat de media niet altijd objectieve en volledige 
LQIRUPDWLHGRRUJHYHQ




hoeveelheid onderzoek naar mediawijsheid indrukwekkend is, is er weinig bekend 
RYHUKRHPHGLDZLMVKHWSXEOLHNQXIHLWHOLMNLV'DDURPLVKHWGRHOYDQGH]HVWXGLHKHW




resultaten die verkregen zijn met dit meetinstrument inzicht kunnen bieden in de mate 
waarin mensen kennis hebben over de media, en dus in hoeverre ze in staat zijn een 
NULWLVFKHKRXGLQJDDQWHQHPHQWHQRS]LFKWHYDQGHPHGLD7HQWZHHGH]RXGHLQIRUPDWLH














en de mate waarin mensen zich bewust zijn van het feit dat de media hun beeld van de 
ZHUNHOLMNKHLGYRUPJHYHQ'DDUQDDVWLVHURRNEHVORWHQGDWKHWPHHWLQVWUXPHQW]LFK









de media in vier verschillende processen, die weergegeven zijn door de vier verschillende 
SLMOHQ'HGHÀQLWLHVYDQPHGLDZLMVKHLGRI RQGHUGHOHQGDDUYDQ]LMQLQJHGHHOGELMGHSLMO
waar ze uitspraken over deden, waardoor elke pijl weer opgedeeld is in verschillende 
DVSHFWHQ8LWGH]HFDWHJRULVDWLHNRQGHHQDDQWDOFRQFOXVLHVZRUGHQJHWURNNHQ=REOHHN
dat niet alle dimensies van media productie en gebruik evenveel aandacht kregen, en dat 
het veld de afgelopen twintig weinig veranderd is, dat er de afgelopen twintig jaar bijna 
JHHQQLHXZHGHÀQLWLHVRI LQ]LFKWHQELMJHNRPHQ]LMQ$OVEHODQJULMNVWHOHLGGHGLWRYHU]LFKW
HFKWHUWRWGHFRQVWUXFWLHYDQGHYROJHQGHGHÀQLWLHYDQPHGLDZLMVKHLG0HGLDZLMVKHLGLV




























Media invloed op producenten






































van het project een vragenlijst te ontwikkelen die alleen gericht was op de productie van 
GHPHGLDDQGGHLQYORHGYDQGHPHGLDRSGHJHEUXLNHU
'HSLORWVWXGLHVZHUGHQYHUYROJHQVXLWJHYRHUGRQGHUMDULJHQHQ
















respondenten maakten op zijn minst gebruik van media uit hun eigen land en media uit 
het land waarin ze woonden, maar in sommige gevallen werd dit uitgebreid met media 




Nadat de vragenlijst was afgenomen, werden de antwoorden allereerst geanalyseerd 
PLGGHOVHHQEHWURXZEDDUKHLGVDQDO\VH'H]HDQDO\VHZHUGDSDUWXLWJHYRHUGYRRUGH
vragen die kennis over media productie maten, en vragen die gingen over de invloed van 
GHPHGLDRSGHJHEUXLNHU1DGDWGHYUDJHQYHUZLMGHUGZDUHQGLHQLHWJRHGFRUUHOHHUGHQ






over de relatie tussen enkele persoonlijke kenmerken en kennis over media productie 
HQRI GHLQYORHGYDQGHPHGLDRSGHJHEUXLNHUV2RNKLHUZHUGHQGHWZHHVFKDOHQ









werd gevraagd om zowel de inhoud van de vragen alsook de relevantie van en de mate 
ZDDULQGHDVSHFWHQDDQERGNZDPHQLQGHYUDJHQOLMVWWHHYDOXHUHQ,QWRWDDOKHEEHQ
H[SHUWVGHYUDJHQOLMVWJHsYDOXHHUG'HPHHUGHUKHLGZDVKHWHURYHUHHQVGDWGHYUDJHQOLMVW
kon vaststellen hoe kritisch jongeren omgaan met televisie, en dat de onderwerpen die in 
de vragenlijst ter sprake komen niet alleen relevant waren, maar ook voldoende aan bod 
NZDPHQ'HPHHUGHUKHLGYDQGHH[SHUWVJDI RRNDDQGHYUDJHQOLMVWJRHGSDVWHELMGH
GRHOJURHS
Nadat de betrouwbaarheid en validiteit van de vragenlijst bekeken waren, werden de 
resultaten van de survey gebruikt om conclusies te trekken over hoe de respondenten 
gescoord hadden op de twee verschillende schalen, en welke factoren van invloed waren 
JHZHHVWRSKXQVFRUH]LHKRRIGVWXN(HQDQDO\VHOLHW]LHQGDWJHPLGGHOGJHQRPHQ
de respondenten beter scoorden op de schaal die kennis over de invloed van de media op 
JHEUXLNHUVPDWGDQRSGHVFKDDOGLHJLQJRYHUPHGLDSURGXFWLH'HDQDO\VHOLHWRRN]LHQ
dat de scores op beide schalen gerelateerd waren, dus dat wanneer een respondent het 
EHWHUGHHGRSppQVFKDDOKLMRI ]LMKHWRRNGHHGRSGHDQGHUHVFKDDO
$DQYXOOHQGHDQDO\VHVOLHWHQRRN]LHQGDWHUHQLJHYDULDWLHZDVLQKRHUHVSRQGHQWHQ
scoorden op de verschillende aspecten van mediaproductie en de invloed van de media 
RSGHJHEUXLNHUV0HWEHWUHNNLQJWRWPHGLDSURGXFWLHEOHHNGDWGHUHVSRQGHQWHQUHGHOLMN
veel wisten over het feit dat er factoren zijn die niks met het nieuws te maken hebben, 
PDDUGLHWRFKYDQLQYORHG]LMQRSKRHKHWQLHXZVHUXLW]LHW'DDUQDDVWEOHHNRRNGDWGH
kennis over productie procedures gemengd was; de respondenten waren redelijk bekend 
met de hele praktische kant van nieuwsproductie, maar hadden nog veel te leren over de 
SURFHGXUHVGLHYRUPJDYHQDDQKHWQLHXZV'HDQDO\VHOLHWRRN]LHQGDWKHWRYHUJURWH
merendeel van de respondenten niet op de hoogte was van het bestaan van publieke 
]HQGHUV0HWEHWUHNNLQJWRWGHLQYORHGGLHGHPHGLDNXQQHQKHEEHQRSGHJHEUXLNHUV









nieuws keken lager scoorden op de schaal over media productie dan respondenten die 
PLQGHUYDDNQDDUKHWQLHXZVNHNHQ.HQQLVRYHUGHLQYORHGGLHGHPHGLDNDQKHEEHQ
op gebruikers werd positief  beïnvloedt door het opleidingsniveau van de ouders van de 
UHVSRQGHQWHQKHWFLMIHUYDQGHUHVSRQGHQWLQ´VRFLDOVWXGLHVµ
'H]HVWXGLHOHLGWWRWHHQDDQWDOFRQFOXVLHV]RDOVEHVFKUHYHQLQKRRIGVWXN$OVHHUVWH














literatuur overzicht laat zien dat, met uitzondering van de invloed van de media op de 
producenten, elk aspect dat wordt genoemd, twintig jaar geleden ook al als onderdeel 
YDQPHGLDZLMVKHLGZHUGJH]LHQ'XVRQGDQNVKHWIHLWGDWKHWRQGHU]RHNVJHELHGURQGRP




het onmogelijk is om mediawijsheid in één keer in zijn geheel te meten; dit zal altijd 
middels meerdere instrumenten gaan die zich richten op verschillende onderdelen van 
HQSHUVSHFWLHYHQRSPHGLDZLMVKHLG'LWLVWHYHQVGHUHGHQZDDURPLQGH]HVWXGLHKHW
besluit is genomen om mediawijsheid te meten vanuit het perspectief  dat de media een 
EHODQJULMNHUROVSHOHQLQKHWLQVWDQGKRXGHQYDQGHGHPRFUDWLH
'HODDWVWHFRQFOXVLHULFKW]LFKRSKHWPHHWLQVWUXPHQW]HOI'LWLQVWUXPHQW]RXQX]LMQ











kijken naar het meten van de kennis over media invloed op producenten en omgang 
PHWGHPHGLD9HUGHURQGHU]RHN]RX]LFKRRNEH]LJNXQQHQKRXGHQPHWKHWPHWHQ




















publications regarding the conceptualization of  media literacy and media literacy and 
IDQGRP-XGLWKFXUUHQWO\ZRUNVDVDQ$VVLVWDQW3URIHVVRUDWWKH'HSDUWPHQWRI (QJOLVK
0RGHUQ/DQJXDJHVDQG0DVV&RPPXQLFDWLRQDW$OEDQ\6WDWH8QLYHUVLW\DQGOLYHVLQ
%RQDLUH*HRUJLDZLWKKHUIDPLO\

